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EDITOR 


“This Leaves 
Me Somewhat 


Dazed”’ 


Sin,-1 admit the truth ‘of Mr 
Ellefsen’s point (ADVERTISER'S 
Wetkty, January 26) that many 
Magazines are passed on from 
the original readers to others, and 
perhaps from the latter to others 
still—-though I do not necessarily 
agree with your other correspon 
dent that there is a decline in 
effectiveness towards the end of 
the chain. | admit also that the 
Radio Times does not leave many 
original homes; all I said was that 
it was entitled to apply any 
formula it liked, in imitation of 
its competitors 

The problem 
find how many 
to which Punch 
similar to it are actually trans 
ferred As the consuming pas 
sion in all surveys is to produce 
some kind of mathematical 
formula, let us try our own, It 
can be done very easily by 
algebra Let «a the 
number of “homes” to 
Punch 1s passed on each 
from some original home 
then let 

a the reputed home 
readership of the magazine 
which according to the Paul I 
Derrick research is 2,090,000 

b the average size of a 
family. which by the latest ex 
tant figures (see The Condition 
of the British People, by Mark 
Abrams) is 3-59 (1939) 

r the A.B 
of the magazine, which at June 
1949 was 162,646 
The calculation is easy enough 

Multiply 6 by ¢ and divide the 
result into a. Then deduct | from 
the answer, to allow for the fact 
that the original reading family 
was not “passed on” to 

But since Mr, Ellefsen intro 
duces an imponderable into the 


obviously is to 
homes there are 
and magazines 


average 
which 
week 
And 


circulation 


he loses track of his own copy 
after it has beer read by three 
families), 1 must insist upon in- 
troducing my own. I could, of 
course, begin by pointing out that 
the census definition of a 
“family” recognises that in cer- 
tain conditions a one-room one- 
person unit can be a “home,” 
and that there therefore exists the 
possibility that this type mught 
differ from the norm as passers- 
on, and rate considerably below 
par. 
[hat intriguing theory I will 
however leave to a survey of its 
own, and pass on to d. Let this 
equal the “non-home” circulation, 


“A Splendid 
Supplement” 


Sir— May I thank you 
for and congratulate you 
on the splendid *supplement 
to last Thursday's number. 

I am convinced that the 
lay-eut and copy sides of 
our department will profit 
considerably from your 
work. 


J. RICH, 
Controller, Publicity 
Dept., The Prudential 
Assurance Co. Ltd. 
Holborn Bars, E.C.1. 
(*The Advertising Presenta- 


tion Supplement produced by 
the Creative Circle.) 


ie., clubs, libraries, dentists’ 
waiting rooms, export, etc. As 
no one knows, make your own 
guess at this 

To be meticulously fair to all 
concerned, let us then make s 
the copies which enter the 
sequence irregularly, by 
stolen from non-homes, 

a club reading room 
sequence thereafter can of course 
be as usual, but statistically this 

\ a blot. 

And then, again to be fair, we 
must allow for the copies which 
are passed on from homes to 
non-homes, and read in such 
places as trams, pubs, hospitals 


and even committee meetings 
These non-homes we will call a 

While i can represent, for the 
purpose of Punch, those who 
while still resident in a home, are 
illiterate—those, namely, who are 
blind, too young to read. tem- 
porarily absent or non-English 
speaking. 

Then f is that important im- 
ponderable, the frequency of 
passing on. For there are 52 
weeks in a year, and perhaps 
Family 3 might forget one week 
to pass on to Family 4, and so 
on. Or take the holiday season, 
which immensely complicates 
things. It might even happen that 
the head of the Original Reading 
Family, finding upon his return 
an accumulation of unread copies, 
would mutter “Oh hell” and dis- 
card the lot. 

Then 1 am afraid 1 am going 
to be awkward and drag in w, to 
represent the weather. This fac- 
tor might interrupt those cosy 
inter-family visits when copies are 
most frequently passed on. If 
particularly bad, the weather 
might drive some husband into 
the insane asylum, so that his 
wife, in her anxiety on his be- 
half, might forget a lot of things. 

Now from ail the above, my 
tame algebraist constructs the 
following equation: 

x a 

—_ = ———————— -1 

ftw (b—-1) x d+ s—n) 

1 am, however, a good sport, 
and am prepared to settle out of 
court for d, s, ete, by adding 
them together to represent the 
very modest figure of 2. In other 
words, wash them out altogether 
and divide c by 2. 

The result is that x = 6-1592+. 
That is, every copy of this maga- 
zine delivered to a British home, 
either by a newsagent, postman 
or member of said family (the 
latter not being a passee) is trans- 
ferred in sequence, with unfailing 
regularity every week of the 5§2, 
come rain, come shine, to an 
average of over 6 other families 
who haven't read that week's 
Punch elsewhere. 

As a picture of the overall 
pattern of British behaviour, this 
leaves me somewhat dazed. 

CHARLES W. STOKES. 
London, W.C.2. 
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British Trade Press 


At Toronto Fair 


The Council of the Trade ar 
Technical Press (incorporated is 
the Periodical Proprietors Asso 
ciation) is organising a composit 
exhibit in the Canadian Inter 
national Trade Fair to be hel 
in Toronto from May 29 t 
June 9 

The exhibit will be in two sec 
tions. One stand will cover al 
aspects of engineering and w 
be situated in a prominent pos 
tion in the Automotive Building 
the other will be in the Coliseur 
and will cover textiles and othe 
light industries and trades 

Approximately 100 trade anc 
technical journals will participate 

Mr. E. O. Norton, the directog 
and secretary of the P.P.A., 
supervise and represent the Asso 
ciation’s imerests at the Fair. 


‘Telegraph’ Concert 
Packs Alberi Hall 


The Albert Hall was packed 
last Friday evening at the con 
cert sponsored by the Daily 
Telegraph in aid of 
Albert Edward Memoria! 

Delayed by fog, 
Menuhin arrived late 
given a great ovation when h 
appeared, in lounge suit. to give 
magnificent renderings of Elgar's 
and Mendelssohn's Violin Con 
certos. But his bad luck was the 
audience’s good fortune, for 
after hearing fine renderings o 
Beethoven's Coriolan Overture 
and Brahm’s Variations on a@ 
theme of Haydn, they were given 
Elgar's Enigma Variations to fill 
in time until Mr. Menuhin 
arrived. 


New rates for the Queenstown 
Daily Representative (Argus 
South African Newspapers Ltd 
come into effect at once 


The nett sales for July were 8,459 
and we proved by an exhaustive 
survey that there are 41! readers 
to every copy. The readership 
total is, of course, always in- 
creasing. 


How do you know that the reader. 

ship of MOTOR INDUSTRY for 

July 1949 was 34,68)? 
—— 
231 STRAND, W.C.2. Tel 


MOTOR INDUSTRY CEN 6663 MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS 
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RADIO 


for a 


The Radio Times has the highest circulation 
ever achieved by a weekly periodical in this 
country. It is read regularly by 7,776,982 
families, providing a constant and receptive 
market of nearly twenty-four million people. 
Published on Friday, the Radio Times re- 
mains in the home for at least nine days, during 
which time it is referred to many times a day 
by all members of the family for details of 


programmes and performers, and scanned 


A single insertion 


in the 


Is a 


national campaign 


MEMBER A.B.C. 


ADVERTISEMENT DEPARTMENT, B.B.0. PUBLICATIONS, BROADCASTING HOUSE, PORTLAND PLACE, LONDON wl 


TIME 


week 


closely in between times for its radio news and 
special features. It is the only publication 
that can offer advertisers an almost hourly 
readership throughout a 17}-hour day and a 
9-day week. 

So large is the Radio Times circulation, so 
stable and so truly representative of all stan- 
dards of British home life that a single in- 
sertion in it is a national campaign for a 
week. 
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THE NEWSPAPER WITH THE 
LARGEST CIRCULATION IN 


Newspapers May 
Have Extra Pages 
Until April 9 


BEFORE THEN GOVT. IS EXPECTED 
TO DECIDE SUBSEQUENT POLICY 


The period during which 
newspapers are permitted to 
increase size has been extended 
to April 9. 

To give newspapers maximum 
freedom in the use of the 
additional newsprint allowed, the 
Newsprint Supply Company has 
extended the current rationing 
period until that date This 
will restore the normal balance of 
eight week periods, which have 
been varied by the previous 
decision to end the period on 
March 12, when the special con- 
cession for election coverage was 
to have expired 

The permitted increase will be 
an average of One page per issuc, 
or two pages in the case of 
“small size” newspapers. But 
this may be spread over the 
period according to any news- 
Paper's requirements, provided 
the total permitted paging for the 
16 weeks is not exceeded 

Before April 9, it is expected 
that the Board of Trade will have 
come to a decision about the 
paging of newspapers after that 
date 

Figures given below show how 
some of the London newspapers 
have availed themselves so far of 
the extra newsprint available to 
them because of the election 
allowance and the Christmas 
holiday saving. 

Extra pages, up to January 31. 
have been printed as follows 

Daily Express 16 
Daily Herald 6 
Daily Mail + 
News Chronicle 16 
Daily Mirror _ 
Daily Graphic 

Evening News 14 
Evening Standard . 
Star 4 

The Daily Telegraph has also 
published a number of larger 
issues. 


The Daily Mail has this week 
Started on a six weeks’ pro- 
gramme of eight-page issues from 
Monday to Friday each week 

Further information on news- 
paper sizes and space occupied 
by advertisements can be 
gathered from our media space 
record on pages 206 and 207. 


CHAS. E. MANDER ILL 

Mr. Chas. E. Mander, adver- 
tisement director, Amalgamated 
Press Ltd., was taken il] in his 
office last week and is now in 
The Red House Hospital, Har- 
penden 


COTTON FIRM 


TO 


L. W. Needham 


Roy Clark 


G. R. Pope 


L. W. Needham Again Elected 
N.P.A. Ad. Committee Chairman 


Mr. Leslie Needham, adver- 
tisement director, Express group, 
was last Friday unanimously re- 
elected chairman, Advertisement 
Committee, Newspaper Propri- 
etors’ Association, and Mr. Roy 
Clark, advertisement director, 
Star, vice-chairman. 

Mr. G. R. Pope, assistant man- 
ager, The Times, is again to be 
chairman of the copy committee 


SPEND £1,000,000 


ON U.S. SALES PROMOTION 


A British cotton firm has com- 
pleted arrangements, through 
the Exports Credits Guarantee 
Department, for a £1 million 
advertising campaign in the 
United States. 

The name of the firm has not 
yet been disclosed 

A number of British cotton 
manufacturers are known to be 
preparing big schemes in relation 


to this market. Among them are 
Great Universal Stores Ltd., who 
with Grays Carpets & Textiles 
Ltd. are combining in what may 
possibly be a venture of consider- 
able size 

It is understood that besides an 
advertising and promotion 
scheme using all the usual media, 
a substantial mail order business 
is planned 


A further ballot is to be held 
to decide the chairmanship of 
the Applications Committee 

Chairman of the Joint Adver- 
tisement Committee of the News- 
paper Society and the Newspaper 
Proprietors’ Association for the 
coming year is Mr. T. G. Moore, 
general manager (South), Ports- 
mouth and Sunderland News 
papers. Mr. Moore is chairman 
of the Newspaper Society's 
Advertising Committee and 
Advertising Development Com- 
mittee 


. 

Cheltenham Inquiry 

The Minister of Town and 
Country Planning has arranged 
a public inquiry into the pro- 
posed order, applied for by the 
Borough of Cheltenham, for part 
of the City of Cheltenham to be 
declared a special area under the 
Control of Advertisements Regu- 
lations, 1948, to take place on 
March 14, at Cheltenham 


ADVERTISEMENT DEPARTMENT REPRESENTATION -° 
NORTHCLIFFE NEWSPAPERS GROUP 


R. F. MURPHY 


Representing 


Grimsby 
Evening Telegraph 
Grimsby Saturday Telegraph 


' (Weekly) 
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ADVERTISER'S WEEKLY 


Sir Frederick Rowland Is 


B.D.M.A.A. President 


MISS MURPHY TELLS HOW DIRECT MAIL 
SAVED LINGUAPHONE OVER £1,000 


Sir Frederick Rowland, govern- 
ing director Linguaphone Insti- 
tute, was inducted president of 
the British Direct Mail Advertis- 
ing Association at a luncheon at 
the Waklorf Hotel last Thursday. 

Miss K. M. Murphy (director 
and general manager of Lingua- 
phone), chairman, said that Sir 
Frederick had reason to know 
that membership of the 
B.D.M.A.A. paid, because, as a 
result of attending one of its 
luncheons, she had been able to 
save Linguaphone more than 
£1,000 in postage alone on one 
mailing. Moreover in his civic 
capacity (Sir Frederick is Lord 
Mayor of London) he would be 
one of the greatest individual 
users of direct mail in 1950 on 
behalf of the numerous appeals 


250 EXHIBITORS 


Every adjunct of modern cater- 
ing—from water softeners to cut 
glass, from frozen-food cabinets 
to time clocks, from bedding to 
fish-frying equipment—is  dis- 
played to fine advantage by the 
250 exhibitors at “Hotelympia,” 
the Hotel and Restaurant and 


Catering Exhibition, sponsored by 
Practical Press Ltd., publishers of 
The Caterer ond Hotel Keeper 
and The Hotel Review. 

Of particular 
public 
tunity, 


interest to the 
are: the Hall of Oppor- 
where demonstrations are 


The “ Hotel Review” stand at 
the Hotel and Catering Exhibition 
at Olympia. The stand was con- 
structed by the Olympia Stand- 
fitting Service 

given in milk bar counter service, 
waiting, and bar and cellar work, 
and where a “Table d'Honneur”™ 
is laden with wonderful examples 
of culinary masterpteces from 
Britain and France, the lectures 
and displays in the Demonstra- 
tion Theatre in the gallery; and 
an international cocktail com- 
petition 

Stands are mostly purely func- 
tional to display goods, but 
among examples of display that 
catch the eye are: Brown, Gore 


which the Lord Mayor is asked 
to sponsor. 

Miss Murphy's welcome to Sir 
Frederick was supported by Mr. 
Campbell] Gifford, general adver- 
tising manager, British Bata Shoe 
Co., Ltd., who urged members to 
carry out propaganda on behalf 
of direct mail advertising, and by 
Mr. Arthur Chadwick, past chair- 
man, who emphasised that in the 
wide circle of advertising, direct 
mail had its part to play, and 
there was a great need for unity 
of outlook and work. 

Sir Frederick, in responding. 
wished the “vigorous Association” 
every success, 

Earlier in the proceedings, Miss 
Murphy expressed the regret of 
Mr. Arthur Mortimer, retiring 
president, at his inability to be 


AT HOTELYMPIA 


& Welch's replica of the hut in 
which Lucas Bols began distilling 
liqueurs in Amsterdam in 1575; 
Watney, Combe, Reid's 1é-gallon 
glass of foaming beer; Vine Pro 
duct’s brightly coloured paper 
figures of peasants in a vineyard; 
and Matthew Clark & Son's 
charming continental café 

Mr WwW Bentley Capper, 
editorial director, Practical Press 


Ltd. is P.R.O. for the exhibition, 
and Mr. Harold David and Mr 
George Bonney are the Press 
officers. Mr. R. V. Cripps is ad- 


vertisement director of the spon- 
soring journals. 

The exhibition, which opened 
on Wednesday of last week, 
closes to-morrow (Friday) 


LARGE SPACES USED 


Among the large spaces used 
during the week ending January 
31 were the first full page in the 
Evening Standard, the first two 


Left to right: L. E. 
Frederick Rowland, 


Kenyon, 
Miss Kay 


present; paid a tribute to Mr. 
Edward Jones and his colleagues 
on the reception and membership 
committees for the great success 
of the tea-time talks they had in- 
troduced; and mentioned that the 
portfolio of examples of direct 
mail prepared by the house 
journal committee under the 
chairmanship of Mr. Frederick T. 
Day, was now available 

Containing some fifty speci- 
mens of direct mail letters, good 
letter headings, leaflets, folders, 
and booklets, the portfolio is 
being presented free by Samuel 
Jones & Co., Ltd., of which Mr. 
Day is advertising and publicity 
manager 

Among those present at the 
luncheon were: Mr. Drummond 
Armstrong, director, Advertising 
Association; Mr. Frank Hoppé, 
director, campaigns division, 
Central Office of Information, 
Mr. Norman Jones, director, 
Samuel Jones & Co., Ltd.; Mr 
L. EB. Kenyon, secretary, British 
Federation of Mastey Printers; 
Mile. Huguette Hourez, repre- 
senting her father, M. Fernand 
Hourez, president, Publicity Club 
of Brussels. 


Cudlipp Celebration 

A luncheon was given by the 
directors of Odhams Press Ltd., 
and the Daily Herald at the 
Dorchester on Tuesday, to Mr. 
Percy Cudlipp to mark the tenth 
anniversary of his editorship of 
the Daily Herald 


IN LONDON PAPERS 


13 in. x § cols. spaces in the 
Daily Mail, and a new 3 column 
space in the Daily Herald. A 
list appears below 


Dare Parer Srace | 
2.1.50 | Daily Expres | § page 
28.1.50 | Daily Expre i pas 
26.150 2 Herald 4 page 
26.150 | Daly Herald , nas 
261.50 | Eveweng Standard =} page 
27.1.80 | Daily Expre } page 
27.1.50 | Daily Hevald + page 
27.150 Even News ; 

27.1.50 | Boening Standard 

150 Daily M hy § col 


ADVERTISER 


ox Propucr AGENT 

Horlicks Ltd ]. Walter Thompson Co. 

Bovril S. H. Benson 

Ovaltine Saward, Baker & Co. Ltd 

Onxydel Erwin, Wasey & ¢ Ltd 

Milo Pritchard, Wood & Part- 

ers 

Brobat Products) Sells Ltd 

Brobat Products; Sells Ltd 

Onxydei Erwin, Wasey & Co. Ltd 

Brobat Products| Sells Ltd 

Persil 1. Walter Thompson Co. 

Ovaltine Saward, Baker & Co, Ltd 
w & Gate 


Central Advertising Service 
Lt 


Admiral Drew, Frank Hoppé, Sir 
Murphy, 
Arthur Chadwick, Mile. Huguette Hourez. 


(Keystone phot 


Drummond Armstrong, 


‘Purchase Tax 


Off Some Kinds 
Of Paper 


Under the Purchase Tax (No. 2 
Order 1950, the following kinds 
of papers are not chargeable, 
from January 30, under Group 
10(b) of the Tax Schedule. 

Single-coloured corrugated 
papers; 

single-coloured papers not 
decorated by printing, emboss- 
ing or otherwise, being chromo, 
surface or enamel papers, flint 
papers, metal-faced papers or 
coated art papers; 

papers not produced for 
general sale, cing apers 

decorated with a pees 600 


H.0.B.M. HANDLE 
CHASE BANK 
CAMPAIGN 
Hewitt, Ogilvy, Benson & 
Mather Inc. have been 
appointed to handle a cam- 
paign for the Chase National 
Bank. The series com- 
prives picture-news ads. up 
to 8 in. d.c. feature phote- 
graphs of customers with 
“work-a-day” conversa- 
tional style copy. Media 
are leading New York news- 
papers, and the campaign 
is scheduled to run until 
November. 


sisting of or incorporating a 
trade name and designed for 
use as box papers or wrapping 


papers not within the 
descriptions, if coated, 
stained, printed, embossed, lami 
nated or otherwise decorated, 
including coated poster papers, 
remain chargeable with tax under 
Group 10(b) unless they are cut 
to size suitable for use as box 
papers (e.g. 30 in. x 40 in., 32 in 
x 44 in., 25 in. x 30 in., 23 in. x 
36 in. or 26 in. x 36 in.) or as 
printing paper. 


Earlier Advertisemerit 
Lights Allowed 


Electricity may now be used for 
shop window and advertisement 
lighting from 5.30 p.m. to 7.30 
p.m., instead of from 7 p.m., thus 
permitting an extra 90 munutes 
of lighting time. 
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Non-publication on December 27 


Newspaper Society Asserts Right 


Management To Decide 


When To Publish 


TELLS UNIONS OF “ RESENTMENT” 
COMMENT BY P.K.T.F. SECRETARY 


Resentment at interference by 
trade unions with the right of 
any newspaper to publish as and 
when its management might 
decide, subject to existing agree- 
ments, was expressed by Mr. PF. 
Herbert Grime, president of the 
Newspaper Society, at a meeting 
on Wednesaay last week betweea 
officers of the society, a panel of 
councillors, and representatives 
of trade unions concerned in pro- 
vincial newspaper production 

The meeting was called to 
make known to the union repre- 
sentatives the views of the Coun- 
cil and evening newspaper 
membership of the society about 
the part the unions played in 
attempting to prevent publication 
of evening newspapers on 
December 27. This was referred 
to by Mr. Grime as the most 
serious episode in provincial 
newspaper industry since the 
General Strike of 1926. 

Mr. Grime said that whether 
the right of a newspaper to pub- 
lish as and when its management 
decided was deliberately or inci- 
dentally challenged by union 
action in December, the Society 
was resolved to resist the chal- 


a 
n December 27, 1949, each 
member of the Newspaper 
Society was entitled to publish on 
the terms of the Daily News- 
papers Hours and Holidays 
Agreement of 1947. Even if the 
unions took the view that the 
circumstances justified excep- 
tional interpretation of that 
agreement, the Society still con- 
demned the attempts to impose 
that view by duress, and deplored 
mnon-publication in some cases 
iresulting from wholly unconsti- 
tutional action and procedure. 
“We let you know in October 


SALES FIGURES FOR 
KEMSLEY PAPERS 


Kemsliey Newspapers have 
announced the audited net sales 
of papers in the group for the 
half year July-December, 1949 
Among the figures given are 
Daily Graphic 785,881 
Daily Dispatch 493,525 
Daily Record 389,633 
Evening Chronicle 

(Manchester) 
Evening Chronicle 

(Newcastle) 
Sunday Times 
Sunday Graphic 1.2 
Sunday Chronicle 
Sunday Empire News 
Sunday Sun (Newcastle) 
Sunday Mail (Scotland) 


273,424 


* 
217,128 
642.366 


that we had recommended our 
morning and evening newspaper 
members in England and Wales 
to publish on December 27, as 
in 1932 and 1938," said Mr. 
Grime. 

“We let you know when in 
November we withdrew so far as 
provincial mornings were con- 
cerned, 

“The Council considered your 
request for non-publication on 
December 27, or that men 
called in on that day should be 
paid double time and be given 
a substituted day's holiday. 


Of 


“We could not see our way 
to agree to this and a meeting 
took place on December 19. 
That morning the Typographical 
Association, in contravention of 
the agreement, sent a_ letter 
‘advising’ its members not to 
work on evening newspapers on 
December 27 unless they received 
double pay and a substituted 
day. 

“Our representatives 
the Society to withdraw the 
recommendation of publication 
without prejudice to any evening 
newspaper desirous of publishing 
and able to publish on that day. 
You other unions decided on 
December 21 to outdo the T.A. 
by recommending members that 
in no circumstances, whatever 
terms may be offered, should they 
co-operate in producing evening 
newspapers on December 27. 

(Continued on page 210) 


advised 


‘British News’ To Publish In U.K. 


To conserve dollars and reduce 
the cost of panels or “show win- 
dows” to British advertisers 

British News 
Us and 
C; aadian 
edi ion, will 
in future be 
published in 
London 

This will 
result in re- 


panels from 
£35 to £25 a 
month. 
By ar- 
rangement 
F. T. Clark 


the U.K. representative, a com- 
pany 1s being formed which will 
publish the U.S. and Canadian, 
and Central and South American 
editions. Mr. Clark will be 
managing director 

A March edition of British 
News for U.S. and Canada will 
be published, the closing date for 
which will be February 20 

British News Inc. of Washing- 
ton D.C. will manage the con- 
trolled circulation of the U.S. and 
Canadian edition as before, and 
will also advise on the marketing 
of British products in that areca 

Advertisers who have booked 
panels at the old rate will bene- 


Three Column Space 
In * Daily Herald” 
A three-columa ___full-depth 

space was introduced by the 

Daily Herald on Thursday of last 

week. It was booked for Oxydol 

by Erwin, Wasey & Co., Ltd. The 
space, it is understood, will be 


available by arrangement, at 
ordinary rates. 


fit from the reduction. British 
News proposes also to offer 
special facilities to British firms 
wishing to enter the U.S. and 
Canadian markets. 

Mr. Clark is operating from 
154, Bishopsgate, E.C.2, but is 
expecting to move to larger 
premises snortly. 


“Woman's Weekly” 
Raises Rates 


Woman's Weekly, circulation 
of which has risen by 50 per 
cent since last May, is to increase 
its advertisement rate by 334 per 
cent. As from April 1 issue, the 
page rate will be advanced from 
£375 to £500 

When the present rate was 
fixed last year, it was based on 
a sale of 1 million covies, or 
7s. 6d. per 1,000 copies. The new 
rate will be based on a sale of 
1} million copies, or only 6s, 8d 
per thousand. 

Though increased paper will 
mean more space available for 
advertisers, production difficulties 
will prevent the complete fulfil- 
ment of all requirements 


“ Sunday Pictorial” 


Over 5 Million 


The Sunday Pictorial has tre- 
corded an average sale of more 
than five million copies during 
the last six months of 1949-- 
$,017,922. Figure for the Daily 
Mirror for this period is 
4,547,161. 

Both show considerable in- 
creases over the first .ix months 
of the year. The A.6.C. figures 
then were, Sunday Pictorial, 
4,734,785; Daily Mirror, 
4,390,213. 


ADVERTISER'S WEEKLY 


Edward Lioyd Will 
Cable Ap, WEEKLY 
On U.S. Trends 


Dr. Edward L. Lioyd, vice 
chairman, A. C. Nielsen Com- 
pany, marketing research 

rlalists, of Oxford, is now 


in America. 


offices, 
ing new techniques of preci- 
sion research. 
Dr. Lioyd will have oppor- 


Orders for the last two issues 
of the Sunday Express have risen 
by more than 89,000 to last 
Sunday's record figure of 
2,840,000. Publication of the 
Rommel story is believed to be 
largely responsible. 


Industrial Ad. In 
‘Mail’ Last July 


Mr. F. C. Frampton, deputy 
director of advertising, Associated 
Newspapers Ltd., referring to our 
report last week on an industrial 
advertisement which appeared in 
the Daily Mirror, points out that 
the Daily Mail carried an adver- 


— Hillsons & 


namerec tone 8 pint 


tisement of a similar style about 
six months ago 

The advertisement illustrated 
here appeared in the Daily Mail 
on July 21, 1949 

“There is very littl new in 
newspaper advertising,” said Mr. 
Frampton, “but the Daily Mail is 
usually the first to carry new de- 
velopments when they occur.” 
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ADVERTISER'S WEEKLY 


At the P.A.M.A. Gala: 1. David Clackson and H. L. Clarkson. 2 


Mrs. Moore. 3.7 
Mrs Wakeford, A.ft 


Danks, Mrs 


Pyne, Mrs 
Wakeford, Mrs 


Miss Burns, H. R 


“Fleet Street’s Gayest 
F§Social Function” 


According to Pamagala (if this 
publication is unfamiliar one 
should explain that it is an ex 
tremely hardy annual sired by a 
newspaper out of a menu card) 
the Annual Gala of the Press 
Advertisement Managers’ Asso- 
ciation is “acknowledged to be 
Fleet Street's gayest social func 
tion.” Those lucky enough to 
attend the 3th gala, held on 
Friday at the Connaught Rooms, 
are not likely to challenge the 
description. * 

Headed by the president, Mr 
E. J. Wills, the organisers had 
devised a non-stop programme of 
entertainment which 300 members 
and guests enjoyed to the full 

Dinner, dancing, a cabaret, a 
varied assortment of most accept 
able gifts for the ladies (and 
something for the gentlemen too), 
paper hats and balloons all con 
tributed to a merry and even, at 
times, a frolicsome evening 

There were no speeches beyond 
a brief welcome from the presi 
dent. and “shop” was strictly 
barred 

The president's personal guests 
included Mr. H. R. Davies, pres: 
dent of the Newspaper Society 
Mr. and Mrs. Ewart Rumble, Mr 
and Mrs, Ronald Browne, Miss 
Cleverley, Mr. and Mes. J. W 
Parris and Mr. Charles Hallas 

Music was provided by Tommy 
de Rosa and his orchestra, and 


LS.B.A. Nominee To 
A.A, Edn. Cttee. 


Mr. C. M. Muir, advertising 
manager, Chivers & Son Ltd. 
has been nominated by the In- 
corporated Society of British 
Advertisers to serve on the 
education committee of the 
Advertising Association 


cabaret artistes were Boyer and 
Ravel (dancers), Carlo and his 
Accordian, and Ernie Dillon, the 
Premicr Bouncer, whose acro 
batics completely nonplussed 
several men and one brave young 
lady who tried to emulate them 


INK AGREEMENT? 

Following resumption of work 
in the printing ink = industry 
representatives of the British 
Printing Ink Association and the 
Federation of British Printing 
Ink Manufacturers made an 
apparently acceptable offer to 
representatives of the National 
Society of Operative Printers 
and Assistants at a meeting last 
week. This offer will have to be 
submitted by ballot to members 
of the Ink and Roller Branch of 
NATSOPA 


Terry (daughter of the president), R. J. Cooper 
Tadgell 5. H. R. Davies, W. J. Devoto, Mrs 


Thornberry, 


President, E. J. Wills, and Mrs 


G. F. Walker. Mrs. Walker 


Celebration Plans 
For 1.S.B.A. Jubilee 


September 26 and 27 have been 
earmarked as probable dates for 
a two-day conference which will 
form part of the _ fiftieth 
anniversary celebrations of the 
Incorporated Society of British 
Advertisers The Society ap- 
pointed a sub-committee last 
September to make suggestions 
for the celebrations, and their 
tentative programme, which has 
been approved by the executive, 
includes the conference, and 
ilmost certainly a banquet with 
a speaker of eminence The 
Dorchester Hotel has been pro- 
visionally booked for September 
27 for this 

“MY AGENT AND I” 

The members’ night of the 
Incorporated Advertising Mana- 
gers’ Association booked for 
February 21 has been postponed 
until February 28 Members 
will discuss “My Agent and 1.” 


Wills. welcome T. G 
4. H.R. Tadgell, Airs. Preston, C 
Devoto, Miss Walsby, A 


Fepruary 2, 


Kiystone ph 
Moore and 
W’. Preston 


Smith. 6. Olaf Ellefsen 


Two Bodies To 
Honour Roger 


Falk 


Mr. Roger Falk, who recently 
resigned the managing director 
ship of D. J. Keymer & Co.. Ltd 
to become director general 
British Export Trade Research 
Organisation, is to be the guest 
of honour at luncheons to-day 
(Thursday) and to-morrow 


To-day, the Indian and Eastern 
Newspapers Society, with which 
Mr. Falk has been associated 
through Keymer's Indian office 
will entertain him at the Waldorf 
Hotel and wish him well in his 
new venture. Sir Stanley Reed 
M.P., president, will preside 


To-morrow, D. J. Keymer & 
Co. Ltd., will honour him with 
a staff farewell at a Fleet Street 
rendezvous, and will present him 
with the Encyclopadia Britan 
nica 


Don’t Ignore Copy Legibility, Advises John Tarr 


In arranging the pattern of an 
advertisement there is a tendency 
for legibility in copy to be 
ignored, said Mr. John C. Tarr, of 
the Monotype Corporation, when 
he addressed the Incorporated 
Advertising Managers Associa 
tion, at the Waldorf Hotel, Lon 
don, last week, on “Brush up 
your typography.” 


Too much attention is paid 
to the heading and picture. said 
Mr. Tarr, with the result that the 


copy became a dul! 


mess ‘if it doesn t 1 atter tn it 
much” said Mr. Ta t doesn't 
matter at all The pattern of 
the advertisement should arise 


out of the matter 

Advertising must be designed 
to attract the spectator and 
make some mark on his mind 


but first it must have a plan or 
definite intention 

The advertisement designer 
should project himself into the 
circumstances in which his adver 
tisement would be read, taking 
into account the usual selling, 
irtistic and mechanical problems 
The selling problem was affected 
by the type used, but it was not 
so much a problem to get a type 
to suit the subject, but to choose 
one not out of sympathy with it 

The job of design was to select 


maternal for a specific purpose, 
and to get a certain effect, re- 
membering the influence of 
borders, and the effect of propor- 
tion. Rigidity should be avoided, 
and the freer the layout and the 


more it was held together, the 
better it would be. Isolation, if 
desired. could be obtained by the 


size, design, or position of type 

When arranging headings it 
was important that they were 
set in pieces which could be 
accepted by the eye, and words 
which didn't say anything should 
be avoided 

Mr. Tarr illustrated his talk 
with a number of lantern slides 
among which was one showing 
the different effects on the same 
piece of setting on different 
paper, and by the use of different 
processes 

Replying to a question, Mr 
Tarr said we should have more 
drawn lettering “But why do 
lettering artists so slavishly copy 
type faces?” he asked *They 
don’t study lettering sufficiently 
Let's have more lettering, but 
make it do something that type 
doesn’t already do.” 
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CLUB NEWS 


Shefkeld 


Discusses How 


A Hypothetical Tron 


JOINT MEETING WITH LS.M.A. BRANCH 


Suggestions for advertising 
the hypothetical “I.S.M.A. 
electric iron” were made at 
a joint meeting last week be- 
tween the Publicity Club of 
Shefficld and the local branch of 
the Incorporated Sales Managers’ 
Association 

The chairman, Mr. R. IL 
Walsh, chairman, Sheffield 
L.S.M.A.. said the meeting was a 
continuation of the series in 
which discussions had covered 
the design of the product by a 
member of the Council of Indus- 
trial Design; research by an ex- 
pert in market survey; and 
packaging, in which an embryo 
box had been designed. Now the 
Publicity Club was to give sug- 
gestions on how to advertise the 
iron The sum of £30,000 had 
been earmarked for publicity 
over two years 

Mr. H. McGhee, lublicity 
Club of Leeds, said he was dis- 
appointed in the packaging 
Housewives always seemed to 
need somewhere to put a hot 
iron. Why not have the iron in 
a metal canister with asbestos 
bottom, alternatively packaged 
in tins? In his view the appro- 
priation was inadequate. It was 
less than two per cent of the 
expected turnover, and should be 
doubled He would assume 
£50,000 and, in the first year 
spend £36,000 leaving £14,000 for 
the second year 

Advertising should take the 
form of insertions in women's 
journals, and magazines for both 
sexes. He would spend 40 per 
cent in the first year in maga- 
zine advertising, 2 
newspaper advertising, : 
per cent on display. The displays 
would be three dimensional. He 
quoted the advertisement rates 
for various newspapers and 
periodicals in support of his 
claim for a larger appropriation 

Mr. Lyon, LS.M.A., pointed 


out that Only a certain margin was 
allowed for packaging and this 
would be more than absorbed if 
an asbestos bottom were used 
though he agreed it would be an 
advantage 

Speaking as a sales manager 
and also a member of the Pub- 
licity Club, Mr. A. Watson 
crystallised an advertising cam- 
paign into six points, the issue of 
a trade broadsheet which would 
cost roughly £150 in printing, 
and a similar amount in stamps 
and distribution; trade Press ad- 
vising potential customers of the 
starting date; if expenses permit 
send the dealer details of what it 


To Advertise 


is intended to do for him in the 
way of window display, give 
away leaflets, etc., magazine ad 
vertising; national daily papers; 
when there has been an advertise 
ment in a magazine follow it with 
local advertising in support 

The meeting disagreed with a 
suggestion that hoarding adver 
tisements should be used 


MANCHESTER JUNIORS 
ANNUAL MEETING 
Officers clected <* the recent 
annual meeting of the Manchester 
Publicity Association junior sec 
tion were: chairman, Miss Patricia 
M. Ward; hon. secretary, Miss 
Dorothy Jones; hon. treasurer, 
Mr. Leslie Saxon; education 
officer, Mr. Peter H Adshead; 
social officer, Mr. Roy Eccles; 
Miss Joan Gloag, Miss Barbara 

Burton, Mr. Robert Whitaker 


National Speaking Contest Is On 


Last night (Wednesday) the 
Publicity Club of Sheffield met 
Manchester Publicity Association 
in the first round of the National 
Advertising Public Speaking Con- 
test, and tomorrow (Friday) the 
Publicity Club of London goes to 
Southampton to meet that club's 
team. Next Monday, the Regent 
Advertising Club crossed words 
with the Berks and Bucks Club, 
at the Royal Society of Arts, 
London, and the Publicity Club 
of Leeds meets Hull Publicity 
Club, at Leeds 


Some of the teams and judges 
are: Pusticrry CLUB oF LONDON 
Norman Groom, David Souray 


Praises Press 


Mr. T. Turner Tilling, chair- 
man, at last week's meeting of 
Liandudno Publicity Association, 
said: “We must pay tribute to 
the power of the Press. Last 
year we spent £1,181 on Press 
advertising and obtained 40,345 
replies. This year we are going 
to spend £1,600." 


At top table, left to right: J. E. Ortton, secretary, Sheffield Publicity 


Club; R. L 


Walsh, chairman, Sheffield branch, Incorporated Sales 


Managers Association; W. Diggle, secretary, Sheffield branch, 1.5.M.A 


and Gwen Payne; SOUTHAMPTON 
Pusuiciry Cuus, A. C. Hazel, H 
Smith and Mr Linsdale 
Judges, C. F. Carr, general 
manager, Southern Newspapers 
Ltd., A. B. Armitage, Pitchford's 
Advertising Ltd and) § Johr 
Jenkins, barrister-at-law 

Berks AND Bucks Pusticiry 
Crus, W. F. H. Geffers, W. J 
Lloyd, and D. A. Dailey; Recent 
ADVERTISING CLUB, ( Mark 
Floyd, E. Freeman-Keel, T. G 
Hartshorne Judges J B 
Nicholas, Rumble, Crowther & 
Nicholas Ltd., R. G. Brown, and 
P. S. Davis, L.C.C. Instructgrs 
in Public Speaking at ers 
bone and New Cross respectively 
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Regent Club 
Competitions 
For 1950 


Entries for this year's com 
petitions arranged by the Regent 
Advertising Club have to be sub 
mitted by April 18. The com 
peliions are 

Saward Cup, presented by Mr 
H. G. Saward, for writing a letter 
to a boy scout about to leave 
school, recommending him to 
take up advertising as a career, 

Caxton Cup, for which contes- 
tants have to prepare a cover 
design for a booklet to obtain 
new members for the club; 

Higham Cup, essay competi- 
tion, for which Sir Patrick Gower 
has selected as the subject “Use 
and abuse of media research”; 

Goodenough Cup, with cash 
awards, presented by the Gas 
Council, for a 6 in. dc. layout of 
an advertisement designed to 
introduce a new symbol to 
replace Mr. Therm, 

Worlds Press News essay 
awards, cash prizes for essays 
on “The National Union of Small 
Shopkeepers are urging their 
members to stock only well 
known branded goods or those of 
established quality. What do 
you think of this proposal?” 


. . 

Holiday Tip — July 

Formation of an Institute for 
research into weather problems 
in relation to advertising was sug- 
gested by Mr. J. K. Bartlett, one 
of the brothers specialising in 
long-range weather forecasting, 
when he addressed the Regent 
Advertising Club on Wednesday 
of last week. 

Mr. Bartlett's tip for holiday 
planners: Go in July! 


SOUTHAMPTON EXHIBITION PLANS 


Mr. F. W. Hodgson = was 
elected chairman, Southampton 
Publicity Club, at the annual 
meeting at the Dolphin Hotel 
last week 


An outline of the publicity and 
print exhibition which the Club 
will present from March 11 to 
25, was given by the secretary 
Mr. H. F. S. Kimber 

Exhibits, he 
include = displays from the 
Creative Circle, the Monotype 
Corporation, and the British Direct 
Mail Advertising Association, and 
British and foreign posters. Rare 
books would be displayed among 
other examples of publicity and 
print 

The retiring chairman, Mr 
G. W. Sanders, said the club was 
enjoying imcreased co-operation 
with the municipal authorities 
and thanked Southern News 
papers Ltd. for the help they had 
given Mr. Sanders welcomed 
the club’s new chairman and 
thanked Mr. F. G. Crane who 
has resigned the position of hon 
treasurer which he has held for 
four years 


said, would 


Officers and executive committee 
were elected as follows; chair- 
can, Mr. F. W. Hodgson; vice- 
chairman, Councillor R. H 
Hammond; hon. treasurer, Mr 
F. W. Durnford; hon. general 
secretary, Mr. Kimber; hon 
assistant general secretary, Mr 
S. R. W. Moberley; hon. Press 
officer, Mr. R. R. Gleave; hon 
auditor, Mr. R. W. Fogarty; 
executive committee, Councillor 
W. Stone, Captain G. D. Phillips, 
Messrs. A. B. Burnett, J. Barr, 
G. Hendy, R. C. Haskell, L. 7 
Linsdell and W. J. Northmore 
They will serve with the imme 
diate past chairman, Mr. Sanders, 
und the committee members 
previously elected to serve until 
1950 aptain I 
Theobald and Mr 


Mr. R. H. Castle, the first 
secretary of the Southampton 
Publicity Club, and before that a 
member of the Publicity Club of 
Leeds, has joined the Advertising 
Club of Oxford 


MORE CLUB NEWS 
ON PAGE 205 


, 
Jackson Seed 
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Godfrey Hope Joins 
E Osborne-Peacock 


Blundell Becomes 
A Director of 
Charles F. Higham 


Godfrey Hope, representative 
for the Amalgamated Press in 
the North for the past twelve 
years, has relinquished that 
position to join the Board of 
the Osborne-Peacock Co. 

Before joining the Amalga- 
mated Press Mr, Hope opened 
the Northern advertisement 
office for George Newnes Ltd., 
and earlier was sales manager of 
a large manufacturing firm. Mr. 
Hope, a keen yachtsman, is 
secretary of the North Wales 
Cruising Club. He will operate 
chiefly from the Osborne-Peacock 
Co. Manchester office. 

* * * 

A. H. Bolitho, manager of the 
Ideas department of Associated 
Newspapers Ltd has been 
appointed publicity director of 
the group. He retains the former 
appointment. 

* * * 

G. S. Blundell, formerly South 
Weles representative for Priestley 
Studios Ltd., has been appointed 
sales representative for London. 

* * * 


John Denison has left Persona! 
Presentations Ltd, to start his 
own public relations consulfancy, 
where he will handle a number 
of personal accounts, including 
Harry Alan Towers. 

* * 


Arthur “Andy” McLoughlin, 
P.R.O., Middiesex County Coun- 
cil, has become honorary Press 
officer for the Institute of Public 
Relations He is a founder 
member of the Institute 

* * * 


L. W. Blundell, associate art 
director of Charles F. Higham 


ma 


m 


St it ieee 3 


Godfrey Hope 


J. L. Denholm 


has been elected to the board. 

Mr Blundell joined the 
Higham creative team in 1936, 
after three years as _ studio 
manager to Zec Studios. Earlier 
he was with Arks Publicity. 

While working with the War 
Office Mr. Blundell was com- 
missioned to design and construct 
a model information room which 
was standardised for all Army 
units 


Westminster Press Managerial Changes: 
Raymond Thompson To “News Chronicle” 


A number of Westminster Press 
managerial changes are = an- 
nounced, Shannan Stevenson 
director and general manager, 
The Northern Press Ltd., has 
been appointed general manager, 
North of England Newspaper 
Co., which publishes the 
Northern Echo, Northern Des 
patch, and Yorkshire Gazette, in 
succession to Raymond 
Thompson, who is leaving at the 
end of March to take up his new 
position as manager, Northern 
edition, of the News Chronicle 
at Manchester 

Mr. Stevenson's family has 
been associated with the Shields 
Gazette (which was founded by 
his great-grandfather a hundred 
years ago) and The Northern 
Press Lid. since their inception 
He will remain a member of the 
Board of The Northern Press 
which, in addition to the Shields 
Gazette, also owns the North 


Shields Evening News, Blyth 
News Ashington Post and the 
Northumberland Gazette 

He will be succeeded by L. G. 
Gardner, genera! manager, Swin- 
don Press Ltd., who in turn will 
be succeeded as general manager 
at Swindon by Stanley Clayton, 
now assistant manager, Northern 
Press Ltd 


R, B. Wade, who for some 
years has been sales manager and 
assistant manager, Swindon Even- 
ing Advertiser and the North 
Wilts Herald, is to take up a 
similar position with the 
Northern Press Ltd 


Another new appointment in 
the Westminster Press Group is 
that of Frank Cragg, advertise- 
ment manager, Nottingham 
Journal and Nottingham Evening 
News, who 1s also to take over 
the position of assistant manager, 
Nottingham Journal! Lid 


F. R. Passmore 


John Denison 


Frank R. Passmore, of the 
editorial department of Glover 
Advertising, Bristol, has been 
specially released from his posi- 
tion to become Press relations 
officer for the Bristol Conserva- 
tive Association, a post recently 
occupied by Miss Roma 

, who has joined the 
Hull Daily Mail 


ve Passmore first became a 
P.R.O., in 1928, when he joined 
the Empire Marketing Board; 
after war service he worked with 
Transair Lid. in Switzerland 
until the nationalisation of 
British civil aviation. 
* * * 


J. G. Leitch has been appointed 
advertising manager, Mining 
Engineering Co., Ltd., of Wor- 
cester He has been with this 
company since leaving the army, 
and before joining the services 
was advertising manager with 
British Belting & Asbestos Ltd.. 
and later with Vick International 
Ltd 


. . * 


M. T. McGrath has joined the 
advertisement department of 
Kemsley Newspapers as a repre- 
sentative. He is the son of R. 
McGrath, Young & Rubicam 
space buyer 

* * * 


Miss Norma Jobson is adver- 
tising manager of Peter Claridge. 
the D. R. Collins Ltd. subsidiary. 
and not cf Peter Savidge, as 
stated last week 
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D. F. Warnock Goes 
To Norman Kark 


A. F. Jones, 44 Years 
With “ Scotsman” 
Is To Retire 


Daniel F. Warnock has relin- 
quished the position of joint 
advertisement manager, Modern 
Transport, to join Norman Kark 
Publications, yesterday (Wednes 
day) as advertisement manager of 
Band Wagon, and advertisement 
representative of Courier and To- 
Day. Before going to Modern 
Transport in June 1948, Mr 
Warnock was media director, 
Foote, Cone and Belding, Ltd., 
and previous to that was for 21 
years with C. R. Casson, Ltd., 
He lectures on media at the 
Advertising Association classes, 
City of London College. 


* * * 


A. F. Jones, London manager, 
The Scotsman, is to retire at the 
end of March after 44 years’ 
Service with the company. He 
joined the advertisement depart- 
ment in 1910. Succeeding him 
will be James L. Denholm, who 
at present assists the advertise 
ment manager at the head office 
in Edinburgh, and has been in the 
advertisement department for 
more than 23 years. He served 
in the Royal Navy during the 
war. 

* * * 


Kenneth M. Ward, recently 
with Prestige Advertising Ltd 
has joined R. Sculthorpe & Co 
Ltd., where he will be in charge 
of production, and develop the 
personal gift advertising section 


* * * 


Peter Barnicle, an American 
journalist, has been appointed 
the first overseas P.R.O. to the 
Irish Government, and joins the 
Irish Consulate-General in New 
York on February 5. 

* : * 


Editor of the Electrical Con- 
tractor & Retailer, the official 
journal of the Electrical 
Contractors’ Association for 24 
years, R. W. Kennedy retires at 
the end of this month after 45 
years in electrical journalism 


C. P. Spurr, advertising and 
publicity manager of the E.C.A 
and allied organisations, will 
succeed Mr. Kennedy. 

* 2 * 


J. P. Murray has been ap- 
pointed P.R.O. for the Inter 
national Hotel, Bray, County 
Wicklow; this is the first hotel 
appointment of its kind in 
Ireland 


* . * 


Olive Rawson, advertisement 
and sales manager of the book 
stall edition of the King Hal 
National Newsletter, was business 
manager of Tribune, and not in 
the advertisement department, as 
previously stated 
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larger? 
full gravure? 


From the May issue Modern Woman returns to large size! The new type area for advertise- 


SR ah Seo ae 


ments — 10) in. x 7,4 in.—will allow more impressive display and improved positions. This 
move wili further strengthen the great influence wielded by this popular monthly magazine 
in the woman’s field. Advertisers have been quick to realise that the bigger Modern Woman, 
printed throughout in gravure, is certain to make new and profitable inroads into the 
market that matters most—all available colour space for May, June and July has already 
been reserved! Advance bookings for monotone are also heavy. Please act NOW, to be 


* 
) 


sure of the space you need in 
the bigger, better and more 
dominant Modern Woman. 
Advertisement page rates :— 
£100 (ordinary position), 
£110 (facing matter), 


£180 (colour, facing matter), 
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Publicity Must Come To 
The Aid Of Print 


S publishing and advertising are released from paper control, 

and their demands on the printing industry increase, it 

becomes only too clear that shortage of printing labour. 
particularly of skilled operatives, sets a limit to their development. 
Freedom from one thraldom reveals yet another bondage. The 
problem is all the more serious because its very nature precludes 
any quick or casy solution. 

Publishers, planning to produce larger and more attractive 
journals, find, more often than not, that their plans must be 
modified because printers cannot handle all the extra work 
involved. To find a printer for a new journal, or to undertake 
a new job of any size, is difficult in the extreme. Delays in delivery 
are frequently exasperating. Dollars may be lost to Britain 
because, though American publishers would like to place more 
print orders here, shortages of labour and plant make it hard to 
accept them. Although new machinery is needed, for much of 
what we have is obsolescent, even existing plant is often, because 
there is not enough labour to operate it, idle for part of the time, 
a factor tending to inflate costs. British industries cannot buy 
all the print they need to publicise their products. 

It is hardly too much to say that British economic recovery is 
impeded both by a shortage of print and by the prices that have 
to be charged. 


* * 


IR all this, it should be stressed, the master printers are not 

to blame. They want to boost output and to reduce prices. 
It is they who suffer most, for there is nothing more galling than 
to turn down new business. But they cannot find the extra labour 
because it does not exist. There are approximately 30,000 fewer 
printers than before the war, and no effective steps are being taken 
to replace them. For this the attitude of the unions is largely 
responsible. 

The unions and the workers they represent find themselves 
to-day in an extremely strong position. Full employment and fair 
wages are assured. As sellers of a scarce commodity they can, up 
to a point, make their own terms. Taught, rightly or wrongly, 
that a surplus of labour, which means unemployment, is necessary 
to a capitalist economy, they believe, by the same token, that a 
shortage of labour is the only guarantee of security of employment 
at fair conditions. Why, they argue, should we risk weakening 
our position by agreeing to a reinforcement or dilution of the 
labour force? 

This contention cannot be lightly dismissed as narrow and 
selfish. It springs from bitter memories of a period when the 


right to work and even the right to eat were not recognised as 
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they are to-day. It must be answered in reasoned terms that 
carry conviction to men of intelligence. And there is an answer. 


* * * 


RINTING, the world over, is an expanding industry. With 

a higher standard of education, not only in the Western world, 
but in the hitherto backward countries of Asia and Africa, comes 
an insatiable appetite for print, to enlighten and to entertain. As 
the structure of society grows more complex, the more complex 
becomes the machinery of its organisation, alike in the sphere of 
private endeavour as in that of government administrajon, and 
its evolution calls for an ever-growing spate of printed matter. 
Only if human progress were to be halted by some world catas- 
trophe can one imagine a state of affairs in which printing works 
would be idle and workers unemployed. 

Moreover, as the present demand for office printing machinery 
proves, if print users cannot get what they need one way, they 
will get it another. And if printers in this country cannot take 
their orders, those orders will be placed overseas, where the 
problem may not be so acute. 


* * . 

HAT the leaders of the unions are not altogether unaware, 

both of the inevitability of expansion and the perils of re- 
striction, is evident from the fact that they have already agreed to 
a mit a few more apprentices and that they profess themselves at 
one with the employers in a desire to seek higher output and 
maximum efficiency. Thus far they are supported by the rank and 
file, but much more is required. The printing industry cannot 
go forward with confidence to meet its full responsibilities to the 
community until every worker, as well as every employer, sees 
clearly that the interests of both call for a bold policy. 

There are many indications that workers as a body can be 
persuaded, given reasonable safeguards, to abandon restrictive 
policies. Employers can help by putting all their cards on the 
table and by using every means to persuade workers that they 
have nothing to fear and much to gain by a change of front. 
Print has for centuries been regarded as the most useful tool of 
publicity. The time seems ripe for publicity to aid print. 


To-morrow’s Topics 


Fas, Cotoare’s detergent “for 
the heavy wash,” launched in the 
Hull and Grimsby areas last 
September, and in other N.E. 

England areas in 
AD. PLANS December, has now 
FOR NEW been introduced in 
DETERGENTS [his policy of in- 


the London areas 
troducing the pro- 


was dictated by the fact that 
space in most suburban papers 
is virtually impossible to book at 
short notice. At the same time it 
seems reasonable to assume that 
the supply position has now im- 
proved and that Fab may soon 
be given a more national adver- 
tising backing. Certainly plans 
have been in hand to take it to 


duct area by area was dictated by 
shortage of supplies. Each time 
i new area was approached, the 
ground was prepared with heavy 
poster coverage, followed a few 
days later by delivery of the pro- 
duct to the shops and advertising 
(placed by Masius & Fergusson) 
in the local papers 

This course is not being fol- 
lowed in London; the product is 
already on show. It is conceiv- 
able that the change of policy 


two or more large centres, one 
in the Midlands and one in the 
West. 

Meanwhile, Tide, the Hedley 
detergent recently taken over by 
Young & Rubicam Ltd.., is being 
subjected to acceptibility tests 
Some posters may be appearing 
in the London area in spring, but 
no national campaign can be ex- 
pected until supplies become 
much easier. 


ROUND TABLE 


| @ General Manager 
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ANY years ago a jobbing 
printer in South London 
was talking about his 
early days, and he remembered 
the first big job he ever printed. 
He had not been in business on 
his own account very long when 
an elderly man asked him to print 
a telephone directory~-a directory 
of a new kind. Instead of being 
in alphabetical it was to be in 
numerical order Nobody had 
ever thought of that before 
Of course there were not so 
many telephone subscribers then, 
but it had been a mammoth task 
to prepare the manuscript. Now 
it was complete, and the sooner 
it was printed the better. So the 
printer pressed on, and the proofs 
were checked and a first supply 
of 5,000 copies Was delivered to 
the customer 
The beauty of the whole idea, 
as the customer had explained, 
was that every two or three 
months a supplementany sheet 
could be printed with the names 
and numbers of new telephone 
subscribers and sold to the 
original purchasers of the book 
A nice little gold-mine for the 
compiler and for the printer, who 
was doing the job on a profit- 
sharing basis 
It was only at this stage that 
they had their first and, for that 
matter, their last setback, when 
they discovered that there was 


no conceivable reason why any 
body should ever think of buying 
1 telephone directory in numerical 
it would be pleasant to 


order 
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Beware The 
‘Blunder-plus’ 


record that, like Robert Bruce's 
spider, they tried and tried again 
and finally invented the Buff 
Book, but such happy endings 
are less common than the suc 
cess Magazines sometimes lead 
one to suppose, 

tell you this story because | 
have recently found its modern 


Review of 
Advertising 


by 
COPYTASTER 


counterpart An advertiser told 


me that for many years his 
agency had been nagging and 


prodding him to give his product 
what they called a “plus.” For 
the sake of the story we will say 
that he was a maker of fountain 
pens Eventually he found a 


? 


G 


SOUTH 


LONDON: 80 


EASTERN 


AZETT 


KENTS OWN PICTURE PAPER 
— Established 


HEAD OFFICE 
FLEET STREET 


1815 


MAIDSTONE 


‘plus”—the interchangeable nib 
You could buy the pen alone or 
you could, at the same time, buy 
two spare nibs—perhaps an 
oblique and a fine nib—in addi- 
tion to the medium nib already 
fitted At any time you could 
auickly and cleanly remove one 
nib and fit another. It was no 
trouble at all 

The agency was delighted, and 
« busy time was had by all. The 
factory installed the tools; specu- 
lative printers produced boxes; 
and the agency prepared a mam 
moth advertising schedule and 
some very lovely advertisements. 
It was discovered afterwards that 
4 copywriter was severely re- 
proved for creating alarm and 
despondency by asking whether 
the client—or the chairman of the 
agency—-had ever written any 
thing longer than their signatures 
If they were writers, he declared, 
they would know that the whole 
thing was insane 

But copywriters are always 
grumbling so nobody pursued 
the matter by asking what he 
meant The ageney was a 
modern one, however, and it did 
quite a lot of market research 
Various people were given the 
pens and asked to use them for a 
month, and then they were asked 
if they found them satisfactory 
Would they like to keep them? 
Which of the three nibs did they 
like best? Was there any other 
hind of nib that they would like 
even better? And what colour 
did they think the pens should 


The only question they were 
never asked was whether they 


would like to buy the com- 


“Oh, whatever 
kind you have...” 
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Fepruary 2, 1950 
bination of pen and spare nibs. 

The outcome, of course, was 
not only that nobody wanted 
spare nibs with a new pen, but 
that large numbers ceased even 
to buy the pen itself—presum- 
adly because they felt that the 
original nibs could not be very 
good if spares were necessary 
There was a plus indeed, but it 
was a “blunderplus.” 

As I say, it was not a foun- 
tain pen, but it was something 
not very dissimilar, and it re 
minded me forcibly of something 
that needs saying 

The insistent demand of adver- 
tising agencies for a “plus”—an 
extra little something that the 
others haven't got—is all too 
often a smoke-screen to conceal 
a dearth of creative ideas. It is 
quite justifiable to urge clients 
to bring out new models, more 
glamorous packages, or additiona: 
flavours, but his failure to do so 
should never be regarded as an 
cxcuse for not selling a product 
whose quality is up to the average 
of others on the market 

Before the war all manner of 
new Owarctics with no plus at 
all were quite successfully 
launched and sold by the million 
So were new breakfast foods and 
soaps, and confectionery. And 
even since the war, when it has 
been difficult to produce a really 
dominating campaign, we all 
know of advertising campaigns 
that have forced up the sales of 
standard products that have no 
“plus” of any kind 

So beware of the clamour for 
a “plus.” If the agency keep on 
ragging about it, tell them to 
create some advertising with a 
“plus” or to dream up a mer 
chandising scheme as clever as 
the old Kensitas notion of selling 
10-for-Sd. cigarettes at 24 for Is 
and calling them Plus Fours 

. * * 


LOOKING THROUGH a woman's 
Magazine | saw an advertisement 
that I had already seen on an 
earlier page. “Hullo!” 1 thought 
“either there’s been a bad slip-up 

(Continued on page 178) 


The advertising gremlins had played a really malign trick and put 


the same idea simultaneously into two layout men's heads 
makers of Crown wallpaper have come off second best 
page 


count the 


(See 


On every 


178.) 
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House « Garden 
Now published six times a year 


te 
\ 3 
net sales exceed 30,000 per issue \* 
\ ote 
\ =a\o } 
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House & Garden . 


features furniture and furnishings 


louse & Garden 


features food, wines and spirits 


House & Garden 


features radio and television 


ee 


or in RR es MF ned 


House & Garden 


features kitchen equipment 


House & Garden 


features garden requisites 
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ee 


‘ge 


4 


are just a few of the many categories covered by this 3/- magazine. No 


= 7" 


iivertiser can afford to overlook the influence of such a medium. Present 


Colour 


ADVERTISING RATES | 
your product in the pages of House & Garden. For specimen copy and further Black and White 


____.. £135 per page 
—_____.. £80 per page 


arr, * 


a and pro rata 
details, write to Reginald A. F. Williams, Advertisement Director. ‘ a 


1HE CONDE NAST PUBLICATIONS LTD., 37, GOLDEN SQUARE LONDON W 


ff Bebe OS oe Oe Se “Gillie SS gee eee oe"! Ss oe : YN +e? eS 

a ee i : a % ™ * 

" tid wee 

i a 

“‘% EE 177 ee - 

- a 

4 
os ; 
it Ce 

is i 

1a] i 

og cities 

* tok 

: t a. . 

he: A 
r Ae: 
ts; ae 

2a - & 

ae aa 

Keg 4 

m ra |, 
ot. 

Fe " 4 dy 

Se: r + oe 
F ° et M 

c Bs 

Se | v 

ss €: 

( \ Be! 

: B.% 

y | \A r - 

* 7 Bo 2 ; ; 

i 4 > a 
>. eg } hi _ 

@ ‘ \ W _— 

err / A / , /~ 

eee LT _ 

nie < — 

; r ttt, 4 

§ \ - oe. 
~4 - oe 7 Ww 
° : 7; ‘i 
: 
| eS | _ 

: F 4 8 - : ae 2% 

F A ad : : > ‘7s 

i, 3 - fy & + a” 

% — ed - 

u a _— 
By ve } nt 
core ; H t 4 ua 
s . | t - E "* 

si oak } _ 4 
<r j—— } — 
oF — ' re, 
. 2 . y—4 4 t 2 
¢ —_—  § me 

weg X iv 

aay \ 3 

ae >* 

i Os - | 
ny , Be. e 
a \ Se = é ~ 
= PO ~ ' 3 

Kee - S a 

co ‘ i 4 > , \ 

; a ps 
f\> ms 

C \ iy 
4 ‘ s 

ey 

At 

Ye = A 

a A 

ee . a ae : 4 io 


ADVERTISER'S WEEKLY 


: 

; Wren 

; "iit Wy: sii ii 4 
( ‘ ba Ty 
2 


wd 


Get ahead” 
in the 
Provinces ...: 
NORTHCLIFFE 
NEWSPAPERS GROUP 


will tices satiated 


Ramen 


R. H. PENNEY, Advertisement Director, NORTHCLIFFE NEWSPAPERS 
GROUP LTD., Carmelite House, London, E.C.4. Telephone CEN. 6000 


We raise our hats to Men's Hat Promotion Lamuad 


“Fry's began with straightforward 
illustrations—a small boy talking 
to @ tall sailor—and then, when 
they considered that the cam- 
paign had begun to establish 
itself in people's minds, ran a 
series of much more fantastic 
illustrations Were they wise?” 


(Continued from page 176) 
in the binding department, or 
somebody has booked two 
identical spaces in one issue.” 
But | was wrong—the advertising 
gremlins had played a really 
malign trick and put the same 
idea simultaneously intu two lay 
out men’s heads. 

On every count the makers 
of Crown wallpaper have 
come off second best in the 
encounter Their advertisement 
is too gloomy in appearance, 
surely, to suggest the advantages 
of putting up new wallpaper, and 
their copy is woefully weak and 
vague. Even if the copy is true 
in every possible way, it would 
in fact be better to confine the 
claim to one specific advantage. 
No wallpaper with faster 
colours is obtainable or 
“No prettier wallpaper is obtain- 
able .. .” or “No wallpaper that 
stands up better to washing. . . 
Any of these would be better 
than this all-embracing abstract 
claim, because they give the mind 
comething tangible to grasp 

If 1 went up. shall we say, to 
a pohceman at Paddington 
Station and said: “Have you 
seen my wife anywhere—the 
ettiest woman in the world?” 
would smile tolerantly and 
sk for further details. But if 
! said “She has the reddest hair 
in the world” he would becom- 


ry 


3 
4° 


much more helpful because he 
would have something concrete 
to go upon This is all very 
elementary. but even the most 
experienced advertisers con 
tinually forget that one should 
always prefer the specific state- 


ment to the glittering generalisa- 
tion, the concrete example to the 


AT THE SAME 

, PRE-WAR PRICE 
4 ovene @? 
sti 


vbstract claim, the words that 
conjure up a mental picture to 
those that talk and leave the 
screen blank. 

Spicers Toilet Tissue have a 
better advertisement—nothing to 
rave about, perhaps, but more 
interesting than Crown Wall- 
papers Which is remarkable 
when you think how much scope 
for really thrilling stuff is offered 
by a subject like wallpaper. 


* 7 * 


Ir 18 ALWAYS good fun, and 
often very effective, to find a 
300d phrase and run a long series 
of advertisements illustrating it 
in various ways. In the Irish 
newspapers Fry's began with 
quite straightforward illustrations 

a very small boy in a sailor 
suit talking to a very tall sailor 
for example—and then, when 
they considered that the campaign 
had begun to establish itself in 
people’s minds, ran a series of 
much more fantastic illustrations 
such as this 

Were they wise, or would they 
have done better to stick to the 
human beings? It depends a 
good deal, perhaps, on the nature 
of their audience. Any Ameri- 
can would say at once that they 
were crazy—and in America with 
its mixture of nationalities he 
would surely be plumb right. 

Are the Irish so enlightened 
that virtually every woman who 
sees the advertisement will under- 
stand it and enjoy it? Fry's 
Irish agency hasn't a doubt about 
it—and I can only say that 
Ireland must be a wonderful 
place for a holiday. 


East Africa and Rhodesia is 
shortly to restore its pre-war air 
mail edition. Numbers of East 
African readers have been willing 
hitherto to receive their copies by 
first class air mail at a weekly 
expenditure of 7s. on postage. 
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Not least among the readers of the Birmingham Post are Midland women who run 
businesses in the city or farms in the country—women whose husbands are leaders of 
industrial and public affairs in the region. And in addition to the women who buy the 
Post in their own right are many thousands who look forward to the homecoming of the 
‘office copy”. For A class marketing in the Midland Region the Birmingham Post holds 


unchallenged leadership. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidd Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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RYING to build up a 
business without advertising 
is like looking for a black cat 
in a dark room with a dark 
lantern. You may know what 
you are doing, but no one else 
does. One can improve on this 
old crack by saying that an ad- 
vertiser who puts out copy on a 
large scale without any fore- 
knowledge of its pulling power, 
or who uses papers without 
knowing their investment angle, 
is going down a blind alley 
Yet how many advertisers 
distribute their appropriations 
without any reliable knowledge 
of forecastable results? Modern 
advertising can and should be 
a mathematical proposition. Even 
national advertisers are known to 
neglect commonsense precgutions. 
They only think their copy pulls 
ts proper weight and are content 
to rely upon final sales for their 
judgment on what is fit and 
proper, Thus it is impossible for 
them to cut out waste space and 
reach the right economical result 
A careful scrutiny of copy and 
media is certainly possible with 
the aid of the wide data at the 
disposal of some agents. Copy 
can and should be tested before 
general release; and most media 
to-day can be given the acid test 
of circulation and reader-influ- 
ence. Papers are rather like stocks 
in the share market-——some are 
sound and at the zenith of their 
usefulness, others are over-rated 
by their astute salesmen, even 
with A.B.C., net figures. 


| 


Southwark Fair, some 
times referred to as “ St 
Margaret's Fair”, is here 
shown in 1749 but was 
established by letters 
patent in 1¢¢ 


Are You 


In my practice I have often 
been surprised by the varying 
results from reputable media. 1! 
have found papers that have 
yielded returns quite beyond 
both my own estimates and the 
faith of the publishers. Others 
after a brief trial, notwithstand 
ing circulation figures, I have 
tested and dropped like hot cakes 
in my clients’ interests, which are 
always paramount 

I do not suggest that publishers 
intentionally over-rate their 
pepers, or that advertisers are a 
gullible lot; but advertising is 
full of surprises and a close check 
on copy is most necessary before 
embarking on extensive expendi 
ture. Moncey wasted on publicity 
is gone for ever. No banker will 
give you an overdraft on an ad 
vertising appropriation as he 
would do for your purchase 
woo! or any other raw material 
for industry, even though the 
goodwill created by good adver 
tising is worth a lot more than 
a warehouse full of saleable 
merchandise 

What are the steps an adver 
tiser can take to avoid waste and 
achieve the highest net results 
from what the late Lord North 
cliffe called “courageous expen 


Standfitting Costs 


have tisen 


When they beld a Fair im 1749 


the ‘ stands’ cost very litt 


rough platform or table and a simple canopy 5 fficed But Fai 


Exhibitions are only mirrors of the times, and in th 
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dd) 


competition and bigh standards of design they must absorb » 


and money. Some Exhibitors 


that Standfitting is costing too much. 


ay that the limit bas now been ree 


We agree, and her 
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Advertising Blind ? 


diture"? I have always set my 
face against gambling in adver- 
using Before 1 will allow a 
client of mine to embark on a 
big appropriation I want to know 
the goods, what copy pulls, what 
Papers are suited to his particular 
product and how every item in 
the proposed campaign ties up 
Mere theory has got to be sup- 


by Stuart A. Hirst 


planted by the acid test of fact- 
finding trial. Even brilliant copy- 
writers and clever layout people 
can come unstuck; and adver- 
tisers are sometimes deceived by 
astute salesmanship or their own 
vanity 

The buyers’ reaction to adver 
tising is not always easy to 
assess, but apart from one’s per 
sonal instincts and experience 
that 1s all there is to go upon in 
the case of posters and such like 
publicity that “proclaims,” as 
distinct from the advertising that 
“explains.” 

The value of Press advurtising 
as well as the value of chosen 


media, can be ascertained by the 
offer of samples, literature, or 
novelties. I have sent out mil- 
lions of pieces of music and other 
gifts for this sort of testing and 
learned a lot on the best copy 
in this way. For a proprietary 
cough tablet 1 produced a little 
aluminium phial, ostensibly to 
give the product a vest-pocket 
handiness, but really to establish 
the pulling power of various ads 
This method accumulated a lot 
of valuable data. 

I feel sure more advertisers 
could and should save money on 
expensive copy with the aid of 
similar offers. Key your ads. 
wherever you can. 

The most exact branch of ad- 
vertising is mail order where the 
best copy and the most suitable 
papers can be ascertained by 
setting the cost against actual 
sales. You definitely do know 
where you stand in mail order 
advertising and you do not need 
to waste money on copy that just 
looks good but fails to pull its 
weight. One mail order client 
of mine sells an article at 35s 
and allows up to 3s, against each 
sale, though I have sometimes 
brought this down to Is, 6d., not- 

(Continued on page 182) 


to keep costs down. This does not imply 


than the best ; 


it is largely @ matter of 


ing materials wisely. Why not ask our repre- 


" ; } 
ve {0 Call and pave a tal 


k about the way we work ? 


OLYMPIA STANDFITTING 


ITED - LONDON  W14 


PHONE : SHEPHERDS BUSH $366 
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How do you know? 


FIRST 


I saw it in the 


SHOT Sunday Times 


Tv. full-page advertisement made a direct hit with the 
readers of the Radio Times last week. It is the first shot in a vast new publicity 
campaign through which The Sunday Times proclaims its unique blend of news, 
comment and criticism. 

Not only in report and opinion does The Sunday Times 
‘hit the target’. The high repute in which it is hetd lends authority vs allenitlion 


ments appearing in its pages. That is why you so often hear discerning people say : 
I saw it advertised in the 
MICHAEL RENSHAP 


ADVERTISEMENT MANAGER 
4%, PICCADILLY, 8.1 
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SUNDERLAND & W. HARTLEPOOL 


The Outlook 
is Bright 


URING 1949 the 

Wear's cight ship- 
yards launched more ton 
nage than ever before in 
their history for export 


aggregate gross tonnage 
of 430,420. Orders in 
hand worth £9,000,000 
represent the highest 
figure recorded for one 
80,430 gross tons, To-day Hartlepool works of 
there are 64 ships either marine and land engin 
under construction on the cers 
stocks or on the order 
books, and they have an 


Future employment 
prospects must be re 
garded as good 


Reach this progressive industrial area 
through the advertising columns of the 


SUNDERLAND ECHO 


DAILY NET SALE 79,443 


rnd 


NORTHERN 
DAILY MAIL 


WEST HARTLEPOOL 
DAILY NET SALE 31,315 


LONDON OFFICE : 85 FLEET STREET, E.C.4. Telephone CENtral 2845 
Members of the Audit Bureau of Circulations since 1932 


The better 


way to | ' a. 


colour proofing — 


Kodatracing 


When ordering or proofing line — Kodatrace overlays will still give 
or tone blocks for colour work, fit- complete transparency) is ideal 
ups, colour background work— for client presentation, shows 
it is essential to ensure correct complete job in colour (less colour 
register. This can be done without —_ proofing expense )—can be handled 
the expense of colour proofing by indifferently and still retain its 
“pulling up on Kodatrace” freshness of colour. This is only 

A torme proofed in black with one of many production tips. 
the 2nd and 3rd colour (up to 7 


ideal for client presentation 


A KODAK PRODUCT 


Kodat 


THE ORIGINAL PLASTIC FILM 


Uy» 
Supplied in Rolls 40 ins. « 20 yards anc Helf Rolls @ ins. « 10 yards. 


sole Ovstributors 


WC STORM CRAVEN HOUSE, 12), KINGSWAY, LONDON, W.C.2. Holborn 6088 
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More Calendars 


A Further Selection Of Those Received By 
ADVERTISER'S WEEKLY 


The pale green calendar of the Eye appeal is the keynote of 
London Co-operative Society the calendar from Priestley 
carries a reproduction of a wood- Studios Lid. Illustration is of a 
land scene and the slogan “Make dog. It is an example of straight 


1950 a Co-operative Shopping forward screen printing in nine 
Year.” colours. Pages are of the daily 
* * * tear-off variety 
Hercules is a cycle and motor “ * * 

company. Their calendar is illus 

trated with exotic fish of brilliant Astral Arts , Uroup have 
hues from orisinal decorative favoured one of the wide variety 
paintings. Printed on the front of novel desk calendars which 


have proved popular this year 
Standing on the base of a board 
triangle, monthly date pages turn 
over On a wire spiral 

* * * 


cover is the information that “the 
pictorial sheets are perforated top 
and bottom so that they may 
eventually be framed as pictures 
free from advertising matter.” 

* * * Stewart Alexander Advertising 
Agency have distributed a limited 
edition of 106 calendars produced 
in colour-collotype. The illustra- 


Unusual device is employed by 
Hunt, Barnard & Co., Ltd., fine 
colour printers. Beneath a re- 
production of John Constable's tion is a reproduction of “Village 
“Salisbury Cathedral” are two De Morvan” from the original 
pockets, each holding monthly 5: Louis Charlot 
date cards. The effect is that the % * * 
following, as well as the current 
month, is visible. This company Striking calendar depicting a 
have also sent out a neat desk ‘Scene at Coggeshall, Essex, in 
calendar 1800 advertises 150 years service 

* * * in printing by Straker Brothers 

Specialised Advertising Services Ltd 
Ltd., present “the ancient craft 
of printing.” The illustration of 
a bird is hand-printed in oil paints 

silk screen process—with un 
usually good effect 

* al 


* * * 


Advance Publicity Ltd. calen 
dar is printed entirely by silk 
screen process, with the use of 
photographic stencils. The result 
is remarkably effective 

> > * 


> 
Examples of their work 
flats in Putney to a hospital in 
Malta, are illustrated by John Iwo effective calendars were 
Laing & Son Ltd. in their designed for clients by Fords 
calendar. All are in full colour Advertising Ltd. Peckett & Sons 
* * Ltd Letterpress production in 

two colours, with three monthly 


from 


Good example of South 


African printing is provided by it-a-glance tear-off pad John 
the Natal Building Society calen Hall & Sons Ltd.: Illustrated with 
dar, Having large and clear date a West Country seascape 
pages, it is illustrated with a executed by Eric Craddy. Offset 


typical scene in colour 


reproduction in eight colours. 
Are You Advertising Blind ? 


(Continued from page 180) 


withstanding sky-high rates be Pretty” copy and over-rated 
queathed us by the war. Another media can be quickly scrapped 
client selling an article at three and the campaign kept on a 
guineas has been able to afford sound economic basis. But suc- 


20 per cent for advertising, but, 
owing to msing prime costs and a 
Government-controlled price, we 
want, if possible, to get this down 
to IS per cent. Stronger copy 
and the addition of women's In my view there is a rich 
papers may problem. future for mail order in this 

My test of a certain Sunday country, handled in the right 
paper may afford a clue. Here way, because to-day more buyers 
I gave a one hundred pound take the line of least resistance 
space on which the client said he and find it easier to get a money 
would be content if he sold order than go “trapesing around” 
£600)'s worth of goods. Although from shop to. shop 


cess in mai! order is not solely 
an advertising problem because it 
is essential for the client to offer 
right goods at the right price at 
the right time 


solve our 


he chose the Sunday before With the experience of an ad- 
August Bank Holiday, which vertising agency of sound stand- 
filled me with misgiving. he ing it is no longer necessary to 
actually made sales from this embark on “hit and miss” 
one ad. amounting to £1,350, methods. Only by testing copy 
giving a selling cost of under and papers carefully can national 
8 per cent advertisers save their money and 

My point is that with mail make sure their campaigns are 
order advertising you know economic propositions. There is 
where you stand with each ia- no need to advertise blindly to- 
sertion and with every paper day 
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The Pull of the 
Sunday Dispateh 


‘s corr’ 
1.400 Replies csr 
> : yeces® dou! 


theo. 
Ot ee’ wree 


For Results...... 


Sunday Dispatch | 


AVERAGE WEEKLY NET SALE JULY-DEC 1949—2,307,644 
ASSOCIATED NEWSPAPERS LTD—NORTHCLIFFE HOUSE, €E.C,.4 
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4 ocd See 
Ms To the Sunday pispateh 
7 from the publictty Manager £4 
<i THos- coos & sON 4) ” ee 
“i “ alway* knew the «Sunday pispateh” S ré HR ad 
3 pulled wet, 1 completely under e* pl Fy 2 
ri estimated the effect of Cook’® eight inch ee 4 
- double navertiseme™s which appeared on adn 
2 January yoth last 1 would have bee® quite e 
a pleased with @ cost pet reply of one shilling ; Be 
a put, at the time of WHitiI> that figure has . A 
oi peed palved * 9.279 coupon have bee® =e 
rif received at a cost of aixpeme® each. » f- 
a what aurprises ™ ig the lone ife of SDH 7 af 
medium Althoug” yen day® have passed since ? 
oe the navertisemens appeareds coupons are still g = 
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< . 
a To the Sunday pispateh 
+o. from the General Manager ; 
4 TONAL SDVERTISING . 
| JON Bs, 
carinied *° \ear™ ; : ‘ 
F Pe chient> “ Global — 
. \e coum aaver™ _ * 
= jsement in your hase of joth January 19590. A is 
4 The respon” was excellent and our client® By 
ie estimate that over 1,400 of your reader* we 
$Y : : 4 a 
. Va 
a 
Pee ae ahaiiiaidi ad 
we 3 


ee 


SNA een ENO RT VOLE ELE I 


AAS RRO, 


Seeley owes 


ADVERTISER'S WEEKLY 


Year Books 
For 1950 


Staples Year Book 1950. Staples Prew 
itd ‘Limited private circulation) 

This admirable year book is a 
perfect example of first-class 
print production, the handsomely 
finished job illustrating design, 
letterpress printing, lithography 
and binding at their best 

An introduction, signed per 
sonally by the chairman, Mr 
Ronald Staples, says it is not 
intended to be a comprehensive 
treatise on the. production of 
printed matter, “but it is hoped 
that it may act as a guide to 
authors and others in the pre 
paration of copy for the printer, 
and for corrections and passing 
proofs for press.’ 
who are fortunate 
enough to receive copices—the 
edition is limited to 229-—will 
agree that this is one of the year 
books of the year It is packed 
with useful information on many 
ispects of print production, in 
cluding type selection, block mak 
ing and ordering, and litho 
graphy. A chapter is devoted to 
the story of a book There is a 
glossary of technical terms, and a 
table of paper sizes. Postal in 
formation is also given 


Those 


The year book is completed 
with diary pages arranged to 
show half-hourly appointment 


times 
It is intended that this produc 


NEW BOOKS 


REVIEWED 


tion shall appear annually, with 
type faces and processes extended 
each year “to meet the changed 
demands and possibilities of the 
time.” 

The publishers invite 
tions for improvement 
little room for that 


suggecs 
There 1s 


W.AC 


Compositors and = Printers 
Handbook for 1950 (London 
Society of Compositors, 10d.) 
contains a number of new fea 
tures of interest to all concerned 
with print There are, for in 
stance, several pages of specimen 
type faces. Other sections deal 
with rule work, block 
imprint law, odds and 
ends about spacing and punctua 
tion-——not to mention income tax 
assessment! A foreword says the 
purpose of the handbook is “to 
help the young journeyman who 
finds himself up 
thing new’.” The “father of all 
printing handbooks” achieves 
that—and more 


posters 


screens 


against some 


Thy Hospitals Year Book 
1949-50 (Institute of Hospital 
Administrators, 37s. 6d.) includes 
various new features, of which a 
directory of Government depart 


ments and statutory 


cerned with hospital and 
services is only one 
articles deal with hospital 


ministration 
health serv 
manayement 


by 


by 


and «planning 
ices, and 


contains 


advertisements from 


idvertisers 


Meet 
(Cornleaf Press 


ntroduce in an acceptable format 
t work of some of our 
famous authors The 


Shakespeare's life and work by 
Hubert 


have 


Other Books In 


Brief... 


William 


designed to 


in introduction 


Phillips 


Special 


id typography of this book 


Pear! Falconer’s eight illustrations 
Printed 
they are outstanding in 


wil 


in co.our 


1 


be greatly admired 


bodies con- 
alhed 
Special 


personne! 
The first edition of 
the Year Book to be published 
the Institute of Hospital Ad- 
ministrators it 
pages, of which 12 


1.100 
| are occupied 


Shakespeare 
6s.) is the first of 
1 series Of books projected by the 
Cornleaf Press 


most 
present 
volume consists of excerpts from 
eight of the better-known plays, 
with 


pains 
been taken with the layout 
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their originality and imaginative 
grasp. 


Practical Book-keeping and 
Accountancy, by L. J. Northcott, 
F.C.A., and C. §. Forsyth, F.C.A 
(Odhams Press, 12s. 6d.), is only 
likely to appeal to those on the 
book-keeping side of the adver 
tising business; but to all students 
of modern accountancy it should 
prove invaluable. An entirely 
new work, it is designed as a 
practical handbook as well as a 
text book for students. New pro- 
visions introduced by the 1948 
Companies Act are covered 

Gooa Housekeeping'’s Popular 
Cookery (National Magazine Co.. 
Ltd., 6s.) aims to provide the 
housewife with a reliable, con- 
cise and up-to-date cookery book 
for daily use. Clear explanations 
of the basic methods of cookery 
are followed by more than 400 
recipes not only for old favour- 
ites, but also for less usual dishes 
It is illustrated with four colour 
plates and 16 pages of black and 
white photographs 


The Story of the “Daily 
Worker,” by William Rust 
(People’s Press Printing Society 
Ltd., paper, 4 pages of photo- 
graphs, 2s. 6d.; cloth, 16 pages of 
photographs, 6s.) is edited and 
completed by Allen Hutt, and 
lives up to its title in ten chap- 
ters Two of the pictures con 
trast the first editorial offices 


with “William Rust House.” 


We're all on our "DERBY" 
But not at all SURREY 
We'll work till it HERTS 
Without any WatetrB: sS 
The Client who BER K S 
Doesn't tie us in NOTTS 
We'll fix them in F Il F E 

Then nip up to ROS S 

We started’ in j An € 

Made Good Solid Li N C 
We're forging in DEVO 
With much larger S TAF 


— In all the above counties, and many unnamed, 
You'll see PAPER PELMETS for a Name that is Famed. 


TRIAL OFFER 


To any potential client 


We're here now 


who really means business, 


to prove our capabilities we offer to supply and affix, 


in rent free 
design, a 
made in 


positions, 
Glass Band 


FREE OF 
across 


FIRED PERMANENT COLOURS, for his 


CHARGE, to his 


any Agent's window, 


inspection and further consideration 
We also offer to find sites for and affix spectmen shops 


FRET 
Pelmets or 


OF CHARGE to any 
Transfers in stock 


Advertiser who has Paper 


in LONDON - 


Tel 


What’s all this 


about? 


We are, for instance, contractors 


for 


Window 
N HOVIS Ltd., whose schemes cover 
F 


the 


Ss 


country 
service is available to YOU from 
BROS, now at 64 Cam- 
Road, North 


SOFFI 
bridge 
Middlesex 

A unique SERVICE at very low 
charges is available : 
large number of 


National 


supply and 
Pelmets to 


fixing of 
Messrs. 
The 


same good 


Harrow, 


We have a 
well-known 


Accounts : our own 


staff of fixers are very keen to 
fix YOUR SIGNS. 


SOFFE BROS 


SHOP SIGN CONTRACTORS 
64 Cambridge Road, North Harrow, Middlesex 


Pinner 9054 and Corinthian 1088 


Grams: “ Signs-Harrow “’ 
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FITTING’ Lerch - 
to MARCH 


At this time of the vear owners of all types of craft are turning. their 

thoughts to fitting-out for the coming season and soon the yards will 

be busy on alterations and re-eguipmem planned during the Water 

months This means orders, new engines, ne® sails, new fittings and the 

thousand and one items that go to make fitting-out complete. There is 

no better medium for bringing your products to the notice of yachtsmen 

than the Fitting-Out Number of the on 7 7 ” a 
worox goat vacutinc, ‘TEMPLE PRESS LIMITED 
closing for press in mid-February 


SOWLING GREEN LANE LONDON ect TERMINUS sete 


wMIRCIAL MOTOR BAITICN FARM MECH ANIZATION PLASTECS THE OVERS AS EN 1H? MOTOR BAT ANT YACHTING 
THE AEROPLANE THe MOTOR srr CYCLING Laut METALS THE LIGHT Cae THE OFF PNOINE 4aND GAS TURBIN 
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EEKLY | 


SALES NOW EXCEED 


COMMENCING WITH ISSUE DATED APRIL Ist. 


£500 per Page 


Present Sales exceed 1,500,000 
OLD RATE PER PAGE—£375 
PREVIOUS SALES (MAY 1949) 1,000,000 


AN A-P PUBLICATION - THREEPENCE EVERY WEEK 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTD., LONDON, E.C.4. 
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ADVERTISER'S WEEALY 


WOMAN’S WEEKLY -nakes history! Once again it breaks its own 


amazing record! Sheer unbeatable value makes it housewives’ choice 


everywhere—and advertisers’ choice too, for they have proved it’s by far 


the best medium for selling to housewives. 
In May 1949 WOMAN'S WEEKLY sales passed the million, and its 


x page rate was £375. From April | its rate will be increased to £500 


—and its sale will have long exceeded its 1949 figures by over 50° 
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Demands for British goods in Brazil depend entirely upon 


what that country can sell to Brita 


. It is against this 


eventuality that manufacturers must plan to derive any 


benefit from hard-won trade 


utlets. This article discusses 


some of the marketing problems, salea techniques and 
advertising to be met with in this vital market. 


RITISH goods have sold 
Brazil since the 

implementation of the 
Anglo-Brazilian trade agreement 
just over a year ago. To main 
tain this” favourable trading 
position, with conditions fast 
returning to normal, special 


ittention should be given now t 


well in 


idvertising and selling methods t 


neet competition fron oth 
European countries and A ‘ 
Chief competitors are hkely t 
Genrmany and Sweden 

Like most vthe mtra 
Brazil ws short of dollars, and 
iS) Freasonall tk SSUITIC th 
while th shortag turns, pu 
chases from countries outside 
hard currency areca w 1 
i high level Under the curcun 
Stances, trading prospect ww 
Brazil seem brighter t! th 


with many other count: 
Western hemuspher 
ample, from January to Septe 
ber 1949. Brazilian unports ft 
Britain amounted to ¢ 
or double the figures for the 
same period in 1947 Thos has 
been achieved in ul ice of cu 
im non-essential purchases 

The continuation of the presert 
demend for British goods must 
depend almost ntirel upon 
what Brazil is abl to sell t 


countries within th rling area 


Unfortunately, things have not 
planned out for Brazil in the way 
experts had envisaged In con 


sequence, Brazil 1) shortly find 
that she has terling 
to maintain the high level of pur 
chases from Britain It ts 
this = eventuality that 


nsullicnent 


igainst 
British 
manufacturers must plan if they 
are to retain hard won trade 
outlets How can the problem 
be overcome’ 

Once again it would appear 
that American methods must h« 
followed it selling efforts a 


Individual indu 


be suceesstul 


ines and groups f iundust 
might find wt worthwhile to spon 
sy finance corporations ta Pach 
commitments that may have 
be entered inte when trading wit! 
Bra Having decided on p 
cedure for mamtaining the pre 
sent rate of business, let us 
examine how immediate sale 
might b mereased 

There is an urgent need for 
« “ tudy of the ma’ ket. Munk 
proce adjustments in certain lines 


ht also prove Deneticial Suc 


neasures will influence the ¢ 
difficult 
satisfy when normal trading con 


tome who will be 


dittons fully return 
Few coun 


of so much misconception relative 


ries ce the subject 


EXPORT MARKETING & ADVERTISING 


Fearauary 2. 1950 


New Ad. And 


Sales 


Can Crack 


the diversity, range, and type 
f its natural vd productive 
‘ th s Br lL What is more 
portant ww tt considerabl 


tential that it holds for the de 


ypment of trade with othe 
dustrial nations 
In spite of wartim develop 
woof certain basic and second 
ndust sericulture remains 
rackbon { Brazvilan econ 
I! nalust esponsily 
t t! ilk ft nation's foad 
Ww 1 i “ul Apo ts 
W total area of 3.288.042 
Brazil w oa vast 
t populated country 
(sreatest concentrations of popu 
thon occur near the seaboard 
tred on Rio de Janerio, Sao 
Pau ind other cities About 


ne-third of the population are of 
pure European descent. There ts 
s«’ a considerable negro and 
nulatto clement. The population 
pattern of Brazil ‘ 


chose! 


sponds 
to Hs prosperity 

In the 
nediately after the war, wage 
rates in Brazil rocketed. and now 


inflationary period 


stand at between 200 and WH 
per cent above pre-war levels. tn 
spite ‘ this spiral over enghty 
per nt of the population i 
ive w standard of livin. 
ind a inable to purchase m+ 
than t mure necessities of life 
The uning fifteen per cent 


represent a market for quality 
goods. In this particular group 
prestige i far more iupportant 
than price. Cost of living ts ex 
estimates 
rate it at five times higher than 


that in the United State 


New Ideas 
a) el omed 


ceedingly high- some 


Potent the Bra sau 
uleal cust R He welcome 
wo ideas ! oducts that wi 
hake { Sik for h a 

‘ ne t u " 

st is d cnoug 

With tl considerable import 
trictions at sent pe ration 

‘ ! wise to predict wh 

* t ! ‘ ad ‘ we 
But bearing in ind Brazil’s 

co ‘ \ ip Te pan 
’ the i urchases ‘ 

. to . id 1 ict ‘ ’ 
capital develop nt, tools, raw 
t us vd sen imufac 

j a df ur 


There is hike 
demand f 
fertilisers 
immals for stock-breeding, imple 
nents and machinery for mining 
Transport equipment for both 


panding industry 
to be considerable 


veterinary products 


oad and rail system expansions 
s also a priority 

Markets also exist for woollens 
ind worsteds, bicycles and china 
ind glass. With regard to the 


former the buyer has become 
nore discriminating ind eX 
porters must watch the quality of 
materials sent to Brazil A) 
though bicycles are coming in 
from several other European 


countries Britain does the 
majyornty of trade m this com 
modity. Main competition in the 
sale of china and glassware comes 
from Poland and Czechosiovakia 
both countries quote lower 
delivery prices. With a little care 
ful planning Britain could con 
fortably capture the toy market 
which was formerly dominated 
by Germany 

Provided import licences can 
be obtamned, there are two major 
aspects of sales promotion that 
warrant immediate attention. The 
first is efficient local representa 
thon Many firms are content to 
appomt commission agents to 
When it is 
realised that some of these agents 
handle as many as one hundred 
accounts. the value of resident 
igencies will be appreciated 
Such representation will be more 
than ever necessary as business 
becomes more competitive. Such 
in agent becomes well known 
ind has the opportunity of build 
endly and lasting relations 


handle their goods 


always 
Overriding com 


with potential customers 
1 good point 


missions can Make competitive 


business mmpossible 

Secondly, advertising 1s of great 
importance. Advertising 1s widely 
used in Brazil, and most agents 
would consider themselves ham 
pered in attempting to sell with 
out it For certain classes of 
goods, in highly competitive lines 
the successful introduction of the 
oduct may depend solely on 
tt support of an advertising 
There are a number 
good advertising agencies in 
Brazil, and some of the leading 
American concerns have branches 
there By and large. the class 
f publicity obtainable is of a 


campaign 


Technig ues 


Brazil Nut 


lower standard than in Britain 
Principal! medium for the ad 
riser is the Press 


Local news 
< atensivelsy 
theugh = reproduction n many 
causes is not of high quality. Better 

sults are acmeved in class and 
Exact wmforma 
tion relative to the total number 


papers are used 


trade journals 


newspapers published is not 
cadily available, but it is be 
eved that the total exceeds 2,000 
This estimate includes newspapers 
which appear daily, and maga 
mines and journals which have no 
regular publishing date 

Hoardings and transport pla 
cards are widely used. as are 
neon” signs. and must be con 
sidered as a successful and neces 
sary supplementary medium 
Striking and illustrated designs 
re likely to achieve greater at 
tention than the nondescript 


Commercial Radio 

Is Widely Used 
Commercial propaganda 
radio is widely used, and is 
powerful medium, for many of 
the inhabitants are still literate 
ind depend upon radio announce 
nents for information Almost 
every urban family possesses 
wireless set Sets are also in 


stalled mn bars, cafes, and restaur 
ints Brazil boasts 180) com 
mercial radio stations 
Catalogues and other promo 
tion pieces should be profusely 
illustrated, and printed im _ the 
Portuguese language All pubh 
city material should be posted to 
Brazil as registered printed mat 
ter ind not by parcel post 
otherwise delivery delays may 
result. Packets of printed matter 
should not exceed four pounds in 
weight and packages totalling 
more than !2 Ih. should not be 
forwarded as one consignment to 
ivoid being transferred to parcel 


post There is high duty on all 
rinted catalogues 
When preparing copy for 


this market take care to get it 
checked by a “native” or an agent 
on the spot. for there are shght 
but important tomatic differ 
ences between the Portuguese of 
Portugal and that of Brazil 
Tariffs on goods imported into 
Brazil are not discriminatory, but 
are levelled on a basis of volume 


nd not sales 
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BINTTSH TEXTES 


can help you to 
sell to trade 


buyers overseas 


Setting to thee ride 


oe 


RAL FEATION 


SPECIMEN COPIES AVAILABLE TO MANUFACTURERS AND THEIR ADVERTISING AGENTS 


“BRITISH TEXTILES” 
(Published by “The Drapers’ Recors"’) 
229/231 HIGH HOLBORN 
LONDON + W S.* 2 
Telephone: CHAncery 629% 
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A 
COMPLETE 
NEWSPAPER 


With its own correspondents in London, New York, Paris, 
Geneva, Rome, Berlin, and in every important city in the 
Near and Middle East, “AL MISRI"’ is famous for the 
informed and world wide scope of the news it gives its 
readers every morning. This service and its local news, 
pictures, features and short stories make it popular with 
all members of the families among whom it circulates. 
Because of its large circulation, its rate per inch is very 
advantageous. 


Daily Edition 85,991 Saturday Edition 115,534 


HEAD OFFICE : 92 Sharia Kesr e! Eini, Cairo. 

LONDON ADVERTISEMENT OFFICE : Overseas Publicity & 
Service Agency Ltd., 110 Fleet Street, E.C.4 

LONDON NEWS SERVICE: 8 Henrietta Street, W.C.2. 


gy ptti Neurpaper o ho-day -and fe-morrow! 


When you need 
information on 


| SOUTH AFRICA 


consult 


SOUTH AFRICAN MORNING NEWSPAPERS 


24 HOLBORN, LONDON, E.C.!|_ Tel: HOL. 4144 
oc 


A Pm OS he OA EEN PC BT em 


Durban: 


Natal Mercury 
S.A. Woman's Weekly 
Natal Sunday Post 


Cape Town : 


Cape Times 
and Cape Times 
Week-End Magazine 


Johannesburg . 


Rand Daily Mail 
Sunday Express 
and Home Journal 


Sunday Times 


Die Weekblad 
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EXPORT MARKETING 


Keep An Eye On The 
Spanish Market 


HE recent agreement 
I between Great Britain and 
Spain has led to a compara- 
tively brisk exchange of goods. 
The agreement for the current 
year is that Great Britain is to 
buy £32 million from Spain 
(mainly minerals, fruit and 
vegetables), and Spain is to buy 
£20 million from Great Britain 
(machinery, fertilisers and coal) 
The balance of £12 million will 
be devoted to purchases from 
the rest of the sterling area 
Spanish imports are limited to 
essential goods needed for the 
development of industry and 
agriculture 
Many goods—especially phar- 
maceutical products—which at 
one time came from abroad, are 
now home-produced, and this 
trend is encouraged by the 
Spanish Government. For ex- 
ample, the owners of foreign 
patents registered in Spain ire 
allowed only two years in which 
to take action against any in- 
fringers. When that time is up, 
Spanish companies are free to 
produce imitations themselves 
and they are quick to do so. It 
is said that if a foreign company 
wishes to manufacture locally 
under licence, other Spanish con.- 
panies will make as many diffi- 
culties as possible; indeed, they 
may well object to the import of 
products similar to their own 
especially if the imported product 
is of better quality If the 
licence is granted, months of 
negciiations will elapse before 
the royalties are allowed to leave 
the country. 


Hard For Foreign 
Companies 


Again, if foreign capital is in 
vested in a Spanish company, a 
maximum of 5 per cent of the 
investment may be removed from 
the country cach year; but the 
grant is made only in special cir 
cumstances Moreover, foreign 
investors are not allowed more 
than 25 per cent active control 


| over the company. 


These difficulties, added to the 
official import policy, make it ex 
tremely hard for foreign com 
panies to introduce their products 


into Spain legally Import 
licences are granted initially by 
the appropriate Ministry, but 


they do not become valid until 
the currency has been granted by 
the Foreign Exchange Institute, 1 
process which takes a long time 
Although small grants come 
through from time to time, the 
original licences are extremely 
difficult to obtain. Spain would 
be glad to buy much more from 
the sterling area, but purchases 
must be limited by the amount 
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exported to Great Britain, and 
these exports are largely things 
we can do without—Britain is, 
therefore, in a strong bargaining 
position. 

With these official and un- 
official barriers, the immediate 
outlook for the British exporter 
is not hopeful. But the Spanish 
Government might eventually 
consider it politically wise to 
allow greater freedom for the im- 
port of non-essential goods. 


Under the recent trade agree- 
ment Spain is limiting her im- 
ports to essential goods. She 
would like to buy more, but 
purchases must be in propor- 
tion to sales to the sterling 
area. This survey of the 
Spanish market by lan Mac- 
kay, M.A., of the J. Walter 
Thompson Company, will be 
followed next month by an 
article on advertising in Spain 
in the light of the agreement. 


In spite of restrictions, foreign 
exporters, by examining with care 
the import and distribution 
organisation, may perhaps be 
able to find a loophole for the 
introduction of their goods. In 
any case, it is important that 
companies which regard Spain as 
a potential market should keen 
in touch with their correspon- 
dents or agents in that country, 
for the whole position is liable 
to change overnight. 

It is possible to visit Spain and 
to return believing that the tales 
of poverty and oppression «re 
untrue, or grossly exaggerated. 
In the cities, the shops are over- 
flowing with goods; the things he 
tourist buys—clothing, handbags 
and luxury goods in general, : 
all comparatively cheap; 
people seem well-dressed and 
contented. However, this is only 
a facade. The real Spain is to 
be found down the side-streets 
and in the suburbs. Here is real 
poverty and near-starvation, and 
it is in these conditions that the 
mass of the Spanish people live 
Unhappily, too many of the for- 
tunate are content to accept the 
poverty of their fellows 

At the other end of the scale, 
the large wealthy class lives ex- 


pensively and well The small 
middle class struggles hard to 
keep up appearances on dwind- 


ling resources 

The following rough estimate 
relates to the daily ecrnings in 
Madrid, Barcelona, and the 
larger provincial capitals; else- 
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ORT MARKETING 


where, the first two percentages 
should be increased, and the last 
two decreased 

40 per cent carn 15-30 pesetas; 
30-35 per cent carn 30-50 pesetas; 
15-20 per cent carn 50-100 pesetas; 

10 percent wealthy class 

The black market is to be seen 
everywhere, for many find it a 
ready and necessary additional 
source of income. Illegally im- 
ported American cigarettes at 10 
pesetas a packet are smoked by 
all except the poor, Smuggling 
is brisk and profitable; in the 
Western Mediterranean, pirates 
have now appeared to prey on 
the contrabandists 

Most reliable cost of living 
index is that published by the 
Spanish Council of Commerce, 
Industry and Navigation This 
takes account of black market 
prices as they affect food, and 
the table appears below 

Wages have risen in every in- 
dustry, and are now about two- 
and-a-half to three times higher 
than before the Civil War. This 
increase is not enough to offset 
the advance in the cost of living, 
and even if all the Government 
grants and allowances are in 


How To Boost 
Sales To U.S.A. 


RITISH business men seck- 
ing to increase sales in the 

U.S.——or to enter the U.S. market 
for the first time—are given a 
specific plan of action in a book- 
let published by The New York 
Times 

The booklet, “How to Get a 
Larger Share of the American 
Business Dollar,” reproduces an 
address given to a private mect- 
ing of the Federation of British 
Industries, in London iast 
summer by Dr. Eric W. Stoetzner, 
director of foreign business 
promotion of The New York 
Times Dr Stoetzner also 
delivered his talk before impor- 
tant trade and advertising groups 
in ten European countries 

The booklet points out—as did 
a report of the E.C.A. released 
on October 22—that advertisers 
abroad must make more use of 
U.S. price, product and market 
research methods if they are to 
increase their business 

Referring to the large gap 
between cxports from the U.S 
and imports into the country, Dr 
Stoetzner points out that one of 
the most important facts missed 
by business men abroad who 
have tried to increase their US 
sales is the necessity of market 
research. “ Few British business 
men,” he declares, “have taken 
the opportunity to first find out 
where their largest potential 
markets lie before putting their 
sales strategy to work.” 


cluded, the real value of wages 
is less than S50 per cent of the pre- 
Civil War level 

Nevertheless, a potential mar- 
ket exists for certain types of con- 
sumer goods. The Spaniard is 
proud of his personal appearance 
and will go without food to buy 
a new suit The most humble 
typist is carefully made-up; the 
poorest worker brilliantines his 
hair. The wealthy class of in- 
dustrialists, although suffering 
from a temporary setback due to 
the recent drought, will buy any- 
thing with a name and a flash 
The newly prosperous small 
farmers in the north and north- 
east are investing their money in 
refrigerators and wireless sets, 
although they may’ have no elec- 
tricity. The cinema is very 
popular, and Spaniards of every 
class now sce the Hollywood way 
of life, undreamed of by must 
before. 


FrooD GENERAL 
Allowing , Post civil | 
| for Black | war vation! 
Market sale 


Pre-Civil 100 
War period 


Trade With 
Japan Resumed 


HE Custodian Amendment 

Order removes Board of 
Trade and Custodian control 
over money .nd property to 
which persons and concerns in 
Japan may become entitled, 
under the Authorisation Order, 
from the date of the Order, and 
also over money and property 
which became subject to control 
solely because persons in Japan 
became resident, or began to 
carry on business there after 
August 15, 1947 The Order 
permits remittance or transfer for 
the benefit of persons and con- 
cerns in Japan, subject of course 
to the consideration referred to 
above. 

Persons in the United Kingdom 
are free to engage in trade with 
persons and concerns in Japan, 
including the remittance of 
money, in the same way as they 
may trade with any other 
country, but subject to conditions 
and restrictions in respect of any 
transaction contemplated 

All Japanese money. and 
property and property rights in 
the United Kingdom and pro- 
perty (which includes income), 
irising now or in the future from 
such property have passed under 
the control of the Board of Trade 
and Custodian, except in those 
cases where such money and 
property have accrsed in conse- 
quence of an autworisation given 
under the Trading with the 
Enemy Act, 1939 
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For 


your next 


export campaign 


COVER 


E. PAKISTAN 


THROUGH 


Ghe Asad 


THE LEADING DAILY 
WITH THE LARGEST 
CIRCULATION! 


No campaign in the East is complete unless it 
includes Eastern Pakistan. This important area 
covers over 53,000 square niles and has a popu- 
lation of over 46,000,000. The leading daily is 
“The Azad’’ which is printed in Bengali—the 
predominant language. The fact that it has the 
largest circulation of any daily in this area is 
proof of its pre-eminence, and the reason why 
it should be included in any advertising cam- 
paign embracing Pakistan. 


Che Azad 


EAST PAKISTAN’S LEADING DAILY 


LONDON REPRESENTATIVES: 


SUTTON & VERNIEUX 


20 HANS PLACE, LONDON, S.W.1 
Telephone: Kensington 0308 
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ADVERTISER'S WEEKLY 


BERLINGSKE 
TIDENDE 


COPENHAGEN DENMARK 


* 


Founded in 1749 Berlingske 
Tidende is the oldest and 
still che leading newspaper 
of Denmark. Conservative 
in policy but financially 
independent, it is read by 
the wealthiest sections of 
the population in Copen- 
hagen and the provinces. 


Net Sale 
JANUARY—JUNE 
1949 
WEEKDAYS 190,412 
SUNDAYS 245,601 


REPRESENTED BY 


JOSHUA B. POWERS LTD., 14 COCKSPUR STREET, LONDON S.W.! 


Telephone: 


SVENSKA 
DAGBLADET 


THE PAPER THAT SETS 
THE TONE IN SWEDEN 


SVENSKA 
your 


The readers of 
DAGBLADET are 


important customers in Sweden 


most 


not only because they ther 
selves are best able to buy your 
goods 


to their 


but also because owing 
wealth and social 
position they set the standard 
throughout the country. What 
they buy, Sweden buys. Sell 
your goods to SVENSKA 
DAGBLADET'S readers and you 
will have won half your battle 

This is an example of confi 
dence in SVENSKA DAGBLA- 
DET during 1948 SVENSKA 
DAGBLADET carried 11,595 col 
umn inches more national adver- 
tising than any other Swedish 
paper 


Whi 3305/6 


What itis... 
The RHODESIA 


mM 
i 


The RHODESIAN 
long felt need for si 
—it covers the va 
untapped markets 
Rhodesia, Kenya, 
guese East and Wes 
in fact, all territo 
border 


i 


| 1 i 
‘i 


iii 
A 


(i 


The RHODESIAN 


i 


Goods ; 
Appliances; Cos 
Goods ; 
ment for the light 
market that wants 
obtain these goods 


Full particulars from 


Phone- 


Sunlight House, 
Phone— 


What it does . 


tiles and Clothing ; 
Furniture ; 


Foodstuffs ; 


SOUTH AFRICAN JOURNALS LTD. 
34-5 Norfolk St., Strand, London, W.C.2 


N RECORDER published 


monthly in Salisbury, Southern Rhodesia is a com- 
prehensive trade journal attractively produced 


RECORDER answers the 
ich a journal in Central Africa 
St, and as yet comparatively 
of Northern and Southern 
Uganda, Tanganyika, Portu- 
t Africa, the Belgian Congo— 
ries north of the Union's 


RECORDER can sell Tex- 
Footwear and Leather 
Hardware and Domestic 
metics; Toys and Fancy 
Machinery and equip- 
and heavy industries to this 
to know where and how to 


TEMple Bor 869! 


Quay St., Manchester 3 
Blockfriors 3169 
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EXPORT MARKETING 


Room For New 


Press confer- 


Exchequer said that the 


dollar market extended far 
beyond the United States of 
America. Among desirable 


potential customers for British 
goods he instanced the Philip- 
pines. But he did not imply that 
this was an easy market. Indeed, 
it presents the type of difficulties 
United Kingdom exporters have 
faced in their dealings with the 
rest of the dollar area 

One of the chief deterrents to 
he entry of British goods is the 
preference given to imports from 
the U.S.A There is not the 
slightest sign of any amelioration 
of this difficulty in the near 
future. In fact, these preferences 
will continue to operate until 
1954 when they will be scaled 
down gradually until, by 1974, 
they are finished. Meanwhile, the 
Philippine Government has added 
a further burden in the form of 
rigid import quotas. Small 
wonder then that British exports 
accounted for less than 1 per 
cent of the total imports fo: 1948, 
well below trade conducted wich 
China, Indonesia, Canada, India, 
and Malaya. 


These Things 

Create Difficulties 

But it is not only these prefer- 
ences which cause difficulties 
Prices have been too high and 
deliveries slow, so that competi 
tion with American nroducts has 
been handicapped 

The Philippines are largely 
igricultural, and the purchasing 
power of the inhabitants is smal! 
It is essentially a “price market 
hardly open to the high quality 
textiles, pottery and so on which 
ire the main plank of Britain's 
export programme 

In these circumstances the de 
valuation of the pound is of 


fundamental importance. There 
is a better chance of breaking 
into this difficult market than 


ever before The currency unit 
throughout the Philippines is the 
Peso The new rate is 5-63 
One industry that should be 
materially helped by this change 
is the motor industry Hitherto 
Britain was unable to compete 
even in the small power class with 


American cars Agricultural 
machinery was generally out of 
reach in the Philippines The 


chief line of advance will prob 
ably be in that good old stand 
by Scotch Whisky, some cotton 
and light-weight textiles, cotton 
thread and weaving yarns, hand 
biscuits, cheap chinaware, 
galvanised iron sheets, bicycles. 
and hand-sewing needles But 
the wise trader would do well to 


' 
Tools 


Fesrauary 2, 1950 


Lines 
In Philippines 


P By HAROLD CHAMPION, M.A. 


T a recent 
ence the Chancellor of the 


try to get on the market novelties 
not produced anywhere else in 
the world. New items will reap 
rich rewards. Marketing methods 
should follow those of the U.S.A 

Attractive catalogues 
brochures, and price lists are of 
great importance. It is no use 
sending out typewritten or 
mimeographed publicity material, 
or anything that smacks of the 
makeshift or amateur, nor is it 
wise to rely entirely upon the 
English language Spanish is 
widely used 

In considering advertising, care- 
ful account must be taken of the 
distribution of population. The 
Philippines are rather smaller 
than the British Isles, and com- 
prise over 7,000 islands. Total 
population is over 19 million 

There are no outstanding types 
of media, and until recently there 


were few trade or technical 
journals. But periodicals and 
magazines from the USA 
circulate widely. This gives 


American manufacturers an ad- 
vantage in local publicity 

The Islanders Publishing Com- 
pany publish the Commercial and 
Trade Directory of the Philip- 
pines annually, and there are 
several mining and engineering 
papers, notably Industrial Mach- 
inery Journal, published monthly, 
Philippines Engineering Record, 
a quarterly, and Philippine Min- 
ing News, a monthly. There are 
some 3) journals in all—in Eng- 
lish, Tagalog, Llocono, Chinese 
and other languages; but the cir- 
culations are small, some as low 
1s 1,000 and a few rising above 
20,000. The Philippines Free 
Press of 2057, is probably the 
best for overall coverage in view 
of its wide circulation, It is a 
weekly, and has a circulation of 
20,200. The Fockien Times, puts 
out a daily Chinese edition with 
an English edition each Friday 
and would ensure advertisements 
meeting Chinese dealers, many of 
whom are likely to handle United 
Kingdom goods. Several papers 
have U.K. representatives. 

Radio advertising is of increas- 
ing importance. It is estimated 
that there are about 65,000 radio 
sets in Manila alone, with more 
than 150,000 throughout the 
whole archipelago. Advertisers 
are turning more and more to 
sponsored radio for it is found 
that this is the most productive 
way of reaching the congested 
‘parrios,” or villages, where 
there is some illiteracy and fow 
newspapers penetrate. It is clear 
that this form of advertising is 
most appropriate to quick selling 
branded goods. There is a larg 
market for this kind of thing 
though, for reasons set out above, 
British traders have not so far 
got an appreciable share of it 
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ELEVATION OF A 
DEBASED WORD 


The phrase “ Quality and Service” seems indissolubly linked with 
the sales jargon of so many process engraving representatives who 
are barren of real sales ability and lacking solid support from their 
works. “ Quality” is a word we can understand, for it is a generally 
accepted yardstick by which standards may be measured. But, to 
nine people out of ten, “service” has come to mean speed and 
nothing more. The production of an average job half-an-hour 
quicker than someone would normally do it is too often joyfully 
hailed as “service”; and, when you come to think about it, this 
kind of thing has contributed nothing to progress in process engraving 
and its interlocking trades. Indeed, this mad rush has done more 
to baulk progress than is generally realised. 

To us the word “ service” is an all embracing expression. To handle 
orders to the real satisfaction of the customer, to co-ordinate his work 
through our five production departments, to do the very best that 
can be done in every circumstance, to be as helpful as we possibly 
can in our interpretation of every order to the customer's best 
advantage, and a host of other things.—-This to us means “ service,” 
and it is a conception which our clients praise. 


GE TOA AMES ON 


111 SHOE LANE LONDON EC4 Telephone Central 6555, 18 Lines 


Northern Office at 4 Chapel Walks, Manchester 2, Blackfriars g660 


PROCESS ENGRAVERS CREATIVE ARTISTS PHOTOGRAPHERS 
ADVERTISEMENT TYPESETTERS STERBOTYPERS & ELECTROTYPERS 
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The Artist’: 
periectly displayed 
in Rowney’s 
Poster Colours 


SINCE 


the days when Constable 


lLeught brashes and pigments from 
Richard 
Rowney, the firm of Rowney’s has 


his friends Thomas 


and 
kept in close touch with the artist and 
his needs. Maintaining « tradition of 
fine craftemanship, it has also kept 


the 


abreast of technical 


latest 
developments. 

Now, as ever, Rowney’s view their 
materials from the standpoint of those 
who use them, and regularly consult 
This 
personal approach, with the aid of 


continuous 


practising artists for advice. 


research and rigorous 


tests, has produced a range of 


materials unsurpassed in purity and 
fitness for their purpose 


Rowney's ‘Diana’ Poster Colours give 


# matt, opaque surface 


long lasting 
They are quick-drying, Bakeless, gre 
to eu-brash 


standards of fineness 


tay fresh and moist in the pot 


for the finest artists’ materials 
GEORGE ROWNEY&CO.LTD. 
10-11 PERCY STREET, 
LONDON, W.1 


} 


is effectively 
covered by the 


DAGENS NYHETER 
@ FIRST IN CIRCULATION 
@ FIRST IN ADVERTISING 


the largest national daily in 
Sweden — read by all classes 
throughout the country 

Carries the largest advertising 
volume of all Swedish news- 


papers. 

Daily net paid circulation 

Weekdays — 244,640 copies 

Sunday — 301,459 copies 
* 


Economic Rates 
Free translation service 
Contact our London Office: 
69 FLEET STREET, E.C4 


Tel.: Central 281! 
London Manager : 
FRANK L. CRANE 


* 


The shortest way to the 
Swedish market ... . through 


DAGENS 


NYHETER 


We know many of the answers here. 
Those 
Calcutta, where we have our own office. 
A preliminary discussion on 
Pakistan, Ceylon and other Empire 
markets, 
agents entails no obligation. 
Fk. D. STEWART LTD. (Hol. 7489) 
& Red Lion Square, London, W.C.1 


we don’ know we refer to 


India, 


with advertisers or their 


Contact 


ARTISTS AND 
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One: 


PHOTOGRAPHERS 
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22 CHENIES STREET-W-C' 


| 
| 


194 


Touch is SWEDEN) 
a great market 


Fepruary 2, 


1950 


Australia Buys More 
British Goods 


By ALAN A. McKENZIE 
U.K. Representative, Trade Press (Pty) Lid., Melbourne 


ORE forward bookings 
have been placed by United 
Kingdom manufacturers 
for Australian trade papers in 
1950 and 1951 than in previous 
years. Prospects for the future 
trade in a selected range of goods 
is exceedingly high for first-class 
goods at 


competitive prices 
Australia still lives on hes 
primary industries and now that 


record prices have been obtained 
for woo! and wheat demand for 
quality goods is likely to in- 
crease, Australia’s wool cheque 
for this year is expected to total 
more than £200 million, an 
Australian record. Britain, U.S.A 
and Russia are the biggest buyers 

As far as textiles are con 
cerned, and this also applies to 
specialist productions as well, it 
will be many years before Austra- 
han industry can turn out a pro 
duct equal to highest grade U.K 
manufactures, The reason is that, 
although there is no dearth of 
raw materials, Australia does not 
possess enough skilled artisans to 
operate large-scale and complex 
manufacturing processes a de 
ficiency which will take years to 
make up. An additional obstacle 


to industrial development is the 
extreme diversity of climatic con- 


ditions Furthermore, Austra- 
lias population is only eight 
million; she is thousands of 


miles from potential export mar- 
kets whereas U.K. manufacturers 


produce for home consumption 
of 47 million people, and just 
“over the road” from the 143 


milhons in U.S.A., and the further 
millions in Western Europe 


Goods being extensively adver- 
used for 1950 by U.K. manufac- 
turers, include 


Nylon hose and 
piece goods, nylon 
piece goods, carpets, dress goods, 
furnishing fabrics in wool, cotton 
ind rayon, shirtings, linens, silks 
and art silks. High grade men’s 
and women’s outer wear, gloves, 
knitwear, tweeds and worsteds 
in the piece, cotton and woollen 


high grade 
yarn, rayon 


blankets. Most advertised hard 
ware lines include Pottery, 
glassware, door and window 


locks, heating stoves, door checks, 
tools of all kinds, measuring in 
struments holloware, clocks. 
pressure cookers, knives, electric 
cookers, electric power tools 


Guarantee Against Export 
Losses Planned 


URTHER evidence of the 
Government's recognition of 
the importance of market research 
is given by the decision to 
“guarantee exporters against loss 
arising from market research sur 
veys that do not pay for them 
selves over a period of time.’ 
Under the scheme, an exporter 
considering plans for increasing 
exports to North America will 
discuss the project with the Ex- 
port Credits Guarantee Depart 
ment. The Department will en 
sure that reasonable grounds exist 
for carrying out a survey. If 
found satisfactory, E.C.G.D. will 
be prepared to underwrite a pro 
portion of any loss incurred 
provided that the exporter under- 
takes to follow up recommenda 
tions made in the report The 
proportion of the loss which the 
Department will underwrite will 
vary up to SO per cent 
If the survey shows that it is 
not worthwhile entering the mar 


ket, the Department will pay 
about half the cost—they will 
also guarantee an overdraft of 


half the cost if this is required to 
enable the exporter to pay for the 
survey in the first instance. In the 
case where the survey shows the 
market to be werth entering 
losses—if any —will be assessed 


after a period of four years. If. 
after this period, the cost of the 
survey is shown to be greater than 
4 per cent of increased sales, the 
Department will share the differ 
ence in agreed proportions 

Actual proportions and period 
for assessing the loss will in prac- 
vary from case to case 
Generally speaking, it is expected 
that the premiums will be in the 
neighbourhood of 5s per £100 
cost of the survey, giving a figure 
of £2 10s. for the case quoted 
ibove, 


tice 


INDIAN AD. TAX 
DVERTISING interests in 
Bombay expect the govern- 
ment of India, which assumed its 
new constitution on January 26, 
to reverse the Bombay Pro 
vincial government tax on adver 
tising he government has 
already requested Provinces not 
to enforce the tax-—a request 
observed by the Madras Pro- 
vincial government but not by 

Bombay 

Dutch Trade Fair 

HE Royal Netherlands Indus- 
tries Fair will be held at 
Utrecht from March 21 to ™. 
1980 Particulars from 10 


Place, 


London, W.1. 


Gloucester 
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Have you seen BUSINESS 


in its larger page size? 


o BusINEss greets 1950 with a more impressive 
format. The larger type area, 84" x 6}", gives 
the advertiser 42°, more elbow-room 
in which to present his message to the heads 
of industry. 

For over 40 years Business has been the 
4%) choice of the advertiser who wants to reach the : 
¥ top executives of the most important business and 

industrial firms in this country and overseas. 

No other journal in its field can offer so many 
advantages to the discerning advertiser. It is 
unique. Over 80° of its pre-paid circulation 
goes each month straight to the desk of the 
top executive, the man who initiates and 
actually authorises the buying of equipment, 
plant and materials. : 

Send today for new rate card and a copy of the 
enlarged BusIngss, , 


‘Sell’ this man and you've 
SOLD your product . . . through— 


BUSINESS 


The Journal of Management in Industry 
Specimen Copy and Rate Card from the Advertisement Director 180 FLEET STREET, LONDON, E.C.4 Tel: CHAncery 8844 (15 lines) 
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: The only 
Daily Newspaper 
circulating 
in Northern Ireland 
which can Guarantee 
EXCLUSIVE COVERAGE 


Srish Dews: 
BELFAST = 


London Office : 
177-8 Fleet Street 
E.C.4 

Phone CENtral 6497 


carrying 
the load 


Millions of tons of electrical equipment are 
moved each range from 


giant transformers requiring specially controll- 


year by rail They 


ed transit to delicate scientific instruments | 

which demand careful handling | 

@ Vehicles up to 120 tons capacity for stafbrs, 
dynamos, transformers 


@ Covered and open containers for all types 
of electrical equipment 

@ Roadside 
equipment 

@ Special service for the export trade 


delivery of 


- 


cable and other 


If you have goods for transport, why not talk 
it over with your local Goods Agent? He will 
gladly give you full information 


BRITISH RAILWAYS 


brekuary 2. 1950 


Round The World Quickly 


Topical Notes About Overseas Markets 


NITED Kingdom 
for the fourth 
the year (469-4 


exports 
quarter of 
million) showed 
a substantial recovery. Exports 
in 1949 at £1,784-4 million were 
£202°6 million more than in 1948 


The total value of exports of 
manufactures in 1949 rose by 
£181°9 million. The greater part 
of this increase was accounted 


for by the rise of 17 per cent for 
metal goods. Exports of textiles 
rose by 11 cent to £359-5 
million. Among exports of raw 
materials the largest increase was 
for 


per 
coal 
* 7 * 


~ terms of sterling, exports to 
the United States in the fourth 


quarter rose by about £8-7 mil- 
hon to £20°0 million. The major 
increases being in spirits, cars, 
non-ferrous metals, woollens and 
worsted and chemicals. The rise 
for Canada between the third 
ind fourth quarter was from 
{18:7 -million to £21-5 million, 
due mainly to increases for non 


ferrous metals, spirits and chemi- 
but there was a reduction in 
exports of woollen and worsted 
manufactures, For the year 1949 
exports to the United States were 
provisionally £57°1 million and 
to Canada £79-8 million; corres 
ponding figures for 1948 were 
£662 million and £71°9 million 


The Market In 


Canada 
ERSONAL expenditures for 
consumption in Canada rose 


Cals 


from $3,861 million in 1939 to 
$10,800 million in 1949, accord- 
ing to the Bank of Montreal 
busmess review Allowing for 


changes in population and prices, 
per capita consumption of goods 


and services has risen about $0 
per cent in real terms in this 
period 

. « 


N terms of individual commo- 

dities, the tremendous growth 
of buying power in Canada is 
further emphasised. For example, 
consumption of domestic made 
boots and shoes of all kinds 
rose from 25 million pairs in 
1939 to 35 million pairs in 1949 
Consumption of Canadian made 
men’s shoes rose from 7:4 million 
pairs in 1939 to &-2 million pairs 
in 1949. an increase of 800,000 
If U.K. manufacturers captured 
only 10 per cent of the market 
for men’s shoe would have 
a demand, on the basis 


S they 


of domes 


tic consumption, at the present 
time for 800,000 pairs which, at a 
factory price of £2 a pair would 
mean a revenue of £1.600,000 a 
year A | iports of men’s 


shoes from the U.K. in 1949 will 
amount to about $5,000 pairs 
* * * 
ALES of clothing in Canada 
in 194] totalled $224 million; 
in 1949 they were estimated at 
$431 million 


Ten per cent of this market 
would be $43 million several 
times the actual market now held 
by U.K. manufacturers. 


* * ial 


Economic Surveys 


URVEYS of economic and 
commercial conditions § in 
Norway The Netherlands, and 


Belgium with an annex on 
Luxembourg have been published 
by the Commercial Relations and 
Exports Department of the Board 
of Trade. Each book, costing 
Is. 6d., 2s. and Is. 6d., respec- 
tively, contains information on 
advertising and sales promotion 
in the different countries. 

* 7 ~ 


ACTUAL details on the 
opportunities for selling in 


Relovm are contained in a 
survey recently issued by Marc 
Nagels S.A Advertising, 


Antwerp. In an interview with 
ADVERTISER'S WEEKLY, a director 
of the company says that British 
products are not advertised 
sufficiently nor is copy angled 
correctly One of the biggest 
snags in selling the market is 
division of the population 
into Flemish and French speak- 


ing clements 

* . * 
A LUCID exposition of 

problems of selling in a 

buyer’s market is given in the 
booklet Export Marketing, 
published by Osborne-Peacock 
Ltd. (Overseas Division). It deals 
with all the snags likely to con- 
front the manufacturer seeking 
new outlets for his goods in 
world markets, and suggests ways 
of combating them 

* * os 


the 


the 


N continuation of the discus- 

sions which took place in 
Stockholm from 15-17 December 
last vear, officials of the Danish 
Norwegian, Swedish and United 
Kingdom Governments met in 
London from 16-21 January, to 
consider measures to promote 
closer economic co-operation 
between the four countries. The 
officials have recommended to 
Ministers of the four countries 


certain practical steps which 
might be taken, mainly in the 
field of liberalisation of pay- 


ments. Arrangements have also 
been recommended for consulta 
tion on economic matters. These 
recommendations will be con 
sidered by Ministers of the four 
countries in Paris towards the 
end of January 


* - . 


HE 1950 “German Industries 

Fair” opens in Hanover on 
March 29. Inquiries, 2-5 Studio 
Place, London, S.W.1 From 
March 29 until April the Fair 
will be devoted to light industries 
and from April 3 until May 14 
to the heavy industries. 
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GROUP NEWSPAPERS 
NORTHAMPTONSHIRE EVEN'NG 
TELEGRAPH. Peterborough Citizen & 
Advertiser (twice weekly). Kettering 
Leader & Guardian. Wellingborough 
News. Rushden Echo & Argus. Thrap- 
ston, Raunds & Oundle journal. Lynn 
News & Advertiser (twice weekly) 
Bury Free Press. Suffolk Free Press. isie 
of Ely & Wisbech Advertiser (twice 
weekly). Newmarket journal. Market 
Harborough Advertiser & Midland Mai! 
Lincolnshire Free Press 

Managing Director 
R. P. WINFREY, M.A. LL.8 
Rate (3. 10 0 sc. fiat 


HIS MAN WILL TELL YOU- 


that production figures in his factory are rising steadily month by 
month. The devaluation of the € has added fresh impetus to the flow 
of export contracts and his factory is working at full speed to meet the 
demand 

The high quality and first-class workmanship of British made boots 
and shoes are known and valued all over the world and our friend is one 
of the craftsmen whose skill has helped to build that fine reputation. 

He personally enjoys a security of employment which is important 
to him and his family. On that security he plans his future. Thus he 
is able to buy the essentials he needs, and he is a first-class judge of 
quality. 

He is a loyal and sound customer. You may market the very 
commodity he is looking for. Advertise it to him through our columns. 
He and his family are avid readers of our group of newspapers. 


East Midland Allied Press Ltd 


Net Sabled exceed 225,000 cofred per whue 


London Advertisement Manager 


Manchester Advertisement Manager 


ONE ORDER 


ONE ACCOUNT 


Member of the Audit Bureau 0 rculations 


GEORGE JACKSON, CLIFFORD’S INN, FLEET STREET, E.C.4 


Telephone : HOLborn 3611 2 

W. NOEL YULE, co HILTON & KAY, 4 WATER STREET, 
Telephone : BLA 0402 MANCHESTER, 8 

ONE RATE ONE MATRIX 
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NEWSPAPER ADS. 100 
YEARS AGO 


by D. H. Measor 


EWSPAPER advertising in ment in the local weekly chal 
the nineteenth century was ‘enging his neighbour to a 
a pedantic art in which shop- ™4rathon hedge-cutting contest 
involving two long streets 
keepers and business houses . 
Every vertiser t ) 
vied with each other in bringing : 1 ad o - = to get a 
their wares to public notice by personal touch into is wording 
feo “pe nf d ail brid Some assured prospective cus 
Es — pompous and ponders tomers that they would be wel- 
nglish mene eananine 
It was not sufficient to say, for ve med — nally by the manager 
~nample at ‘Gaieeea (ail ey the street canopy outside 
ea la , : 7 
¢ Main entrance 
dresses were for sale; the adver- : 


Theatre advertising paid par 
twser would probably describe jicular attention to this point and 
them as “Eastern silken refine- 


oromised patrons that if 

ments of subtle design, brought paid fer canta in certain pt 
carefully from Oriental parts, and the building they “would be kept 
er woven ia such ——. ——— strictly select and no improper 
| his is the cate fashion as to Gclig © person allowed near them under 

. genteel ladies who deign to grace — any circumstances.” Incidentally, 
an average music hall ad. of the 
day read * . comic songs, and 


our showrooms.” 

This is typical of the style of 
advertisement which, 100 years 
ago, caught and apparently held 
quality when he sees it and is ready to pay for it when he the ont: ots 
finds it Ads. First And ; " 
You can introduce him ind a concentrated market like News Second mineteent century a pedantic 

watts art involving the use of pom- 
Advertising then appeared to ar ow English 
Chronicle. For advertising goods and services of the tuke precedence over news in | pdr p= ous ngiy . 
best. the waste circulation is very small indeed most papers, for not only were is recalled in this article. Prices 
front pages reserved for adver- were different, too! They fluctu- 
tusements, but they were laid out peed so much that advertise- 


in bolder style than was used for : 
the most important news, Adver- ments had to be revised from 
day to day. 


who subscribes to the Javeytors’ ¢ He is a man 


you mect on import int ¢ ons wth in business and 


socially. You recognise in him a man who knows top — — ——-- .- -—- 


Advertising as it was in the 


A ec AE 


him to appropriate advertisers through the /nvestors’ 


tisements ranged from the fre- 
quent small “personals,” in wnich 
sporting challenges were made. 


to large “spreads” (which ran in seadhing comic acte—tmmtents 
variably in single columns) in ““*SS@mung conc acts ‘ 


. t ‘ ined 
which advertisers claimed their one. ae oe — 
goods were used by the Royal ior 7 - ao fl y —- 
Family or by their “honoured ees | srOm cr Cem 


Advertising Agents! 
CELLGRAVE CO-LTD 


PRINTERS & ENGRAVERS ON ALL PLASTICS METAL WOOO GLASS 


Ratt. A. CROWN babidelat GODMAN RO 
NEW Cross 0 ss , 


EsTe Quarter of a Century 


$ end your next 


i 


| 


enquiry to 


AD S-E1S 


friends.” 

One yeast manufacturer, who 
idvertised in several newspapers 
in the North of England, pointed 
out that his famous powder was 
used in the bread eaten by 36.000 
troops in the autumn manceuvres 
of 1872. and that not only was it 
adopted by the Navy and Army, 
but was used regularly in Her 
Majesty's kitchens 
When Wagers 

Were Advertised 

Among many challenges pub 
lished as ads. in newspapers was 
one from a Durham man who 
expressed surprise that a neigh- 
bour chaffed him to run He 
added that he would “run him 
100 yards level for £25 a side.” 
In another edition, an amateur 
wrestler, who apparently had a 
grievance against painters, stated 
that he was not satisfied with his 
last defeat and was prepared to 
wrestle any painter in the town 
for £5 or £10 a side 

Even innocent hedge-cutting 
operations provoked advertise- 

ents that newspapers gladly ac- 
cepted Possibly the desire to 
boost his prowess in print had 
something to do with it. but when 
1 householder allowed some of 
his hedge-clippings to blow into 
the next garden the owner 
promptly inserted a £5 advertise 


premises, and a typical wine list 
in a Midlands newspaper included 
dinner sherry at 20s. a dozen 
vottles; port, 24s8.; tarragona, 18s ; 
Scotch whisky, 12s. a gallon; and 
strong Jamaica rum, 12s. a gallon 
Average prices of goods, com- 
piled from advertisements in 
scores of newspapers published 
in this country during the period 
18S0-1880. included the “Stanley” 
suit costing upwards of tw 
guineas; overcoats, 24s. 6d.; 
Scotch tweed trousers, 12s. 6d.; 
and children could be dressed in 
the popular sailor suits for 
&s Cc 
Here are some other prices for 
the same _ period mahogany 
chairs, 14s, 9d.; couches, £1 
iarge extension tables, £2 
women's mackintoshes 
“well-trimmed capes.” 2s : 
thict wool scarves, 2id. velve 
teen jackets, 2s.; satin, 6d. a yard 
roller towelling, lid. a yard; 
damask table cloths, 4s.; dress 
materials, I}d. a yard; men’s 
shirts, Is. ll4d.; corsets, Is. a 
pair, and kid gloves, 84d. a pair. 
hese prices were average but 
and here lay the maior diffi- 
culty in advertising 100 years 
ugzo--they fluctuated so rapidly 
that tradesmen found that they 
must make radical alterations to 
their advertisements from day to 
day if they were to compete 
with their neighbours 
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Serfection in soreen panting, as an 
most other things, is hard te attain 
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Display + Exhibition + Silk-sereen 


COMMERCIAL ROAD, GLOUCESTER. PHONE 22281-2:3 
LONDON + MANCHESTER ++ BIRMINGHAM + CARDIFF 
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Mainly Perdsonal— 


By CONTACT 


JOHN WILSON went to 
Goya yesterday (Wednesday) 
and will become advertising 
manager on April 1 while 
still in his 
twenties —he 
will not be 
thirty till Oc- 
tober. Con 
sidering that 
a good part 
of his work 
ing life has 
been taken 
up by 
service, it 
will be con 
ceded that 
this is pretty 
good going! 
After he 
left Wan 
stead School, his experience just 
before the war was confined to 
some free-lance advertising and 
space selling Then, commis 
sioned into the King’s Dragoon 
Guards, he went through the 
desert campaign. In 1944 he was 
appointed to the Personal Staff, 
G HO Cairo, and remained 
there tll his release in 1946 


John Wilson 


His chance to get back into ad- 
vertising was given him by S. H. 
Benson, who put him through the 
mill of production, market re- 
search, and internal work on a 
number of accounts 

It was in 1948 that he went to 
Colman, Prentis & Varley as an 
assistant executive, and only 
about nine weeks ago that he was 
put in full executive charge of a 
group of major accounts 


i R 


AS FAR as advertising content 
is concerned, the New Year 1950 
number of Syren and Shipping 
surpassed all its predecessors 
The fact that it is the largest 
special number yet produced by 
the company is naturally a matter 
of gratification to H. G. Webley 
for although he celebrated his 
coming-of-age with this journal 
last November it is only during 
the last twelve months that he 
has been advertisement manager 

Webley started in the Syren's 
publishing department straight 
from school, moved into the ad- 
vertising department in 1933, and 
five years later was appointed 
assistant advertising manager of 


a 


Q@eaALiTy 


FIELD HOUSE 


WV. & 
in, te Unwerse 
is proving a productive slogan for 


discerning Spacebuyers. Witha weekly 

nett sales figure at present in excess of 
2:31.000 copies 

THE UNIVERSE appeals to a most 

responsive class of reader, interested 

in all nationally advertised products. 


QUANTITY 


at 40'- per s.c, inch 


No national appropriation is complete without 


The Chiverse 


BREAMS BUILDINGS 


— 


RESULTS 


LONDON EC4 
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The Chief Steward. Soon after 
the war, during which he served 
in the Royal Artillery “ack-ack,” 
he became the Syren's assistant 
advertisement manager, and on 
the death of J. Farmer in 1948 
became advertisement manager of 
the Syren, Chief Steward, inter- 
national Mercantile Diary and 
Year Book, and The Merchant 
Shipper 

Webley is a member 
Publicity Club of London 


tk Ae 


A WIDE range of 
nothing out of 
publicity men; 
with the job 


of the 


interests 1s 
the way among 
indeed, it goes 
But a man who is 
a self-taught lawyer (Bar final, 
with honours), an honorary in- 
structor in life saving, a sculptor 
and painter, the author of four 
large volumes of autobiography 
with a couple more in prepara- 
tion, a supporter of the Baconian 
authorship of the plays attributed 
to Shakespeare, the holder of a 
teacher's diploma, a member of 
the Psychical Research Society, 
an ex-Parliamentary candidate, 
and the writer of a prize-winning 
thesis on “The Effect of Alcohol 
on the Human Organism,” is 
something out of the ordinary 
even in this profession 

And all these are merely the 
incidental interests of Sidney R. 
Campion, who has now been ap- 
pointed the G-.P.O.’s principal 
information officer. Apart from 
selling newspapers between the 
ages of 10 and 14, and doing a 
variety of jobs, from making 
cork socks to operating a wood 
mill machine, for the next three 
years, Campion has been a 
journalist for most of his work- 
ing life; indeed, he ran away 
from home to become a journa- 
list, and was sent back. In due 
course, however, he became a 
reporter on the Leicester Pioneer 
and after working subsequently 
on about half-a-dozen Northern 
papers, came to London in 1926 
to join the Daily News. From 
there he went to Kemsley News- 
papers and was Parliamentary 
correspondent from 1933 to 1940, 
when he moved to the G.P.O. 
He has travelled in Russia, 
Turkey, and all over Europe 


2 =. 


COAL delivery is on many 
people's minds just now. It was 
on the mind of Burge Seymour 
(director, Warren Seymour Ltd), 
who recently became worried 
about his stock of coal at home 
But he was told that there was no 
hope of getting delivery as the 
merchant's driver was out 
of action through a fall So 
Burge offered to load and drive 
the truck himself, and not merely 
did he deliver his own coal but 
also helped out a few more needy 
customers——-including the land 
lord of the “local.” 


: 2. .- 


IN SPITE (or because) of all 
Hollywood's efforts, there is still 
a great deal of suspicion and 
ignorance about psychiatric treat- 


coal 
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ment; so that anybody who helps 
to bring home to the public the 
true facts, without dramatising 
or glamorising them, is doing 
good work 

Believed 
to be the 
first person 
to tackle the 
problem of 
“selling men- 
tal health,” 
at least as a 
whole time 
job, is Miss 
M. Stan 
brough, 

PR.O to 

Netherne 

Hospital, 

Coulsdon, Miss M. Stanbrough 
Surrey. 

It is no easy job. The stigma 
that still attaches to mental 
disease is partly responsible both 
for the unwillingness of many 
patients to undergo treatment and 
for mental hospital staff short 
ages Miss Stanbrough’s work 
involves, not merely writing 
articles, but also making personal 
contact with hundreds of visitors 

servants, politicians, 

doctors, scientists, and 

and welfare workers, as 

as the large numbers of 
people representing the local 


public 
ce 


HIS MANY friends will learn 
with pleasure that W. J. Leaper 
was called to the Bar by the 
Inner Temple on Thursday last 
week. Thus he has achieved an 
ambition which has kept his nose 
severely to the grindstone for 
several years 

Leaper is now with the Adver 
tising Association, where he is in 
charge of the Advertisement 
Investigation Department, a con- 
genial task because his experience 
has convinced him that this 
department renders a service of 
genuine and increasing value to 
the advertising business. He also 
acts as Press officer, edits the 
Association Journal, and gives 
part of his time to its educational 
work 

Both before and after the war, 
during which he served in the 
R.A.F., he was on the staff of 
ADVERTISER'S WeeKLY, having 
been both news editor and 
associate editor. Previously, he 
had a varied career in journalism, 
both in London and the pro 
vinces. 


WEEKS WISECRACK 


“About my new teeth, Mr. 
Bevan: you put ther in— 
but I can’t get them out!” 
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PUBLICATIONS NEWS AND 


NOTES 


Sport-in- Print Will 
Launch Boys’ Paper 


When paper rationing ends, 
Sport-in-Print Ltd. will launch, 
on March 2, Boys’ World, a 3d 
sport, adventure, and mystery 
fortnightiy for boys between 8 
and 20 years of age. Supported 
by a national advertising cam- 
paign and issued on sale or 
return at full Federation terms, 
it will have an initial print of 
100,000 copies and contain 16 
pages, Ilin. x 9 in. It will be 
edited by Basil Storey, editor of 
Speedway. First number will in- 
clude five complete stories, a 
competition for aspiring football 
journalists and a page of sports 
gossip. 


. > 
R. Harris Acquires 
“County Magazine” 

The Glamorgan County Maga- 
zine Co. has been acquired by 
Mr. Rowland Harris, principal, 
Press & Publicity Wales. 

Mr. R. Harris has been hon 
secretary Pubneity Club of 
Cardiff, for nearly 20 years, and 
is now in charge of his own 
Press and publicity services busi- 
mess at Park Place, Cardiff. 
Before the war he was advertise- 
ment representative and manager, 
South Wales Evening Express, 
and afterwards continued with 


the Western 
Cardiff 

First number of the new issuc 
will be published at the end of 
February with a new format, 
new contributors and liberal use 
of camera stories and special 
features A companion, the 
Monmouth County Magazine 
will also be published shortly 
Both will be in the larger pocket 
sizes. 

The Rev. Dewi Morgan, who 
founded the County Magazine 
some 18 months ago, will con- 
tinue to act as general editor 


Mail group in 


Simultaneously In 
Delhi, Bombay 


The Times of India and The 
Sunday News of India have since 
January 23 been published simul- 
taneously in Delhi and jn 
Bombay. This will give both 
papers complete coverage of the 
land from Kashmir in the North, 
to Cape Comorin in the South 
A full page in the January 19 
issue Of The Times of India was 
taken to announce this develop- 
ment. 


Confectionery News & Ice 
Cream News (Heywood & Co. 
Ltd.) will shortly publish J/ce 
Cream Making & Selling a com- 
prehensive manual and reference 
book of ice cream technology. 
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This claims to be the only text 
book of its kind 


Women's Wear News, January 
26, includes a 20-page Dress 
Supplement, on art paper, con 
taining advertisements in full 
colour, two colours, and black 
and white A second colour, 
pale blue, is used for an attractive 
editorial spread for “Elizabeth 
Shaw's Dress Review.” 


A four-page illustrated article 
entitled “Better Brochures” ap- 
peared in a recent issue of 
Watchmaker, Jeweller and Silver- 
smith, written by Mr. W. Laini- 
gan of Arthur S. Dixon Ltd. 
Illustrations included examples 
of promotion matter from R. F. 
Beard Ltd., Cheltenham, Mappin 
& Webb, Asprey and the Gold- 
smiths & Silversmiths Co 

With its February issue Dublin 
Life, published by the Ficet 
Printing Co. Ltd. Dublin, 
becomes Irish Life-the sco 
being broadened to include the 
whole country. Publication will 
remain fortnightly 


There and Back by B.E.A. 
published for Airline Publications 
by C.A. Publications Ltd., will 
have a guaranteed monthly print 
order of 60,000 copies from the 
April issue. From March publi- 
cation will be monthly. Copies 
are presented free to passengers 
A large amount of class adver 
tising is carried. 


Now Ready: the 


completely revised, greatly extended 


1949-50 


Paper Makers’ & Merchants’ Directory 


of 


All Nations 


(Formerly the Poper Makers’ Directory ef All Nations) 


Subject to your acceptance, we will send you by return one of the few copies of the 1949 -50 
PAPER MAKERS’ & MERCHANTS’ DIRECTORY OF ALL NATIONS which we 


have earmarked for those readers of ADVERTISER'S WEEKLY who can profitably use this 


invaluable Work. 


Thoroughly Covers the Paper and 


ADVERTISER'S WEEKLY 


Hutchinson Publish 


“World Horizon” 


World Hortzon, formerly 
United Nations World. will im 
future be published as a shilling 
monthly by Hutchinson's. Aim- 
ing to promote § intermmational 
understanding by surveying 
world affairs from the United 
Nations standpoint n i @ 
partner in an international pub- 
lishing venture, with sister publi- 
cations in the US. and in 
Sweden They are independent 
but inter-associated, and with 
other foreign editions now being 
planned it is hoped eventually to 
span the world 

World Horizon will comprise 
44 pages of text (10) in. x 7} ind 
fully illustrated and including a 
four page supplement The 
msue to appear next Monday 
has a colour cover-picture of 
Indian dancers and includes a 
colour supplement on Ecuador 
and a witty Ronald Searle 
cartoon. There are seven pages 
of advertisements 


Changes in the January issue 
of Light and Lighting include 
more editorial matter, two-colour 
advertisements on the four cover 
pages, and a new cover design 


A 75th anniversary celebration 
issue of re Miller will appear 
on April 


An Astonishing Condensation of Daily-needed Facts, Figures, and Data 


To everyone who uses, makes or merchants paper 
” paper products, this important ‘7th Edition is an 
absolute necessity-s0 emential is the information 


t contains 


This one compact volume brings you alphabetical 
and tade-classified of all the bes 
makers and suppliers of paper and paper products 


lists makes 


Allied Trades 


Summarises nearly 5.000 Paper, Pulp and Board Mills in 
more than $0 countries, with names and addresses, Stations 
for Passengers and Goods, Makes of Paper, Number and 
Widths of Machines, Tonnage Output, Power Used 


s© practical and complete is the service paper making and converting cquipment, supptics 


and technical services; indicates the capactties. types 
paper and board mill 
products you in your selection of paper 
beard, equipment and supplies, climinates endics 
telephone calls. correspondence and troublic, provides 


Telegraphic Addresses and Telephone Numbers; Paper, 
Pulp and Board Agents . Classified Lict of Mill Products 
for all countries Paper Merchants and Wholesale 
Paper Scainers, Enameliers and Surfacers of 
Paper ; Waste Peper Merchants, Rag Merchants and Paper 
Stock Dealers Export Merchant Shippers of Paper 

Cardboard and Paper China Clay 
Merchants Trade Associations 

Supplies and Services; Paper 
Buyers’ Guide 


t provides. 
Thoroughly revised in every section brought 
Ip-to-date, improved in format and greatly extended 
n scope, it is by far the most comprehensive and 
authoritative edition since its first 


and qualities of pulp Lists ; 


Statoners 
ast ists 


fifty-seven years 
ago: the leading Trade members of no fewer than 
contributed t© its wealth of you with «a 
figures and information 


Box Manufacturers 
Makers 


0 countries have indiapensabic 


id. a day 


year's service of 
hard-to-get-clsewhere data all for 


--- 7 = eee ee 


Business Publications Ltd., 180 Fleet Street, London, E.C.4. 
Name 


Address 


Paper Bag 
Paper Making Equipment 
Sives and Weights 


ready-to-use facts 


| Only a Few Copies are Available-— 
SECURE YOURS NOW 
| 
' 


send )6me «OUby «return =o one 
copy of the 1949-50 PAPER MAKERS’ 
& MERCHANTS DIRECTORY OF 
ALL NATIONS Invoice me 
despatch at the post-free orice of 305 


Picase 


Heavy pre-publication orders have absorbed all bet a few copies 
of Gt Inpatient often, and this offer will be withdrawn whee 
lbocution bs a have 


after 


To secure the copy we 


the 
Bjemrmnrtcs for yon, please return the coupon AT ONCE. 
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ADVERTISER'S WEEKLY 


CURRENT ADVERTISING 


B.O.A.C, Centralises With F.C.B.: Higham Get 
More Cooper, McDougall Business: Durazone Goes 
To Fredk. E. Potter: Service Relinquish Ryvita 


Following the merger of British 
Overseas Airways Corporation 
and British South American Air- 
ways, advertising in Great 
Britain of the Central and South 
American routes will be taken 
over on April | by Foote, Cone 
& Belding Lid. who have been 
handling eastern hemisphere ad- 
vertising for B.O.A.C. for two 
years. F.C.B. wili also take over 
B.O.A.C. advertising in Centra! 
and South America on July 1 

Announcing these changes, Mr 

R. Ashwell-Cooke, world- 
wide advertising manager of 
B.O.A.C., made it clear that they 
in no way reflected on the excel- 
lent service which Mather & 
Crowther Lid. had given to 
B.S.A.A. and B.O.A.C. since the 
merger. lt was B.O.A.C, policy 
to centralise so far as possible 
the control of their international 
advertising. 


ACCOUNTS MOVING 


fo Charles F. Higham Ltd.; 
Household products and those for 
dogs, of Cooper, McDougall & 
Robertson Ltd. whose agricul 
tural advertising has been 
handled by the agency for many 
years. Campaigns in hand are 
for dog products in provincials, 
and for household flyspray due to 
appear in women’s journals dur- 
ing late spring and early sum 
mer Preparations are also in 
hand for Woof, a new dog food 
which is to be launched later 


lo Fredk. E. Potter Ltd.: Dura 
zone Co., Ltd. Small test cam 
paign in north-west London, using 
buses and posters 


lo The Robert Freeman Co. 
Ltd.: Edward Harlene Ltd, 
manufacturers of hair products 
Trade Press and Radio Times 
more extensive campaign is under 
consideration 


lo Hewitt, Ogilvy, Benson & 
Mather Inc.: Bermuda Develop- 
ment Co. which, in March, will 
re-open Castle Harbour Hotel 
Apart from making paid an 
nouncements in the Press, spec 
tacular events with = editoral 
coverage will be organised to at 
tract dollar-spending visitors 
NEW ACCOUNTS 

to Gee Advertising Lid., 
Leicester: Nu-Swift Ltd, manu 
facturers of fire extinguishers 
National dailies and selected 
provincials 

lo Wilfrid Tisbury & Co., Ltd.: 
Owen J. Carter & Co., Ltd. 
distributors of De St. Marceaux 
champagne ‘class magazines) 
Ball Pen Components Ltd. (home 
and export trade papers) 

To Bayard Publicity Ltd., Man 
chester: Samuel Gratrix Ltd., 


merchants to the plumbing, build- 
ing and electrical trades..Byrom 
Manufacturers Ltd., makers of 
the Twinseal tap 


To Rathbone P Ltd.: 
W. J. Meddings Ltd., manufac- 
turers of Pacera drilling, sanding 
and woodworking machines 


ACCOUNTS RELINQUISHED 


Service Advertising Co., Ltd., 
have relinquished the account of 
The Ryvita Co, Ltd. after its 
acquisition by The Weston 
Biscuit Co. because a conflict 
with other interests has arisen 
No new appointment has yet been 
made. Agents for Weston Biscuit 
Co. are Everetts Advertising Ltd. 


NEW CAMPAIGNS 


For Johnson's Wax, large 
spaces in national and provincial 
dailies and Sundays, and women's 
magazines, announcing a “ Why- 
1-Prefer-In-25-Words " compe- 
tition. Closing date is May 15 
and results will be published on 
june 16. Agents: Erwin, Wasey 
& Co. Ltd, 

For Flit insecticide, in 
nationals, general interest 
periodicals, provincials and trade 
Press, starting April Agents: 
McCann-Erickson Ady 
Ltd. 


For “P.P.’s” (Pleasant Pastilles 
for the throat) being introduced 
by ¢ E. Fulford Ltd, in 
nationals and provincials. Agents: 
Steele’s Advertising Service Ltd. 

For Peter Claridge 
in Daily Mirror and women’s 
journals from February. Agents 
Cotman, Prentis & Varley Ltd. 


For Crane Ltd., manufacturers 
of heating equipment and pipe 
fittings, in trade Press Agents 
London Press Exchange Ltd. 


For Lewoolin Clothes Ltd. 
two-colour half-page in Daily 
Express, full-colour and = two- 
colour pages in women’s and 
general interest magazines, fol- 
lowed by black and white inser- 


perfumes 


tions, and in selected national 
dailies and nearly 200 provin- 
cials. Agents: C. P. Wakefield Ltd. 

For the Sprite, a new portable 
spirit duplicator just marketed by 
Gutteridge, Sampson & Co., Lid., 
in stationery, business, trade and 
professional journals, and pos- 
sibly London suburban papers. 
Campaign was preceded by 
“teasers” in stationery journals. 
Agents: Feasey & Foy 4 

For Benger's Malted Milk, 
which had been marketed region- 
ally, a national campaign starting 
in February Agents: H. C. 
Longley Ltd., Birmingham 

For Rowntree’s Gums, featur- 
ing the drivers of the Allard 
team which competed in the 
Monte Carlo Rally, in national 
dailies and Sundays for four days 
up to yesterday. Agents: S. T. 
Garland Advertising Service Ltd. 

For Ashpool & Twiddy Ltd., 
makers of ladies clothes, in- 
creased scheme in trade Press. 
For H. Read Ltd., manufacturers 
of cooked meats, double-crown 
posters for Frax Fratters in main 
railway stations throughout 
Britain. Agents: Bayard Publicity 
Ltd., Manchester. 

For multi-wall paper sacks 
manufactured by Medway Paper 
Sacks Ltd., double-page spreads 
in popular farming journals fol- 
lowed by insertions over four 
months in poultry, pig breeding, 
and feeding stuffs periodicals and 
illustrated magazines with agri- 
cultural readership. Direct mail 
and printed matter is being pre- 
pared. Agents: Godbolds Ltd. 


OVERSEAS CAMPAIGNS 


For Jaguar Cars, in Canada, 
and renewals in U.S.A., using 
“class” magazines with national 
coverage. Agents: Nelson Adver- 
tising Service Ltd. 

For Odo-Ro-No deodorant, 
manufactured by Northam War- 
ren Corporation, U.S.A., 1950 
campaign in 16 foreign territories. 
Agents: T. B. wne Ltd., 
London and New York. 


“Scotsman” Glasgow Office Enlarged 


3 THE ‘SCOTSMxN 


The 
of the 
office of 


Scotsman,” 


new frontage 
Glasgow 
The 
which 
has been consider- 
and 


ably altered 


expanded, provid- 
ine more business 


space 


1950 


Ads. Will Announce 
Foot Health Week 


A Foot Health Week, chief 
feature of which will be a four- 
day exhibition at the Central 
Hall Westminster, will be 
launched on June 12. The event 
will be announced by ads. in 
national dailies and Sundays, and 
over 100 provincials. E. Walter 
George Ltd. have been appointed 
agents. 


Feprauary 2, 


GUILTY ? 

The teaser campaign op Lon- 
don Transport sites, asking: 
“Guilty? ...Or Not... Guilty?” 
is for the British film 
“Madeleine” which will be shown 
at the Leicester Square Theatre 
shortly. London evenings and 
national Sundays are being used 
this week, and details are ex- 
pected to break on posters to-day 
(Thursday). Agents are Down- 
tons Ltd. 


Pauline Arnold Will 
Talk U.S. Research 
To E.C.G.D. 


Miss Pauline Arnold, vice- 
president of the Market Research 
Company of America, who is in 
Britain for a short stay, is to 
meet officials of the Export 
Credits Guarantee Department, to 
explain to them details of the 
market research facilities being 
offered by her company to British 
manufacturers who wish to ob- 
tain dollars for investigations of 
the American market 

The British manufacturers are 
clients of Harold Whitehead & 
Partners, who are British asso- 
ciates of the American company 
Miss Arnold is the wife of Mr 
William White, president of the 
American company, who last 
October addressed a meeting of 
British industrialists in London. 

In an interview with ADVER- 
riser's Weekty, Miss Arnold 
said that the cost of a market 
research in America, which 
would naturally vary with the 
problem, might well lie between 
$4-5,000 and $25,000. A study of 
distribution channels and back- 
ground information, or for a 
specialised product would be 
cheaper than a survey in the 
gencral consumer field extending 
across the country. 

Miss Arnold returns’ to 
America on February 8 


Sunderland Paper's 
London “Special” 


For the first time since the war, 
the Sunderland Football Echo 
produced on Saturday a special 
London editien, on sale in the 
West End and at railway stations 
The occasion was the Sunder- 
land v. Tottenham cup-tie, which 
was fully reported, with pictures, 
as was the Chelsea v. Newcastle 
match. The edition was printed 
at the office of the Portsmouth 
Evening News, an _ associated 
paper. 
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Cut Prescribing Advertised Drugs, 
Ministry Tells Doctors 


Dr. William Jameson, chief 
medical officer at the Ministry 
of Health, has written to doctors 
who participate in the National 
Health Service advising them not 
to prescribe proprietary drugs and 
appliances in preference to stan- 
dard materials available through 
non-commercial channels 

His letter says that recent in- 
vestigations have shown that 
large sums of money are being 
spent on drugs and medicines of 
doubtful value, or on unneces- 
sarily expensive brands of stan- 
dard drugs prescribed in the 
National Health Service, and 
that a committee of medical 
authorities has recommended the 
Minister of Health to write to all 
doctors asking for their co-opera- 


Madeira Wine 
Tasting 


Promoted to help popularise 
Madeira wine in Britain, a 
tasting held at the Vintners’ Hall 
on Wednesday of last week was 
organised by Voice and Vision, 
on behalf of the Importers of 
Madeira Wine Association. The 
Lord Mayor was among those 
who tasted four distinctive types 
of wine. Press arrangements 
were in the hands of Francis 
Denman 


tion in the prevention of waste- 
ful prescribing. 

The letter says: “The commit- 
tee considered that much un- 
necessary cost was due to the 
prescribing of proprietary brands 

-particularly those which are 
widely advertised instead of 
standard drugs.” 


PAPER PRICE 
CHANGES 

A number of changes affecting 
the prices of paper and board 
other than newsprint will come 
into effect on February 8. 

Price control is abolished for 
about 25 per cent of all home 
produced paper and board, not 
counting newsprint. Some ad- 
justments are made to the maxi- 
mum prices of the remainder, the 
net effect being a slight increase 
in the general level of prices. 
Sellers are also no longer per- 
mitted to increase their charges 
by the difference between the 
actual cost of carriage and the 
pre-war cost, the average charge 
for this purpose being now in- 
cluded in the scheduled pro- 
ducers’ prices. 

These changes are made in the 
Paper (Prices) Order 1950 (S.1 
1950 No. 144) which will be on 
sale on February 3 at H.M.S.O. 
Kingsway, and branches. 


CLUB NEWS (Continued from page 171) 
Oxford Club Plans For Exhibition 


Eight classes have been chosen 
for the exhibition of members’ 
work which is being organised 
by the Advertising Club of 
Oxford, for March 29-30. 

The classes are: advertisements 
in Press, magazines, programmes, 
etc.; direct mailing, sales letters, 
mailing cards, folders, booklets, 
and leaflets; business stationery, 
letter headings, envelopes, post- 
cards, address labels, invoice 
forms; public relations, works 
relations, house and dealer pub- 


- Ad. Men Win At 
Costume Ball 


Among advertising men who 
shared in the £275 prize money 
at the Publicity Costume Ball 
held by the Publicity Club of 
Ireland last week were Messrs. 
Ken Murphy and Peter M 
Owens (Domas Ltd.) and Dennis 
J. Garvey Uanus Ltd.). Prizes 
were awarded for costumes, and 
were given by national adver- 
tisers and periodicals. They were 
presented by Mr. Michael J 
Clarke, club chairman 

The judges were Mr. Charles 
E. McConnell (McConnell’s Ad- 
vertising Service), Miss Irene 
Rowntree (editor, Woman's Life), 
and Mr. Roy Fox, theatrical 
director. More than 400 attended 


lications, wall newspapers, mis- 
cellaneous publicity matter; dis- 
play equipment and fittings, 
photos of displays (windows, 
parades and exhibitions); original 
unpublished work falling within 
any of the above classes; com- 
mercial photography; arts and 
crafts, members’ original work 
unconnected with advertising. 


London Will Hear 
“ Times ” Trio 

“The front page of The Times 
—a study in classified advertis- 
ing” is to be the subject of an 
address by Mr. G. R. Pope, 
assistant manager, The Times 
and Mr. J. S. Maywood, chief of 
the intelligence and index depart- 
ments of that paper, to the Pub- 
licity Club of London, at the 
Waldorf Hotel on Monday. They 
will be assisted by Mr. L. R. 
Cannar, classified advertisements 
manager. 


“No Encouragement 
For Export Ads.” 


Addressing the recently-formed 
Bradford Publicity Association 
last Thursday, Mr. John P. Han- 
son, publicity manager, Thos. 
Broadbent & Sons Ltd., engineers. 
Huddersfield, complained that 


N.P.A. And N.S. Ban 
. . 

‘Slimming * Copy 

The joint advertising com- 
mittee of ithe Newspaper 
Proprietors’ Association and the 
Newspaper Society has written to 
all recognised advertising agents, 
conveying a decision of the com- 
mittee with regard to advertise- 
ments of products offered for the 
purpose of avoiding additional 
weight, figure control, mainten- 
ance of slimness, ctc 

The letter says that from 
February | the restrictions in the 
Code of Standards shall be 
regarded as applying to these 
advertisements insofar as they 
refer to proprietary medicines. 

“ Therefore, on and after that 
date no copy for any proprietary 
medicine will be accepted if it 
contains any reference toe, or 
implication of, weight limitations 
or reduction,” states the letter 

It is an interesting coincidence 
that a new editoral strip cartoon, 
“ Daily Doctor,” appearing in the 
Daily Mail this week, featured 
on Tuesday the unwisdom of 
taking slimming pills except on 
medical advice. 


Members of the Sheffield group 
of the Incorporated Advertising 
Managers’ Association are to- 
morrow (Friday) to be enter- 
tained to luncheon by Kemsiley 
Press, Sheffield, and afterwards 
are to visit the offices and plant 
at Kemsley House, Sheffield. 


the Government gave little en- 
couragement in promoting adver- 
tising campaigns in America, 
and argued that to attract U.S 
buyers we must be prepared to 
sacrifice a little of our traditional 
methods. The Americans did 
not want things which would last 
for years; they wanted the very 
latest 

The chairman, Mr. C. Geoffrey 
Powney, was invested with his 
badge of office by Mr. Harold E 
Clough. Official investiture is to 
be made by the donor, Mr. Stuart 
Hirst, on April 13. 


Radio Stars For 
Regent Dance 


At the Regent Advertising 
Club dance, at the Royal Hotel, 
Woburn Place, on February 17, 
Brian Reece and Joy Shelton, 
stars of the “P.C.49" radio show, 
are to appear and give one of 
their sketches. 

All the proceeds of the dance. 
which is being organised by 
Mr. Brian L. Baker, chairman, 
social committee, are for N.A.B.S 


Members of the Publicity Club 
of Leeds attended a lecture ar- 
ranged by the Society of Diploma 
Members of the Advertising As- 
sociation on Monday, at which 
Mr. James Hill, director of many 
films sponsored by G.B. Instruc- 
tional Ltd.. spoke and showed 
some advertising films 


ADVERTISER'S WEEKLY 
OBITUARY 


Sir John Aiton 


The death occurred on Tues- 
day of last week at the age of 
85 of Sit John Arthur Aiton, 
chairman, Derby Daily Tele- 
graph Lid. proprietors of the 
Derby Evening Telegraph 

Sir Arthur became chairman of 
the Telegraph board after the 
merger of the Derby Daily 
Express with the Derby Evening 
Telegraph in 1932 : 

He was one of Derby's leadin 
business men for more than 40 
years, and in recognition of his 
services to Derby and the county 
he was knighted in February 
1937. Founder and governing 
director of Aiton & Co., Lid., he 
was also president and ex-chair- 
man, Derby Conservative Asso- 
cuathon 


Cecil Bell 
Mr. Cecil Bell, who died on 
Monday, aged 74, was transport 
manager of Associated News- 
papers Ltd., for 30 years before 
his retirement in June, 1948. 


Miss E. C. Overton 

Miss E. C. Overton, for nearly 
40 years London representative 
of the Southport Visiter, Preston 
Herald, and Western Telegraph, 
Oldham Evening Chronicle and 
Weekly Chronicle, died at Hove 
on Saturday 


Yule is Glasgow's 
Golf Captain 

The annual meeting of 
Glasgow Publicity Club Golf 
Circle was held last week, when 
Mr. E. L. Yule (Osborne-Peacock 
Ltd., “om was appointed 
Captain. r. Yule has been 
secretary and treasurer of the 
Circle since the end of the war, 
and these combined duties now 

ass to Mr. George Paskell (City 
ingraving Ltd. 132, Renfrew 
Street, Glasgow). 

The Committee comprises 
Messrs. Wm. Meiklejohn, Jr. 
(M"Murtrie’s Ltd., Glasgow) and 
Douglas Hamilton (Benn Bros., 
Glasgow), It was agreed that the 
normal Spring and Autumn mect- 
ings should be held as usual. 


‘“ Full Employment” 

Mr 
years 
World Trade Alliance, addressed 


W. P. Bridge, for many 
secretary-general of the 


the Publicity Club of Wolver- 
hampton on Thursday last week. 
Speaking on “Full Employment,” 
he said this can be expected to 
last for from seven to ten years 
after the end of the war. 


Mr. Peter D. Coley, Regent 
Club committee member, Press 
officer, and hon. editor of Regent 
Activities, has been appointed 
assistant editor of Advertising and 
Marketing Review. 
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ADVERTISER'S WEEKLY 


as 


104 HIGH ST., CROYDON. 


Z 
“for Greater London & Surrey Campaigns” 


Cropdon 
Times 


SERIES 
Tel. Croydon 3434 


~ 


ASTRAL 


REPRESENTING 


THE 


LEADING GROUP OF 
ARTISTS FOR INDUSTRY 


Td. : Vie. 


ARTS GROUP LIMITED 


248, Vauxhall Bridge Road, London, 8.W.1. 


5303/6 


For 


Every detail of « poster 
campaign prepared. supervised 
and executed 


MILLS & ROCKLEYS LTD. 


& poster advertising 


campaign in any of the areas 
shown on this map consult 
Mills & Rockleys. 


Single sites, special duplays 
or complete coverage for long 
or short periods 


tmnmor 


MECHANICAL WORLD 


Business news and technical artictes of vital 
interest to engineerns— 


—every week in the 


Fs 


AND ENGINEERING RECORD 


MAKE SURE IT 15 ON YOUR TECHNICAL ADVERTISING 
SCHEOULE 


tT & COMPANY LIMITED 


vic 


i Ae Ie 


EXHIBITION 
STANDS 


MERCURY DISPLAYS LTD. 


3 


pos TERS 


HELPS 


Pus 
|, NEELD PARADE, WEMBLEY 
Tel: WEM. 
“ Publicity" Wembiey 


Telegrams : 


@ SHOWCARDS 


wicirTy 


3366 and 2939 


Cobwemn Me 

Lendon length SPACE IN COLUMN INCHES 
. ‘ages and —_— ——- 

Mornings wade? 

(omches) Display Classified Financial | TOTALS 
Daily Express as 2x if 2 5284 904 » 2 “7 
Daily Herald ball 19 = 143 15719 oa 75 174% 
Daily Mail 3) 2x 1,556 128) wR 17704 
Daily Mirror 72 13} yy 1,420 27 13 1,460 
Daily Telegra “@imx 775% 1,892 ist) 2.849 ~ 
News Chronic 42 | 2x3 1,489 428 78 1 9954 

| The Times fo _| 2x 2 L126 L880) S90 3.596 
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MEDIA SPACE RECORD 
For week ending Sunday, January 29 


London Evenings 


Eveaine News 40 2 «1 1,122 1,078 6 2.206 - 
F vening Standard 72 Sex 1 1,390 on” “4 2.007 
Star | 72 1Se« 1) | 1086 435 8 1529) 


Sunday Papers 


News of the World 10 2x ih 475 26 _ 501 
Otwerver a 2x2 au Sot 47 48 
People 10 1@ = 1bf 4 — 4584 
Reynolds News 8 22 «1 387 7 wee a 
Sunday Chronicle 10 2x it 610 3 164 6294 ™ 
Sanday Dispatch 10 22x 1 506 28 -- S34 
Sunday Eaipire News 10 2x it 604 ea) - 60K) 
Sunday Express 10 22 x= I 4914 14) - $06 
| Sunday Mail 20 is =x} §20 4 52 
Suudav Mercury 20 is x} 553 43 -- S95 
Sundav Pictorial 20 mx 1 513 - $13 
| Sunday Sun Tt) 2 622 9 ~ 631 
Sunday Times 10 «=22« 2g or ih 410 104 77 Sel 
Western Independent 16 « 18 629) 1094 = 739 $s 


Aberdeen Pres & Jal, 36 22 x it 298 i110 45 2,053 
| Birmungham Gazette a 2 1 835 831 55 1,721 
Birmingham Post 42 244x 2 770 1,644 ne 2,500 
Glasaow Daily Record 72 1s m | «1188 28. 1s 1,495 
Manchester [). Dis « 22 = ‘} oa! sie 81 1,341 
Manchester Guardian 62 23 =x 2} 896 2,876 ae 4,163 
Newcastle journal & 
North Mail ou 22 x if an 915 68 2.004 
Shetheid Telegraph 36 i ae | 1,051 107 65 224 
Weatern Daily Press Baal 253™ 2 92 2.273 103 3,068 


| Provincial Mornings 


Provincial Evenings 


Aberdeen E. Express Se iS x if 1,346 ch - 2.002 
Beitast Telegraph 42 23x 2 3.019 1,721 106 4.846 
| Birmingham E. Des. 42 2x ij 1,556 are - 3,370 
Birmingham Mail 42 24 2 wm 2,730 3,722 
Bolton F vening News BB 22 =x 1 1,064 1,561 - 2,625 
Bradford Tel. & Argus - 22 «1 1,233 1,545 8 2,786 
Coventry E. Telegraph) — Sx } — 
ERastero Evening News) 72 Ss «x 2 1,674 667 2,291 
Edinburgh E. News Fe. 
Glasgow E. Citizen 36 22 «1 979 1,083 12 2,074 
Glasgow Evening News 68 is «I 1,277 557 1,834 
Manchester E Chron 76 sx t 1,212 2,164 is 3.391 
Manchester E. News m4 16 1 ioe 2,724 4,068 
Middlesbrough Fo Gat 72 S$ =x 0 1,627 1,073 ” 2790 
Newcastle E. Chron me 1s ! 1,545 1,589 3.1% 
Northern D Telegraph 48 1st ! 1.0904 1410 -- 2,501 
Sheffield Star 76 is 1 1,407 1,398 15 2,820 
W. Lanes. BE. Gazette 76 me. 1 1,924 1,465 - 3.389 
Yorkshire BE Press 22p~ 1) 1592 on 4s 2 605 


Individual Inspection at least 


thrice monthly of each 


of your posters. 
HENDON BILLPOSTING COMPANY. 


H.E. ORME LTD. 
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Fearvuary 2. 1950 


MEDIA SPACE RECORD 6 omwed) 


SPACE IN COLUMN INCHES 


TOTALS 


Blackpool Gazette & 
Heraki 


Rournemoutb Times 
Briabton & Hove Gas 
Bucks Free Press . 
Cambridgeshire Times | | 
Group 

Chester Chronicle 
Cumberland News 
Darlington & Stockton 


Eastbourne Gazette 
Essex Chronicle 


Hastings Observer 
Herts Advertiser 
Hertfordshire Mercury 
1. of W. County Press 
Kent & Sussex Courter 
Kent Messenger ‘ 
Kentish Times Series | 
Luton News & Bed 
fordshire Advertiser 
Middiesex Chronicle | 


Prescot & District 
Reporter | 
Rochdale Observer 
Rugby Advertiser 
Salsbury & Winchester 
Journal 
Somerset County Gaz 
Southport Visiter Series 
South Yorksture & 
Rotherham Adv'r 
South Yorkshire Times 
Seri 


Series 

Stourbridge Cry. Exp. 

St. Heleas Keporter 

Surrey Comet 

Sussex Express 

Walsall) Observer 

Warnngtoa Guardias 

Wellington Journal 

West Herts & Watford | 
OUherver 

Worthing Herald 6 x 


Whea more than one edition is published, Ggures are for main edition only. 


it must be borne in mind when reading these figures that a large 
number of newspapers are still unable to accommodate all the display 
advertising offered them. 

In many instances classifieds are still published in “A” and “B" 
copies. Figures given here and on the opposite page represent space 
occupied in one copy 

Where spaces are left blank, it is because the information has not 
come to hand in time for inclusion. 


N.T.P. To Switch To Standard Inks 
For Colour Printing 


ADVERTISER'S WEEKLY 


FOR “XPANDING SALES ACROSS THE BORDER OR AN INTRODUCTION TO 


SCOTLAND 


WELL EQUIPPED 
AND HEALTHY 
HOMES 


The atteadance of over 100,000 
at last year's Modern Homes and 
Health Exhibition was proof that 
any genuine attempt to present 
the latest developments relating 
to home and health would always 
command attention, said Lord 
Provost Sir Andrew Murray, 
when he opened this year's 
Exhibition in the Waverley 
Market, Edinburgh, to-day 

* While we know we must export 
if we are to live,” continued the 
Lord Provost, “ we look forward to 
the ne oe when the latest and the 

most modern in design can be made 
available to our own long-suffering 
housewives 

@ are accomplishing wonders 
in the export market and the 
compliments we have earned for so 
doing are weil merited, but we are 
wy humen, end few will be sorry 
to dispense swith the compliments 
and obtain instead the goods we so 
anxiously require in such le ‘+ 

easure Ww — 
equa” te Tush 


THERE iS NO BETTER MEDIUM 
THAN THE 


MODERN HOMES 
& HEALTH 
EXHIBITION 


WAVERLEY MARKET 
EDINBURGH 
6th—22nd April, 1950 


@ Exhibition open Good Friday, 
Edinburgh Spring Holiday, Glas- 
gow Spring Holiday 


@ Extensively advertised from the 
Scottish Border to Dundee 


@ Fashion Parades daily 


@ Sale of goods from the Stands 
permitted 


. Search for 
Giri.” 


“Modern Home 


All enquiries to. 


ASSOCIATED EXHIBITIONS LTD. 


79 WEST REGENT ST % MAIDEN LANE 60 64 UPPER 
GLASGOW, C2 LONDON, WC2 JACKSON ST 
Douglas 4262 3 Temple Bar 5341/2 MANCHESTER 


BIF 
IDEAL HOME 
MECHANICAL HANDLING 
BRITISH FOOD FAIR 


National Trade Press Ltd. are 
distributing free to all recognised 
advertising agents, engravers and 
printers and advertisers using 
colour printing, an explanatory 
memorandum and a copy of the 
British Standard Institution 
brochure dealing with British 
standard four-colour and three- 
colour letterpress process inks 

The inks have been standard- 
ised for hue, colour strength and 
light fastness 

From July 1 The National 
Trade Press Ltd. will be using 
these inks exclusively for all their 
publications, and thereafter will 
not accept responsibility for re- 


productions from blocks pro- 
duced to be printed in other than 
the standard inks 

The booklet Letterpress Process 
Inks has been prepared under 
the supervision of the Printing, 
Stationery and Allied Trades 
Standards Committee, and addi 
tional copies can be obtained 
from the Institution price 2s. 6d 
post free 


The News Chronicle travel 
feature has now reverted to its 
pre-war style. It will appear as 
a composite half-page every 
Thursday 


All types of photographic enlargements up to 80 sq. ft. in 


one section, 


an enlargement 100 ft 


well When neat 


size 


The 


in black and white or full colour 
by SO ft 


you need enlargements 


Leading Photographic 


If you wanted 
we could do it and do it 


whatever the 


phone EALing 2691 for a representative to call. 


* THE AUTOTYPE CO. LTD. 


Printers 


BROWNLOW ROAD, WEST EALING, LONDON, W.13 
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ADVERTISER'S WEEKLY 


e Hear— 


THAT Sir Ernest Benn was taken 
to hospital last week with bron- 
chitis. 
* * 

THAT F. Coulson, managing 
director of Gee Advertising, 
Leicester, plans to sail for the 
United States on February 8. 

* * * 
THAT R, Russell, advertising 
manager, Moore & Wright 
(Sheffield) Ltd., has become hon- 
orary advertisement manager of 
Review, the quarterly journal of 
the British Junior Chambers of 
Commerce 

* * 

THAT in the Ee, 6 issue of 
Printers’ Ink, N. W. Ayer & Son, 
Inc., announce in their front- 
cover ad. that they have adver- 
tised in the journal for 60 years, 
and have used the front-cover 
space every week since 1909. 

+ * * 


THAT Peter Mytton Davies 
wrote an article on silk screen 
printing for the January issue of 
Labour Organiser 
* * * 
THAT a single insertion of a 
three line advertisement in the 
Birmingham Gazette holiday ac- 
commodation column produced 
nearly 150 replies 


THAT W. H. Sutcliffe, Dunlop 
export sales manager, has just 
completed 10,000 flying hours as 
a pilot. He has flown all over 
the world. Two years ago, on a 
South American trip, he flew 
21,073 miles 

e . . 
THAT Rupert Curtis, of Lovell 
& Rupert Curtis, is aboard 
“H.M.S. Victorious” for the 
spring training cruise. He is a 
member of the London Flotilla 
of the R.NS.V.R 

* * * 
THAT R. H. Twining, who is a 
vice-president of the Advertising 
Club of Oxford, has undergone 
an operation in a nursing home, 


and is making satisfactory 
progress. 
* * * 


THAT in Irish Motoring current 
number an ordinary type- 
set 1 in. s.c. display advertisement 
was set upside down with the 
heading “By Request.” 
* * * 

THAT one of the study topics 
at a British Council course on 
“English Life and Language” at 
Birmingham in August will be 
‘The British Press.” 


seals, and of 


embossed printed seals 


ITHEMBOS SEAL 


Complete your reference files with specimens 
of the handsome Metcraft meta! embossed 


_— 


brillant Cameo 
Samples 


will be sent free on request 


SALES MANAGER 


WALSALL LITHOGRAPHIC 
CO LTD MIDLAND ROAD - WALSALL 


A friendly gathering at W. H. Gollings & Associates, with “Bill” 

Gollings pouring out a drink for Coco the Clown, now appearing at 

Bertram Mills Circus. Others in the picture are Robert H. Aylwin, 

Press representative for Bertram Mills C ircus; E. Marshall, Hutchin- 

son's Periodical Co.; Alfred Solomons, “Daily Herald”; M. Davis, 
“Evening Standard.” 


THAT Richard Meyer, director, 
Laurenco Marques radio, is in 
Britain seeing British sponsors 
and Harry Alan Towers. 

* * * 


THAT Arthur G, = 
don manager of South African Avowyon Cyus. | Ladies’ night 
: P Savoy Hotel Dm. 

Journals Ltd., is on a 3 months ve a LEE 
visit to South Africa and the versus Pusticrry CLus oF Lonpon 
Rhodesias. He is making a study National Public Speaking Contest 
of the markets there in connec- "feamere t A 
tion with his representation of MoUuTH. Luncheon a. 

his firm’s new paper, the 
Rhodesian Recorder 


ADVERTISING 
DIARY 


» February 3. 
Pusiiciry Aa or Giascow 
Parker, Lon- Fo A. Stephen on “Building 
* bk Shi 


. February 6. 
Pusticrry Cius oF 


* * * Lowpon 

g £ Pope, 3. § jperee ard 

i ® Cannar, all o imes on 
THAT a Newton Stewart trader ope Soe, OS a eee 
who spent twenty-four shillings @ study in classified advertising.” 


4 4 i Waldorf Hotel. 6 p.m 
on an advertisement in a recent Pusucrry Cive oF SHEFFIELD 


issue of the Galloway Gazette Tour of Eadon Engraving Co., Lid... 
sold more than £70 worth of the works. Speaker. Alan Eadon 


ADV cw 
goods he advertised by the ae ees es ae 
Tuesday afternoon of the week National Public Speaking Contest 
the paper covered, when, inci- | Mal, society, of ‘Ars London. 

ntally, ec took some more ULL SBLICITY LUB, ationa’ 

dentally, h k Fans f aa N ! 

ic Speaking Con 

space. Pusuicrry Cius oF Poars- 

* * * MoUTH AND SOUTHSEA Alan 

, A Whitworth, director of 15.B.A.. 

THAT an exhibition of Swiss on “Watching the Interests of 
posters is being held at Man- . >. Sen 


: . ebruary 7. 
chester Central Library. Pusiicrry Cius 


oF SUNDERLAND 
Develop- 


* * . Douglas Souley on Cth 
ment of the Radio Industry aod 
THAT the slogan “It Pays to Publicity.” 


Advertise—see pages 6 and 7” w 


(leading to classified and display 
section) appears at the top of the 
inside pages of the Crystal Palace 


ednesday, February &. 

Berrish Dmectr Man Apver- 
TISING Association. Tea time talk 
Martin Perry on “Planning. Testing 
and Research in Direct Mail.” 

BiremincuamM Pupsiicrry Associ 


. ; ATION Joint meeting with 
Advertiser INSTITUTE or INDUSTRIAL ADMINIS- 
* * * TRATION " s ae = od on 
“Sales romotion by blicity.” 
THAT Alfred Pemberton Ltd., Grand Hotel. 6 p.m 
darts team last week inflicted the Fienstes > Pebvuney 9. as cial 
. UBLICITY LUB JL 
first defeat of the season on the Annual gala. Beverley Road Baths 
Kemsley Representatives’ team, Priday, February 16. 
by winning two straight legs at Liverroot AND Disraicr Pus 
he “C rs.” Salish ~ Locrry ASSOCIATION Speaker 
u c ogers, < isdury Square, Norman Jones chairman 
E.C.4, And Manchester Publicity Association 
INCORPORATED ADVERTISING Mana 
* * 7. ores’ ASSOCIATION mner-dance 
. Cafe Royal, Regent Street 
THAT R. J. Palmer, Kemsley Sienien. Febcemy %. 
divisional advertisement manager, Barstow anp West Pusticrry 
. aa CLws S. S. Wheeler on “Trans- 
still has confidence in his team, portation Advertising.” 
and will readily accept a chal- T 


lenge from any agency ke Pusiicrry CLUB Of SUNDERLAND 
8 : fre f y age cy keen to T. Wake on ‘The Bowes Museum.” 
enjoy a pleasant evening. ADVERTISEMENT ConTaactoas’” 
* * * ASSOCTATION Annuai meeting 

p.m 
THAT McLeish & Macaulay 


. February 
Beans and Bucks Pusuecrry 


Ltd., creative photographers, Cius and Management Organisa- 
have opened a pictorial library, tions Speaker. Donaid 
which contains shots from 23 a ullough Crown Hotel, Sloug®. 


different countries 
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209 ADVERTISER'S WEEKLY 


Election Slant Enlivens 
Advertising 


Advertisers have been quick 
to exploit public interest in the 
General Election. 

One scheme is a Schweppigram 
competition to be run in the 
Daily Mail for Schweppes Ltd. 
by Clifford Bloxham and Partners 
Ltd. in two 13 in. x 5 cols. and 
one 11 in. triple. Readers will 
be asked to compete for cash 
prizes by sending in “ Election 
Schweppigrams.” (A Schweppi- 
gram, we are told, consists of 
four lines of doggere! and does 
not necessarily refer to 
Schweppes.) 

A more direct approach is 
favoured by Hercules Cycles 
(Agents: Reid, Walker & Co. 
Ltd.) who, under the bold head- 
ing “General Election ” 
announce that Kestrel is univer- 
sally voted by cyclists and cycle 
dealers to be * ‘The Finest Bicycle 
Built To-Day.” 

H. & A. M. Cooper Ltd. 
mackintosh manufacturers, head 
their trade Press announcement 


VOTE FOR 


BARD 


NO AERIAL 
TELEVISION 


BALK D 


NO AERIAL 
TELEVISION 


| MARS DRASBY 


MR. SHABBY 


BAANCHES AND AGENTS 
i PRINCIPAL CENTRES 


fide * rare, _ 


The voting paper theme is 

exploited in this advertisement 

for Achille Serre, the dry 
cleaners. 


“ Election News" and assert that 
their Conservative overheads 
lower Labour costs and enable 
them to give Liberal value. 

Achille Serre the dry cleaners 
(Agents Kingscott Ltd.) re- 
produce a voting paper in which 
Retex, in bold type, is preferred 
to both Mrs. Drabby and Mr. 
Shabby. 

Cow & Gate (Agents: Central 
Advertising Agency) use a picture 
of “the candidate” (a crowned 


baby) with the injunction, “ Vote 
for Smiler.” 

Further complications have 
arisen at Wolverhampton. After 


the Express and Star had rejected 
an earpiece saying: “Vote for 
Baird No Aerial Television” 
because one of the local candi- 
date is called Baird, Lambe and 


The Express and Star objected to 

the earpiece above and the local 

Conservative Association to the 
alternative (below) 


Robinson deleted the first two 
words. After appearance of the 
version illustrated here, the local 
Conservative Association 
objected because they don't like 
the association of what looks 
like a voters X with the name 
Baird. The entire creative 
department of Lambe and 
Robinson is now, we understand, 
battling with the problem of 
producing an advertisement for 
Baird which can have no possible 
political implication. 


Ad. Men With 
Women Of To-day 


Several well-known advertising 
people, including Mr. J. L. Ver- 
rinder and Mr. Leslie Hardern, 
were among the company at a 
luncheon held on Thursday last 
week by the Woman of To-day 
Club at 6 Stanhope Gate, 
London. 

The Marquis of Donegall pre- 
sided, and speakers were Sir 
Geoffrey Shakespeare, on “A 
Quarter of a Century of Politics” 
and Miss Harriett Cohen, the 
pianist, who described a tour of 
European music festivals. 

The chairman of the Club, Miss 
L. A. Coury, announced that at 
the March meeting there would 
be a team of speakers on adver- 
tising. 


‘Southport Journal’ 
Acquisition 

The business and goodwill of 
Announcer Press Ltd., Southport, 
publishers of the Southport 
Announcer, have been taken 
over by the proprictors of the 
Southport Journal. 

The Southport 
which was established in 1935, 
ceased publication with the issue 
dated January 25, 1950 

The Southport Journal is one 
of the Southport Visiter series. 


Announcer, | 


MAIZE 


The highest yielding Cereal 


—_ 
a le i So 


names 
en 


Of all the cereals maize is capable of 


giving the highest yields and is of great 
potential importance in a world of rapidly 
growing populations, 


British agricultural products and 
machinery are needed in vast quanti- 


ties to provide and safeguard the 
foods for world populations. 


i 


WORLD CROPS 


sells at management levels 


ae ee 


Specimen copy and rates on request to : 
17 STRATFORD PLACE + LONDON ~« WAI 


A P A. Publication ‘of _the LEONARD ‘HILL ‘TECHNICAL GROUP 
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ADVERTISER'S WEEKLY 


SUCCESSFUL 


West Country 


CAMPAIGNS 


depend upon the 
INTENSIVE 
COVERAGE 


in Somerset and Wilts of the 


BATH & WILTS 
CHRONICLE 
AND HERALD 


and its associated weekly 
journals— 


BATH WEEKLY 
CHRONICLE & HERALD 
SOMERSET GUARDIAN 
WILTSHIRE NEWS 

Rates and Specimen Copies from 
Mr. S. H. ROBERTS, 
173-5, Fleet Street, 
London, E.C.4 
(CENtral 2767) 


SILK SCREEN ARTS LS 


97 SHIRLEY ROAD CROYDON 
Aoorscomee +147-8 


HIGHEST GRADE WEEOY SERVICE 
CLEAN © SHARP ? EXPRESS £ 
CRASS MANSHIP OELIVERY 


THERE 15 WO SUBSTITUTE /-: EXPERIENCE 


(Continued from page 168) 


“We used to believe that re- 


course to breaches of agreement 


and to duress or to unconstitu- 
tional action was unpardonable 
before all their resources of con- 
ciliation had been exhausted. We 


| cannot believe the moral stature 


| of any union or of 


the J.LC. 


| can be raised by methods such 


as these. 
“We cannot urge too strongly 
how deeply the whole of our 


membership feels about this un- 
fortunate event. We remember 
that one union in 1943 prevented 
the publication of provincial 


| evening newspapers, but the inci- 


dents of December 27, 1949, con- 
stitute in our considered view the 
most serious episode in the pro- 
vincial newspaper industry since 
the General Strike in 1926. You 
have profoundly shaken our 
confidence in the future of indus- 
trial negotiation with you, and 
our faith that agreements will be 
observed or will be amended 
only by fair discussion and by 
constitutional procedure 1s 
grievously shocked. 

“One source of satisfaction in 
this sorry affair, so far as we 
are concerned, is that in at least 26 


TOP POSITION— 


in circulation and prestige 
has been held for many years 
by the 


NATIONAL NEWSAGENT, 
BOOKSELLER, STATIONER 


@ Five Figure Guaranteed 
Net Sales (A.B.C.) 


@ Only Independent journal 
@ Advertisers’ Favourite 


Ask for Specimen Copy and Rate Card 


107, Fleet Street, Loadon, £.C.4 
Tel.: CENtral 2884, 4439, 6492 


Relic& Printed 
LETIERHEADINGS 


Without Sted Dies / 
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Non-Publication On December 27 


TO PUBLISHERS 

We specialise in che printing 
and dispatching of establish- 
ed monthly, quarterly and 
annual publications. Send 
your enquiries to — 

G. Ff. TOMKIN, LTD. 
5015, Grove 


Green Road 
En LEY 11645 


» Figure? © 
ask for 


- ADELPHI ARTISTS. 


~~ U, Buckingham Street WC2 


“= TEM. 2588 z 


offices among our membership 
the members of the unions 
showed themselves more con- 
scious of their obligations under 
the agreement than their leaders 
did. In some of these officts our 
members had the welcome ex- 
perience of being assured by the 
men that they would honour the 
agreement despite the action 
which their leaders took.” 


Comment By 
P.K.T.F. Secretary 


Mr. J. Fletcher, secretary, 
Printing and Kindred Trades 
Federation, told ADVERTISER'S 
WEPKLY later: “It is regrettable, 
as it always is when an agree- 
ment is broken, but had the 
Newspaper Socicty shown some 
of the flexibility that other sec- 
tions of the industry have from 
ume to time shown in making 
arrangements over and above 
agreements which showed signs of 
being less appropriate than usual 
owing to present day circum- 
stances, the incident would not 
have happened.” 

He was surprised to hear of the 


Feprauary 2, 1950 


“source of satisfaction” to which 
Mr. Grime had referred, for the 
unions had informed the News- 
paper Society representatives at 
the conference that some, at any 
rate, of their members had been 
offered special inducements by 
firms, even the very one for 
which the unions had unsuccess- 
fully asked the Society. He was 
surprised, too, at the public 
avowal of lack of confidence in 
the P.&K.T.F., as the Newspaper 
Society president had concluded 
the conference by saying that it 
had “been very helpful.” In any 
case such an avowal would 
neither remedy the past nor help 
the future 


> . 
“Advertising 
oo oe 
Presentation 
inadvertently omitted from the 
list of contributors to the “Adver- 
tising Presentation” Supplement 
produced by the Creative Circle 
was the name of Mr. Geoffrey C 
Warren, director of Crawfords. 
Mr. C. D. Notley, managing 
director of C. D. Notley Ltd. 
should, of course, have been 
described as president of the 
Advertising Creative Circle. 


AFTER BUSINESS HOURS 


“Ring Around The Moon” 


(Globe, Shaftesbury Avenue) 


Poet Christopher Fry trans- 
Jated this trifle by Jean Anouilh. 
There are occasional rhymes, but 
the impression is left that this is 
pose and not poetry 

Novelty is provided by the 
athletics of Paul Scofield. Play- 
ing the parts of twin brothers, he 
dashes to and fro back-stage to 
appear alternatively as a young 
cynic and a bashful boy 

Entertainment is added to a 
plotless mixture by Margaret 
Rutherford, that delightful stage 


battle-axe, who assures a laugh 
at every appearance—and exit. 
She cuts her way through a mass 
of verbiage with a combination 
of skill and brute force. 

Opposite the brothers, Claire 
Bloom (Isabelle) is a delightful 
Cinderella in a new setting, while 
Audrey Fildes (Diana) portrays 
all the worst characteristics of a 
hard-faced, rich girl 

Audience reaction on the 
second night was in favour of the 


winter garden setting, Chinese 
lanterns and realistic fireworks 
display._-W.A.C 


Legal and Gazette 


BANKRUPTCY PROCEEDINGS 


Peancts Atpor, 2, Mount Row, W.1 
publisher Receiving Order October 3 
First mecting February 1 and public 
cxamunation February Bankruptcy 
Buildings, Carey Street 2 
Mapoox, 408, Hood 
Daiphin Square, SWI lately 
House, Dolphin Square 
Advertising manager Receiving 
Order December ‘ 

Ronert Jown Marratas SKINNER 
ing as R. J. Skinner & Co 
monger Lance. Cheapside, F ( 
Receiving Order and Order of 
cation January 18 


23 at 


trad 
18-19, Tron- 
Primer 
Adjudr 


DISSOLUTION OF PARTNERSHIP 


Cyastes Tromas Lovett and Jonn 
Hopkinson, trading as H. S. Manning & 
Son, signwriters, etc. 64. Harpur Street 
Bedford December 31. so far as con- 
certs John Hopkinson who retires. All 
debts by Charlies Thomas Lovell, who wil 
comunue 


New Companies 
GBA. Publications Led, 52. Git 


Mariborough Street. Regem Street. wi 
omina capita £100 Directors: B 
Pacy and Giadys |. Foster 


Co... Letd., 
14, New Road, Brighton To take over 


Merrymeade Publishing Company 
inal capital: £2,000 
John G 


, Nom- 
Permanent directors 


td., 44, Gt 
Russel’ Street, W Nominal capital 
£100. Permanem directors: J. W. Chap 
pell and C. B. Umney 
Richard & Som (Advertiing) Lid.. 
61, Carey Street, Lincoin’s Inn, W.C.2 
Nominal capital: £1,000. Directors: To 
be appointed 
Led., 20, Tudor Street 


Ec4 Publishers Nominal capital aR 
Directors Shears and 
Tempier 

Weavemaster Publications Lid., 363 
Firs Lane, Palmers Green. N.13. Nom- 
inal capital: £100 Directors: A. V 
Butzkoy and W. H. Dubery 


(The above-mentioned particulars of 
new companies recently registered are 
taken from the Daily Register compiled 
by Jordan and Sens, Ltd., > cae 
Registration Agents, 116 Chancery Lane 

Londen, W.C.2.) 


Me Groace Wutum  Barasiey 
director, The Epworth Bells, pariner in 


the Isle of Axhaime Printing Co., formerly 
advertisement manager Doncaster 
Gazette, and on the advertisement staffs of 
the Doncaster Chronicle Y ork shire 
Observer and Walsall Observer, eft 
£6,398 Ss. id. moss. £6,236 I6s 8d. net 
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situation is also excepted 


RETOUCHER 
LETTERING ARTIST 
required on free lance retainer 
basis to work in London Studio. 
Good working conditions. 


Bex 402 
Advertiser's Weekly, 180 Fleet St., E.C4 


AMBITIOUS YOUNG MAN required to 
assist mainly in copywriting, but also in 
general servicing of trade and technical 
accounts. This » a splendid opportunity 
for a young man who has had some 
experience and wishes to grow with a 
busy London Advertising Agency. Write 
ating age experience and salary 
required 
Box 320 Ad. Weekly 180 Pleet St BCS 
ASSISTANT TO SALES DIRECTOR 
required by National advertiscr in 
Hertford area wo help with advertising 
sales promotion and sales management 
Not over Living accommodation 
for small family might be availabic 
Creative ability, energy, ambition, and 
fasmioned ideas about work 
Write stating cxperence 
required. age. and if married 
Box 316 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS VACANT 


| A WEILL ESTABLISHED, speciaine! 
j iNication, but Ome appealing to wide 
id of advertisers, requires addnional 
spece salesman The successful appt 
cam must have a good selling record 
preferably with pre-war experience. and 
be capatlie of a comsiructhe approach 
to advertising 

Box $36 Ad Weekly 180 Pier S& BCS 
MAX RAYNER ARTWORK LTD... re- 
Quire 4 really first-class lettering artist 
MUSeum 7424 (Only first-class 

artim need apply.) 


R.C.N. 


require 


INFORMATION OFFICER 


} 
A person with first-class agency | 
experience of research and creative | 
intelligence to pick up and see 
the practical application of mar- 
keting and other trade information 
This job offers the right man — 
or woman— good opportunities 
in @ liwe and progressive organ: 
sation. Write stating salary ex- 
pected and giving full particulars 
of experience to Managing Direc- 
tor, 


R.C.N. 
184 Strand, London, W.C.2 


£850 PER ANNUM 


for first-class studio 
man 


GRAHAM AND GILLIES 
LIMITED 


require 
GROUP ART 
DIRECTOR 


He must be a first-class 
creative layout man with 
outstanding talent for figure 
drawing with some experi- 
ence of fashion accounts. 
Please write in first instance 
stating qualifications and 
salary required, to the 
Art Director, Private and 
Confidential, 


GRAHAM AND GILLIES LIMITED 
37 38 Golden Sq., London, W.! 


STUDIO. Working Manager (preferably 
with own accounts) 
established small commercial studio 
Ficet Street, moderate salary with good 


commission or share of profit Our 
acquainted with this adver- 


staff are 
tisement 


Box 314 Ad. Weekly 180 Fleet St BC4 


required by old 


YOUNG COPYWRITER 
FOR 


MEDICAL ADVERTISING 


Glaxo Laboratories Ltd. require 
a young writer with some agency 
experience to produce sound 
lively copy for Medical Press 
Advertisements and Leaflets. 
He will join an enthusiastic 
creative team and will receive 
all the guidance and technical 
information needed to help him 
write really first class material 
on an interesting variety of 
medical topics. Please submit in 
writing personal details, ad- 
vertising experience and speci- 
mens to Personne! Department 
(C.A.), 

GLAXO LABORATORIES LTD. 

Greenford, Middlesex 


AIRBRUSH, STILUBLIFE 
AND LETTERING 
PARKER-BAY NES 


Phone or appointment 
HOL 0277 


ALL ROUND COMMERCIAL ARTIST 
for lettering. sill life and gencral 
sudio work Able to prepare finished 
layouts from visuals, ctc. Good prow 

ct Rowprim, Honeypot Larne 


XPERIENCED SALESMAN 
to Stam and 

Advertising Contractors Co 

chester as @ subsidiary of 

lished London Publishing Co 

be enerectic. quick to learn, and have 


ane capemees t the right 

particular 4 Be Publicatiom, 46 
Watford Hendon NW 
Phone HENOon 1934 and 5570 


ASSISTANT 
ADVERTISING 
MANAGER 


Harrods invite applications for 
the position of Assistant Manager 
in their Advertising Department. 
The position calls for a man 
(preferably under 35) with good 
all-round advertising experience, 
including a thorough knowledge 
of production methods and 
routine. He should possess 
organising ability, initiative and 
drive, and must be able to 
supervise all work of the 
department 


Write, in the first instance, to 
the Staff Manager, Harrods 
Limited, London, $.W.1, stating 
age. full details of experience 
and salary required. 


excepuonal post war selling record A 

good salary, liberal commission. share 

in profits. and ample opportunity of 
advancemem for the right man 

Box 317 Ad. Weekly 180 Fleet St BC4 

ARTIST DRAUGHTSMAN aged 22 2° 

firm of Instrument makers 

Eaperienced jin 

the preparation of circuit diagrams and 

B 


ADVERTISING DEPARTMENT of weil- 
known firm requires Secretary Shorthand 


Write ating salary 


cd 
Box $12 ‘Ad Weekly 180 Pleet St BC4 


ay? ——~ te, a squsined by Magnet 
Advertising Co we work good 
theatrical media iin curtaims, ete 
Only men with proved ability need 
apply Write 91 Stoke Newington 
Church Street, N.16 
BOOS EEEPING LEDGER and Invoice 
—_ wired at once. by Advertine 
ariment British Medical 
Good salary nao 
staff camecn 


ye 
scheme 


Tavistock 


— Londos. WC 


W = Titustrations for technical 
This is @ progressive position 
excelient prospects for the 

Five-day week Write 
giving full details of experience and 
salary required but do not submit 
specimens in this instance 
Box 313 Ad. Weekly 180 Fleet S% BC4 

ADVERTISEMENT MANAGER for Ao- 
tiques Magazine Must have sound 
commection and good sales record. State 
age. experience, terms, cic (Own afl 
are aware of this advertisement 
Box 406 Ad. Weekly 180 Fleet Pa ns 


manuals 


ASSISTANT REQUIRED 
to handle production on a number of 
accounts under supervision of Produc- 
tion Manager. Write, stating experience, 
age and salary required to 

CRAME PUBLICITY LTD., 
5/9 Quality Court, Chancery Lane, W.C.2 


PRINTERS 
hand typist 
complete 
good prospects Vernon Lock 

124 High Holborn, W.C.l 

GIRL OR YOUNG MAN of I* w 16 
required for training in advertising 
agemy Interesting work and 
opportunity » for the 
appixant Gg & 
Advertising, 10 Areva Street, Oxford 
Cireus, London, W 
Cory = TyYPisT GENERAL CLERK 
(female) required in advertsement depart- 
ment of old established City publishers 
S<day week. hours 9‘ Stafl Pension 
Scheme Picase write full particulars 
age, salary, experience 
Box Gao c/o Streets 
Surect, EC 

PRODUCTION. Adaitional Production 
man required for fast growing agency 
Speed and accuracy cmential W rite 
or ‘phone General Manager. Auger 
Turner. Lid.. 40 Gerrard Street, W 
(GERrard 6671) 

CHEESEMANS ART SERVICE LTD.. 

urgently require } Retouchers Appli- 

cant: must be able to produce work of 
the highest quality Progrewive and 
permanent positions for the right men 
condiuions and high 

remumeration Say week 

to SW Dp Please telephone 

CENwwal 4325 for an appointment. 13) 

Fleet Street. E.C.4 


tising history ; 


require Bookkeeper Short 


for advertising ; 


to 
110 Old Broad 


ADVERTISER'S WEEKLY, 


WE WANT 
A COPYWRITER WHO... 


is eager for a chance to work on some 
of the campaigns that make adver- 


realises that work on this level calls 
not only for a high order of talent, 
but also energy and real enthusiasm 


combines a lively imagination with a 
keen marketing sense, so that he will 
be able to take full advantage of the 
unmatched resources of the organi- 
sation he will be working for. 


This is a good opportunity for an experienced 
writer between 25 and 35 years of age who is 
seeking wider scope for his abilities. 


Write, giving particulars of age and career, to 


Box 389 
180 FLEET ST., LONDON, E.C.4 
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APPOINTMENTS VACANT CLASSIFIED ADVERTISEMENTS _*°rottments vacant 


FRODUCTION MANAGER | Gpese) fe- INFLUENTIAL TRADE JOURNAL 
APPOINTMENTS VACANT 


quired by progremive West Agency wide circulation requires free 
FUERSTCLASS letiering arti 


Must have inniative and lance spacesaicsmen to follow-w 
" | 
~~ is —_ all a intensive mailing campaign Libera 
salary and ad Prospects c . r 
eneed man. Own staff know of vacancy (plus retainer after successful 


or general 


Wrine fully ae, experience 7 
Box M2 Ad cckly 180 Fleet St BCS 
to responsible carculation fepre- 
sentatives Provinces New 
eee ton Com- 


Box 327 Ad. Weekly Ty Fleet St BC4 


ASSISTANT TO 
ADVERTISEMENT MANAGER 


of two trede journals (in London) re- 
quired—experience in space seliing 
essential. Good prospects. Write to 


Bex 414 
Advertioar’s Weakly, 160 Fleet St., 6.4 


ADVERTISING. 


Sales Promotion 
End Publishers will 
February for 
shorthand typist 
with experichce similar work Saary 
according to age and caperience. Picase 

© tuily 
409 Ad. Weekly 180 Fleet St EC4 


of well-kaown periodical 
old exablished Fleet Sireet 


@ Manager CHAncery 


MANAGER (Woman) required for Order 


Deparunent of old established peri- 
odical-publishing firm Must be used 
to controling staff, Particulars of age 
experience and salary required, in strict 
confidence to 

Box 309 Ad. Weekly 140 Fleet St BC4 


ADVERTISEMENT 
ENTATIVE 
for Radio Publication and to assist in 
« duties in & London Agency 
Excellem opportunity for one with 
‘evious expericnce in Agency work 
‘rte giving age. cxaperience and 
sa. dewred to 
Box “'R"” PARAS 
121 Kingsway, Londen, W.C.2 


BURROUGHS WEIAOCOME & CU0., 


we a vacancy for 4 creative layout 
artist with sound up-to-date experience 
in typography and the use of good 
artwork tw take @ key position in their 
Art Unit, handling press advertising and 
production of booklets, brochures, etc 
Applications, which will be tweated in 
confidence, should give full particulars 
of age, caperience and also an indica- 
tion of the salary required The 
Manager, Publicity Division, Burroughs 
Wellcome & Co. 183/193 Euston 
Road, N.W.1 
AYOUT Vacancy exists in 
for experienced layout 
experience ewsential 
carries bigh salary and only 
irst-class men need apply. Write fully 
inchuding experience, age and salary 
requited to 
Box 673 Ad. Weekly 180 Pleet St BC4 


London 
man 


TECHNICAL & GENERAL 
ADVERTISING AGENCY 
LTD. 

One of The London Press Exchange group 
of compames 


This steadily growing Agency 
has junior or middie-weight 
vacancies in its Studio for: 


(1) TYPOGRAPHER 
(2) LAYOUT MAN 


Each appointment will be pri- 
marily concerned with adapt- 
ations but each offers scope 
creatively and a future in an 
expanding organisation. Write, 
Stating age, experience and 
salary required to The Studio 
Manager, Technical & General 
Advertising Agency Ltd., 

101 ST. MARTIN'S LANE, W.C.2 


SPACE SALESMAN 


arus of fetoucher who i capable of 
(aking charge of a smal) group of artieu 
in London Studio. Will be able wo 
work on the board as well as supervise 
Box 404 Ad. Weekly 1#0 Fieet Sc BC4 
Freedance, with 
g00d agency connection. for High Class 
Quarteriy Magazine State capericnce 


terms, cic 
Box 405 Ad. Weekly 180 Fleet St EC4 


LAYOUT MAN 


Experienced Layout man 
required to produce 
finished layouts and adap- 
tations. Knowledge of 
typography essential. 


SMEES ADVERTISING LIMITED 
3/5 Duke St., Manchester Sq., W.! 
Phone : Welbeck 0774 


we. 
AGENC 


ESTABLISHED ADVERTISING 
¥, London, requires xperi 
enced Assutant Account Excculive who 
has proved his ability to comtrol detail 
and has good general knowledge of 
Advertaina = Agency Practice This 
position offers oumtanding opportuniy 
tor right man who will be working on 
4 variety of National Accounts 
should be under 35 Write in 
dence giving full particulars of cxperi 
ence and salary required to 
Box 416 Ad. Weekly 180 Fleet St BC4 


LETTERING 
ARTIST 


required to work in Studio on 
salary or free lance basis. 
Apply 
B.S.P. STUDIO, Dudley House 


Southampton St., Strand, W.C.2 
Phone : TEMple Bar 9720 & 0481 


Lal ay 1TY MANAGER 


OR ASSIS. 
NT. Advertisement Director of group 
iy publications requires young man 
to twain and eventually take 
complete charge of publicity Must 
have experience of copywriting. type 
layout, adaptations, ordering of blocks 
and amt work State experience and 
salary required 
Box 417 Ad. Weekly 180 Fleet St BC4 


SECRETARY 
SHORTHAND-TYPIST 


WITH A KNOWLEDGE OF 
AGENCY ROUTINE 
A vacancy will shortly occur in 
the Accounts Executive Dept. 
of Smee’s Advertising Ltd, 3 & 
S Duke Street, Manchester 
Square, W.! 


Phone WELbeck 0774 for 
appointment 


| 
| 


MARKET RESEARCH. 


Large London 
Agency requires caperienced Research 
man to take charge of tha phase of its 
activities. He should be under 40 and 
should have had agency training in a 
wide variety of investigational work 
will be capected to plan 
ments, to prepare final 
recommendations, but 
reluctamt to make 

checking and proving 

paki and included in the pension 


scheme 
Box 663 Ad. Weekly 180 Pleet Si BC4 


ACCOUNT EXECUTIVE 
REQUIRED 


to assist one of the Directors, 
Must have good knowledge 
of advertising production, a 
good critical ability, a mind 
for detail and be able to 
contact clients. Write 


T. BOOTH WADODICOR & PARTNERS LTD. 
27 Shaftesbury Avenue, London, W.! 


ADVERTISING applications are 


N.T.P. 


PACKAGE DESIGNER 2) >< 


ARTIST WANTED. Agency 
Roughs 
including 
Appiy Knox & d 
House, 24 Tudor Street. London 

PHOTOGRAY URE, all branches 
ime Negative retouchers 
invited from Photo-Litho 
touchers Dellagana & Denby 
2/63 Duke Street, Liverpool 

OFFICE MANAGER 
established young ambitious 
End. Write fully and in confidence 
Box 407 Ad. Weekly 


capericrce 


Lu 


trial period) 
Box 648 Ad. Weekly 180 Fleet St BC4 
invited 
from Agency tained production man 
for &@ position with London Agency 
Should have sound knowledge of Bla ks 
type and sales literature Replies 
should comain full A of ase, 
experience, salary requ 

Box 672 Ad Weekly ry Fleet St BC4 
are looking for 4 good Assistant 
Editor to work on Fashions & Fabrics 
We rdeal applicant would have cxperi- 
ence both of the trade and of trade 
journalism im the high-class magazine 
hed Details of qualifications, salary 
required ct by letter 

Director. National Trade 

Drury House. Russell Street 

required 
by West London transparent packaging 
firm for creative and finished art work 
Should be competem letterer and have 
know! rs = typography Five-day 
week, Can 

Box 408 Ad. "Weekly 180 Fleet Sc BC4 


includ- 
Applications 
negative re- 


smaij firm and old 
West 


180 Fleet St EC4 


£5,000 SPACE WANTED 


Advertising manager wanted who can 
really sell, Payment by result. 


We reckon our space sales can be 
increased by £5,000 in the next year 
We will pay the man for this job a 
low initial salary, ample commussion 
and & progressive wage increase up to 
£1,000 p.a. plus commission 

Our readers are influential executives, 
our potential advertisers cover many 
fields. We have a good growing circu- 
latron lively editorial. Published monthly 
Wf you can get the sales you have every 
prospect but Hf not it's curtains. 


Write Box 326 
Advertiser's Weekly, 180 Flect St. £.C.4 


MACHINERY LLOYD 


Offers a fine opportunity, with excel- 
lent prospects, for a young man with 
some experience in space selling and 
with a knowledge of the engineering 
industry. The successful applicant wil 
act as an additional representative for 
the London area. Write now, giving 
full details of career to date, to 


MACHINERY LLOYD 
6 Cavendish Place, Regent St., W.! 


SHORTHAND 


ADVERTISING. 
of Holborn, a young man aged 
years, with some cxperience of Layouts 
Copywriting and General Stores Adver 
using Good salary 
and Cafeteria 
Staff Manager 

EXCEPTIONAL OPPORTUNITY 
capac Junior in old 
developing Agency im Fieet Street area 
Must be able to mark-up for type 
order blocks and artwork 
Necessary records Agency 
essential Write giving details of age 
experience and salary required tw 
Box 418 Ad. Weekly 

COPYWRITER, with 

wanted for 

large Machine 

Age 40 
required, experierce, to 

328 Ad Weekly 180 Fleet St 


Toot 
Full 


Makers 
details 


Required by Gamages 


21/24 


Pension Scheme 


SOOTTISH ADVERTISEMENT 
semiative required, preferably 
Glasgow area, f 
estabished group of Overseas 
cering and a 8 Eas yy 
commissic Wr Box *» 
Meg aomn Salisbury ‘Square. Fleet Street 
t 

AMBITION S YOUNG MAN required 
for Production Department. Very good 
opening for a person who is keen and 
emthusiastic tO progress with cxpanding 
London Agency Write stating age 
experience. and salary required 
Box 306 Ad. Weekly 180 Ficet St BC4 

TYPOGRAPHER, EXPERIENCED, re 
quired immediaicly by National Savings 
Committee, 19 Hyde Park Gate, 5.W 

TYPIST required = for 

copy detail and enter 
group of magazines 
S<lay week Salary 


repre 
tesident 


correspondence 
ing orders, for 
Age about 30 
£6 10s. Od 


Box 333 Ad. Weekly 180 Fleet St BC4 


Apply personally to the 


for 
established but 


and keep all 
eapenence 


180 Fleet St BC4 
enginecring back- 
Advertising Depart- 


EC4 


IF YOU'RE AFTER 
A JOB... We are not 
interested. The man we are 


looking for has got a job, but seeks a 
change for one in which his ability to 
conceive and prepare original layout 
and copy will give him greater outlec 
and prospects of advancement 

This is a progressive Manchester 
Agency and our Staff know of this 
advertisement 

Tell us all about yourself, 
specimens please! 


but no 


Box 40! 
Advertiser's Weekly, 180 Fleet St., E.C.4 


WANTED URGENTLY 
ASSISTANT ADVERTISING 
MANAGER 


to large well-known toilet and 
cosmetic house in London 
Must be experienced in all 
branches of advertising routine, 
and have distinct potential and 
ambition for development. Age 
in 25/35 band. Give details of 
history and we will interview 
all applicants judged near the 
target. All applications will be 
treated in strict confidence. 
Write Box 335 
Advertiser's Weekly, 160 Fleet St., E.C.4 


EXPERIENCED MAN, 25 35 


required 
immmediatcly to manage production side 
of calendar diary te publishers 
Should have good educational bac 
ground, proved organising ability, flair 
for judging artwork etc knowledge of 
printong and allied trades. Write giving 
full —- to 


Box 337 Ad. Weekly 180 Fleet St BC4 


GOOD ALR 

by Studie 
salary required 

Box 392 Ad Weekly 


and General 


Artist. required 
Write stating capericnce and 


SITE NEGOTIATOR 
FOR GREATER LONDON AREA 
REQUIRED BY OLD ESTABLISHED 
LONDON COMPANY. STATE 

EXPERIENCE AND TERMS. 
Box 415 
Advertiser's Weekly, 180 Fleet St., E.C4 


180 Fleet & EC4 
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appointments wanted | CLASSIFIED ADVERTISEMENTS | ~~ accommopation 


| 
VOUNe Ss ee noe aoe | COMMERCIAL ART: | Primer, EC4 
post at Junior Copywriter 3004 (near Fleet Street) Offers office/swwdio 
— ace to =“ art 
, Wee tan Pen ss eee | APPOINTMENTS WANTED FREE LANCE SERVICES —~_ — 4, - FE — 
YOUNG MAN, original creatve ideas giaphy Low =. = commdcration tor 
some agency cxpernence, secks DOM as CE ASSET IEP ADVERTISEMENT at “FOR gesrven. some serve. Wr 
n + r MANAGER and le hoical Box 679 Ad Weekly 180 Fleer St BOS 
Weekly 180 Fleet St ECS appoiniment. of LANCASHIRE COAST. Blackpool, 
epresemiative on progrewiyc e Tc refcre rr) Morecambe, Waloey bland 
aries ef etc f you publications “ ’ lara Street. Biraung P etc Why sot five 
ureent , of tact . 385 Ad. Weekly 180 Pieet St BC4 ham t¢ Seod for our register 
- 3 ) > of Private Mouses. Businesves (all types) 
Burca r . SECRETARY assistant to Dire.tor of A y FOG RAPHY copy ‘ ~ * 
wc. J We Studio, extensive knowledge advertoing type Boarding ous ag —— 0 Regriens 
s “mpetem shorthand typ.st. secks inter re-um c Led — on ention whasseever 
= NG ~_ des position Im t pow . Fleet_St BC4 ; National Incorporated 
. ut ng Anything Ad. Weekly 180 Fleet St BC4 for the speciained Auctioncem, Valuers, Esta Agents 
comauered St BC4 ADVERTISING MANAGER sc ks a a oe ae a Se Head Office Coronation Street 
Box Ad Weekly 180 Pieet St & postion with prospects Age ii ‘.. . ; ; —— ee Biackpool 21647 
sound eupertonss 18 a5 Secu ot poves ong COPY, packal (oa (| ADERPMM, WLS Exclusive teciltios 
tisieg. production, displays, exhibu om . Oreciic ¥ of email teramhed cflles ; 
ADVERTISIMC EXECUTIVE layouts and Aowhed srewcek a We of small’ furnished fee | 
position with London Box 410 Ad. Weekly 180 Fleet St ECs estouaher esaued © =~ ‘ of typint/seoretary. 
39. Good general " osieios - ~~ .. —— as 
1 PTIONAL OPPORTUNI occup.ed « cial studs 
“+ a Exe Y wry . primer and « publishing company 
—s ae Highly cfficient Printi-g and Adver > : tact an ideal environment for a 
and admim- tsing Executive, 39. recently dispoved ' . ; ene enticing agent © 
accepting re own business feguires progres*ive ] t Some a) ‘ prioune connections me 
— pn pene Extensive knowledac GIPsy Hill 3668 Box 395 Ad. Weekly 180 Fleet Si BCS 
as pre- and practical cuperience of high lieve 


BUSINESS OPPORTUNITIES MISCELLANEOUS 


b display 


tsine publishing salcs layout 
in. four gure 
ase canaries - Initiative and organising ability 
Ro 


Box 3468 = 390 
Advertiser's Weekly, 180 Fleet St., E.C.4 Advertisar’s Weakty, 180 Fleet St., E.C.4 


PLASTIC ADy eyed Ps. ACL ES 
- . _ o om IFIED MECHANICAL ENGIN. 
VISUAL ISER. Cumive eupertoneed : rE seeks post as Technical Wriser ie 
at present top Eee Losecn agency C —F Instruction Manuals, cata 
ae ‘ 
Weekly 180 Fleet St BC4 egg 


| { e t S j ; 
5 Box 119 Ad. Weekly 180 Fleet St BC4 jue r artic ‘ ’ EDMAR 
s SMAN of DP en sales - ~ velor t as 
on media des.res change SILK SCREEN SPECIALIST wines t c tants, having pros 
don areca. any media con contact cstablished primers of other 


confections amongst national advertisers 
imterested in opening up-to-date depar 


1 W rite 
18 4 Ww y i eet ment for thw work Fully expericnces Box 34 Ad. Weekly 180 Fieet St BO4 PRINTING METALS 
. ~ maneguenrt draughtsmanship, beoch 
c im Aa ver f t " 


LIMITED 
oy 421 Ad. Weekly 180 Fleet St Be 4 
mo agement 
r 


ly arrhed | TYPOGRAPHER AND LAYOUT ma: PHOTOGRAPHIC Monaging Director 


" wildy raveile) desires appomtment Eaperenced hand 


referecces ling print PRINTS £. J. HARRISON 
9 Ad. Weekly 180 Fleet St EC4 Box 321 Ad. Weekly 180 Pleet St BC4 


Any Size —- Any Quantity 
‘hnical Publica , 
ADVERTISEMENT MANAGER Write or Phone 


residem near London, ¢ with excellent selling record and 


PRINTING METAL 
Experienced Publicity, Salcs ’ Agency connections im seeking a PHOTOWORK LTD. 


t. Home. Overseas / ir change. He is well fitted for the high MANUFACTURERS 
conical Copywrtine, Ednor Hous my Ey ee ee LILYWHITE LTD. 
Plcsigy ee to you through 73 Baker Street, London, W.1 LINO, STEREO AND 
is, Plays, Short Box 272 : 
ret Advertiser's Weekly, 180 Fleet St., £.C.4 Vol. Welvech 0938/9 


ann .paeneT e omecer ie MONO TYPE METAL 
ADVERTISING MAN 55 D.A.A, Experi immediate sale, #01 at 2 
eteed Creation, Production and Adm. 
» istration, secks position with prowects 
Advertiser's Weekly, 180 Fleet St., E.C4 Box 420 Ad. Weekly 180 Fleet St BCA Telephones 
ncl vo M 

ASSISTANT ADVERTISEMENT Manager me — ’ MITCHAM 2231. 1981 

ENTHUSIASIIC YOUNG = ADVER- seeks similar position, fully experienced oh Te - zm, 
TISING §=MANAG ER Dubite in Newspaper and Journal routine piu > Nic 

‘ {-class the advantage of shorthand and typ ne 4 , . Pnone 746 
Box 379 Ad. Weekly 180 Fleet St BC4 od, Hastings. | Hastings 25¢ 


AVAILABLE IMMEDIATELY. Exper EDMAR WORKS 
enced Puttic Reiavons and Advertiure SHOW CARDS, CUT-OUTS 
man Five years Ficet Strect Three ’ 


years awistamt to Adverticme Manager Book Jackets Advertsing Folders MILL GREEN RD., MITCHAM 


laree industri tal concern 2 otc by photo-in or leverpress 
, ja (own photo-litho proces plant) 
ma to Reeene CARILLON PRESS LTD, 
in “" 

| ee ‘ Primers Bournemouth 

SENIOR ADVERTISE MENT EXECU. cae Gas "on Telephone: Boscombe 36835 
TIVE . a erscas carn me advancement London (Office: 147 Victoria St.. S.W1 

ci to UK ta! c , secks | Box 194 Ad Weekly 180 Pleet St BCs Phone Vittoria 0663/46 

ere as cons derabic ' 


Contrib 


te Se ANA NOI RENCE LAN 


Age cy 


Jver\memem 


Hes alee exrentive know. | CREATIVE FUGITIVE 


SPECIAL ANNOUNCEMENT 
sn ae is sacapie artis who seats saylom in | | COMMERCIAL ART SERVICES | | See ‘ammary 19 issue of Advers 


gency. Pie agency—sale from old | | tiser’s Weekly pages 125 and 126 
Ad Weekly 180 Ficet St fashioned :deas Layout, Finished 


Colour, Modern Ideas, everything | | for the Advertising Services & 
TRADE JOURNAL } | Cate & Oe er ae Supplies Section. February 16 


will be the next issue containing 


Box 354 
ADVERTISEMENT =| | | Advertiser's Week'y, 0 Feet 04] ||@GO you need 
these services. 
dhatecpsenqea REPRESENTATIVE, with good con Wustrated Booklets 
with 18 years space selling and 


ms, available to sell advertising 


Designed Sales Literature 
administrative experience can ‘ on & commission basis 


Distinctiv k 

become available soon Ses Ad. Westy 108 Plan & BCS nctive Packaging 

Asc 3 SUCCESSFUL COPYWRITER AND or any other of the hundred and one 

atio comtrol o 0 lee cet 

Experience covers cng Neering opening, Box 2 t and layout men can give your produc SILK SCREEN PRINTING 

chemical, building and shipbuild- Street, London. W.1 tion drive. SHOWCAARDS 

ing industries TECHNICAL ARTIST secks position in POSTERS size) 

Known by most leading agencies firm specialising in Technical iMlustra- PYRAMID ADVERTISING SERVICE osecAys 

in London and provinces tions. SPEedwell 7457 will be happy to help yuu in any way GLASS SIGNS 
Proved ability—figures to subsias- SECRETARY | STENOGRAPHER secks , also Handwritten Showcards and Signs 
uate Box 339 interesting position Advertising Agency phone PAD 162 m 04. 8.4 

wi a" crresponden GOODLAND als 
Advertiser's Weekly, 180 Fleet St., E.C4 a 26 CHILWORTH STREET, W2 | | 1563 
Box 329 Ad. Weekly 160 Fleet S: BCS 


SILK SCREEN PRINTERS 
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Tearing its way through virgin _ of getting regular supplies of food, 
forests a bulldozer clears the wayfor equipment and mail to the camps 
another road. Every timber-felling during the lonely months of preparing 
camp established in Bowaters forests timber for its journey to the Corner 
in the Province of Newfoundland Brook Mills. That all the formidable 
needs its own highway. Toservicenew obstacles have been overcome in con- 
camps Bowaters engineers construct over structing roads through a country well- 
sixty miles of road every year. Through known for its lack of communications 
dense forests, across rivers and swamps, reflects the pioneer spirit of Bowaters. 
roads are driven that must stand up _It is such enterprise and resource that 
to the wear and tear of traffic and has enabled the Bowater Organisation 
extreme changes in climatic condi- to meet demands for paper and its 
tions. For roads are the only means products in every part of the world. 


Issued by 


THE BOWATER PAPER CORPORATION LIMITED 
London 


STOP PRESS 


LIBERAL GROUP 
ADVOCATES 
SPONSORED RADIO 


A limited amoum of spon- 
sored broadcas.ing recom- 
mended in memorandum to 
Broaacast.ng Commitee by 
group of Luberais, heaued by 
Aubrey Herbert, candidace for 
Newcastle Nortn, whose views 
do not necessarily represent 
those of Liveral party. 

Tney would be prepared to 
support a system wnereovy cnar- 
tered organisations were m 
competition with private enter- 
prise stations and networks, but 
consider safeguards would 
needed against “possible 
excesses” of commercial broead- 
casting. Reguiatea amount 
sponsored television also 
———— BBC, monopoly 
should be ended, and independ- 
ent televisson corporation set 


B. Wrey, chairman, F. W. 
Paul Corbouid, chairman, radio 
committee, L. ‘H. 8S. Chevallier, 
general secretary, have given 
verbal evidence to Committee 
for LS.B.A 

Representatives LLP.A. gave 
verbal evidence last week. 


ten days at head- 
ritish Feder- 

Printers, 
SPattio it In Print” exhibi- 
tion ine’ be on show in library 
of University of London during 
first two weeks February. 


P. L. (“Pat”) Morgan ap. 
inted director, Groome 
ker Ltd., artists and designers 
but will continue in reo 
sales manager. 


From Februa wary 1, a advert 
for Ardente Li hearin, 
experts, bein ” hand 
Spottiswoode xon & Haunting 


DE BERNES TO GESTETNER 


Stuart de Bernes, formerly in 
charge of direct mail advertis- 
at Selfridges, appointed 
vertising manager. Gestetner 
Led., in succession to C. N. lan 
Harris. 


es’ Associa- 

at Savoy Hotel 

ednesday) to dis- 

t against nationatlisa- 

tion of water supply. Aims of 

Industry are acting as public 

relations ——- planning 

any along lines set by 

yle. National advertis- 

ing unlikely, but individual 

——a— may take space in 
local papers. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Led., at their office, at 180, Fleet Street, London, E.C.4 


(Phone : Chancery 6844) 


wary 2, 1950. Printed by Staples Press Limited at their Great Titchfield Street, London, establishment 
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